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NOVEMBER 2024 — OCTOBER 2025

2024-25 Year-End

$1.12

Average Selling Price”

Category Average Selling Price per Unit for the
4-weeks ending October 5, 2025

363.4 wvion

Consumer Media
Impressions

Includes offline, online and social media
impressions through October 2025

177 wior

Consumer
PR Impressions

Media coverage impressions secured with
print, broadcast, online media and influencer
outlets through October 2025

47 o O Million

Trade Media and Public
Relations Impressions

Positive direct CAC trade media and

public relations circulation through October
2025.

1 3 g 8 Million

Store Visits

Driving users to local retailers carrying
California Avocados through custom GumGum
ads through October 2025

750,000

Custom CALIFORNIA
AVOCADO bag straps
distributed
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RETAIL SALES AND VOLUME

RETAIL

(4 weeks)
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Sep24

(9/9/24-10/6/24)

TRADE
PR

Sep25

(9/8/25-10/5/25)

Variance

Avg. Volume (Units) / Week 47,045,021 48,139,201 +2.3%
Avg. Dollars / Week $59,748,614 $54,016,076 -9.6%
Avg. Selling Price/Unit $1.27 $1.12 -11.6%

RETAIL Mar24-Aug25 Mar25-Sep25 .
California Season Sl RE Sl Variance
Avg. Volume (Units) / Week 48,908,609 51,628,716 +5.6%
Avg. Dollars / Week $59,742,176 $62,221,666 +4.2%
Avg. Selling Price/Unit $1.22 $1.21 -1.3%

RETAIL
Non-California Season

Sep23-Feb24

(8/28/23-2/25/24)
26 weeks

Sep24-Feb25

(9/2/24-3/2/25)
26 weeks

Variance

Avg. Volume (Units) / Week 45,238,243 47,750,561 +5.6%
Avg. Dollars / Week $47,801,999 $57,962,142 +21.3%
Avg. Selling Price/Unit $1.06 $1.21 +14.9%

Source: Circana, Total U.S., 4 weeks ending 10-05-25 vs. prior year; 2025 CA Season vs. prior year; 2025 Non-CA Season vs. prior year

2024-25 Year-End
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SOum1s5IO%:
TRADE
REVENUE PR

REVENUE: RETAILSALES AND VOLUME

Avg. Retail Price Avg. Retail Price Avg. Retail Price
$1.22 §1.21 §1.21

2025 Non-Season

2024 California Season 2025 California Season

Mar 2024 — Aug 2024 Sep 2024 — Feb 2025 Mar 2025 — Sep 2025
(3/4/24-9/1/24) (9/2/24 - 3/2/25) (3/3/25-9/28/25)
26 weeks 26 weeks 30 weeks

Source: Circana, Total U.S., 2024 CA Season; 2025 Non-CA Season; 2025 CA Season
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CONSUMER TRADE
ADVERTISING PR

CONSUMER ADVERTISING: CONTENT & CREATIVE

Held four multi-day photo and video shoots throughout the year, developing content for the
FY25 creative evolution and paid media program, social media, and retailer/partner assets.
Content included grower and lifestyle content, vertical social media assets, and videos for
retailer social use.
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CONSUMER ADVERTISING:

CONSUMER

ADVERTISING

OVERALL RESULTS
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2024-25 Year-End

Budget Impressions Impressions Scoped

AUDIO

OOH

DIGITAL

VIDEO

SEARCH

SOCIAL

TOTAL

$220,000
$100,000
$945,000
$350,000
$93,750

$190,000

$1,898,750

$150,000
$150,000
$940,000
$1,150,000
$100,000
$435,000

$2,925,000

-32%

+50%

-1%

+329%

+6%

+290%

+54%

24,202,805

45,255,517

130,425,014

40,556,678

3,000,000

30,535,292

273,975,306

10,774,917

14,318,951

63,970,417

35,013,923

5,882,352

35,651,681

165,612,241

-55%

-68%

-50%

-14%

+96%

+17%

-46%

12,751,493

16,170,058

137,982,482

78,616,088

8,176,805

109,719,383

363,416,309

+18%

+13%

+115%

+124%

+39%

+208%

+180%
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CONSUMER

ADVERTISING

H iH t
CONSUMER ADVERTISING: AUDIO @ Spotify: @fpiHeart

e Approach:
- Deploy audio and video ads across music and podcast

streaming on Spotify
- 30-second audio ads deployed across iHeart Podcast

network

- i i i CALIFORNIA
Reach!ng our target audience through interest CALIFORNL;
targeting such as grocery shoppers, avocado . : sustainably farmed,
purchasers and green buyers g ~ ' deliciauslyfrech

* Results:

* iHeart’s podcast ads reached over 463K unique users
with a frequency of 2.1. CTV ads on the iHeart media
network also saw a high completion rate of 97.1%
from 307K unique users

* Spotify podcast ads reached a total of 1M unique
users with a frequency of 1.73 and a 97% completion
rate

* Spotify video ads on podcast and music placements
reached 2.6M unique users and generated 48K video —
expands and 20.9K clicks to the store locator page

* This resulted in more than 20K page views and
an average engagement time of 17s (+13%
above average)
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: OUT-OF-HOME VOLTA

e Approach:

— Digital out-of-home ads on EV car charging
stations surrounding grocery stores,
supermarkets and shopping centers in key
geographies

- Programmatic digital out-of-home ads on
screens inside key target retailers

— DMA Regions:

= Los Angeles, Calif.
= San Francisco-Oakland-San Jose, Calif.
= San Diego, Calif.
= Seattle-Tacoma, Wash.
= Portland, Ore.
* Results: . TR

- 16,170,058 impressions Pae <N D

= More than half in the Los Angeles DMA

FRESH FROM

\ S

: 1 L A%

NOW AVAILABLE FOR NOW AVAILABLE FOR NOW AVAILABLE FOR
ALIMITED TIME A LIMITED TIME A LIMITED TIME

NOW AVAILABLE FOR
A LIMITED TIME
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CONSUMER

ADVERTISING

CONSUMER ADVERTISING: DIGITAL CUSTOM CONTENT
* Approach:
- Custom recipe features and talent-led recipe videos amplified across
The Kitchn's social channels, enewsletters and on the website
= Additional high-impact display ads and video distribution
= Customiillustrated landing page with cross-channel promotion
- Custom content included social-first video, static and sponsored
story ads across Tastemade's social channels
= Additional newsletter placements and pre-roll ads on
Tastemade's streaming channels
* Results:
- 18.2M impressions
- 3.5M video views
- 39.5k total clicks
- Nearly all custom content tactics performed well above benchmarks
= Engagement rates exceeding benchmarks by +800% (Pinterest)
and +200% (TikTok)
o Custom recipe videos
= 0.55% CTR on Custom illustrated landing page (0.3%
benchmark)
o average of 0:41 time spent on page

2024-25 Year-End

the kitchn
TASTEMADE

. S the kitchn BAR=

A [TLES

From
Local Groves
to Your
Table

7N N
A i
(22N im

Find California
Avocados Near You
=

o reiownce
@ pa § P e oot
. fradivientiton
- ]

thekitchn ey ety
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: DIGITAL BRAND ADVERTISING gumgum‘p vidzoamp 39 YouTube

* Approach:

* Results:

Deploy high-impact, dynamic mobile and desktop ads and
online video (OLV) on contextually relevant sites through
the GumGum and LoopMe media platform network
Deploy pre-roll video ads through VideoAmp and
Catalina's streaming and linear TV network

Run video assets as pre-roll, in-stream, Shorts and in-feed
ads on YouTube and interest-based CTV (aka streaming TV
or connected TV)

Deploy contextually targeted, shoppable display banners
through Chicory's recipe publisher network

‘)\,\FORN,‘

dvocapo>

148.6M digital ad impressions

30.1M video views

539K clicks

216% higher than average engagement rates :
= on GumGum mobile and desktop ads ’06\ -

89.7% average view rate across YouTube, VideoAmp, :,] - -~ s

Catalina and CTV
= B h ks: RESPONSIBLY and fresh from
enchmarks: grown LOCAL GROVES

o YouTube: 30%
o VideoAmp: 80%
o CTV:94%

o Catalina: 94%

CALIFORNIA AVOCADOS
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: ~ DIGITAL RETAIL ADVERTISING g StackAdapt @3 YouTube

e Approach:

- Deploy YouTube in-stream and in-feed
video ads accompanied by companion
banners customized with each retailer's
logo

- New: Run retailer-tagged CTV video ads
geo-targeted around retailer locations

- Run programmatic display banners geo-
targeted around retailer locations

* Results:

- 8.3M retail ad impressions

- 1.3M clicks/engagements

- 55% average YouTube view rate

= Benchmark: 30%
- 98% CTV view rate Locanos/
= Benchmark: 94% . - M
- 0.33% average CTR
= of geo-targeted banners
(benchmark 0.07-0.10%)

CALIFORNIA AVOCADOS "2
Raleys \@

1%

o
c‘*LF RN/¢
7
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CONSUMER
ADVERTISING

CONSUMER ADVERTISING: SOCIAL BRAND ADVERTISING 0 0 @

e Approach:

— Drive engagement on posts and website
traffic while boosting brand visibility and
paid targeting to drive brand loyalty and
email sign-ups

— Always-on paid ad approach included cross
platform dark ads and promotion dollars for
influencer content to reach a greater
audience

* Results:

- 90,166,426 social ad impressions (89% YOY
growth)

- 5,369,918 engagements & link clicks (62%
YOY growth) on Meta ads

- 1.31% CTR

- 12.2M+ video views and 107.5K site clicks
on TikTok ads

- 8.4AM impressions and 141K clicks &
engagements from Pinterest ads

— 51K site clicks from influencer content
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SOum1s5IO%:

CONSUMER
ADVERTISING

CONSUMER ADVERTISING: SOCIAL RETAIL ADVERTISING 0

e Approach:

— Leverage retail partnerships to O 7t G P w52
promote availability of California T
. A Q 0/& 0 :6 Stop by Stater Bros. today for othically sourced,
Avocados during peak season O n locally grown fresh California Avocados strasght
% from the groves
through traffic-driving store
locator ads

e Results:
- 19,012,957 retail ad impressions
(1% growth YOY)
— 3,980,012 link clicks and
engagements (~105% growth YOY)
- $0.42 CPC ($0.05 more YOY)
- 1.28% CTR (15% higher YOY)

> stalertros com
California Avocado  Learn more
Season

& Learn more
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CONSUMER ADVERTISING:

CONSUMER

ADVERTISING

Approach:

Results:

Placed dynamic search ads on both
Google and Bing targeting California
Avocados, recipes, nutrition and how-
to related keywords and queries

Website traffic improved year-over-year,
with gains in new users, page views and
sessions — showing sustained consumer
interest

= 2M website pageviews

= 25.5% engagement rate
Paid search ranked as the top website
traffic driver, showing that consumers
are actively seeking our content
Organic search delivered the highest
engagement rates among the top traffic-
driving channels, reinforcing consumer
intent
Paid search ads drove 223.9K clicks to
site
Average CTR of 6.29%

= Benchmark:2-3%
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SEARCH ENGINE ADVERTISING

2024-25 Year-End

|Headline 1 |Headline 2 Headline 3 |
Avocado Guacamole Quick & Easy Guacamole Homemade Guacamole Recipes
Locally Grown Sustainably Farmed When iz an Avocado Ripe?
Discover Avocado Dip Recipes Homemade Avocado Dip Avocado Hummus Recipe

How To Make Avocado Toast Simple Avocado Toast Eecipe for Avocado Toast
California Avocados Harvested in the Golden State Buy California Avocados

How to Ripen Avocados Pick the Perfect Avocado How To Store Avocados
Avocado Recipes Eazy Recipes with Avocados Locally Grown

How To Freeze Avocados How To Cook Avocados How To Store Avocados
1How to Cut an Avocado Safely How To Cut Avocados Harvested in the Golden State
Locally Grown Sustainably Farmed Buy California Avocados
Smoothies Made with Avocados Avocado Smoothie Fecipes Beverage Recipes

How To Make Avocado Toast Simple Avocado Toast Eecipe for Avocado Toast
Avocado Dinner Recipes Make Dinner Easy Delightful Dinner Ideas

How to Ripen an Avocado How To Store Avocados Grown Close to Home
Nutrients in Avocados Avocado Nutrients Facts Becipe for Avocado Toast
MNutrients in Avocados Facts about Avocado Nutrients Nutrient Powerhouse
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ONLINE

MARKETING

ONLINE MARKETING: EMAIL MARKETING

HOW TO MAKE THE MOST CALI OCA
OF CALIFORNIA AVOCADO SEAFS%':JN:SA\:XNDm%O
SEASON
* Approach: —

— Send consistent email communications during
California Avocado season, including engaging
content such as recipes, how-tos and
information on where to buy

— Drive new subscribers with lead-generating
social media ads

— Conduct A/B testing with subject lines and aupolSSTA
calls to action to continuously improve metrics Lkt
throughout the year

* Results:

- 1M+ emails delivered

- 922 new subscribers (compared to X in FY24)

- 21% open rate -

- 1.2% click-through rate G e e

— Email was primary driver to blog content i S
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ONLINE

MARKETING

ONLINE MARKETING: WEBSITE AND BLOG

Sessions Over Time

— Spssions Sessions (previous yoar)
80,000

Approach: So e e ——
- Conducted a full site audit to identify = .
strengths and uncover technical SEO
opportunities to improve our site's ranking ol
through Google Lighthouse and SEMRush P o s o ) S
- Conducted monthly website maintenance
to ensure site performance and positive
user experience
- Continued to test and optimize for best-
performing blog content and website
drivers (e.g. recipe content thrives in the
newsletter whereas nutritional content
performed better through paid search)
Results:
- 20% increase in mobile performance
score
- Increased site's authority score and
market share to match those of
Avocados from Mexico

0000] -

20000

Daconan Wtrtan v vtismasiny MHow Ty v Anncads vin v Q

THE MOST POPULAR CALIFORNIA AYOCADO RECIPES
OF 2024
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ONLINE
MARKETING

NOVEMBER 2024 — OCTOBER 2025

2024-25 Year-End

SEARCH RESULTS
Organic Search Sessions: 308,606 (18.53% of
traffic)
Paid Search Sessions: 477,180 (28.66% of traffic)

SOCIAL MEDIA

Facebook

— Page Fans: 300K Followers (0.2% decrease YOY)
YouTube

— Subscribers: 3.9K (7.3% increase YOY)
Instagram

— Followers: 49.6K Followers (3.1% increase YQY)
TikTok

— Followers: 4K (307% increase YOY)
Pinterest

— Followers: 13K (N/A; not provided by Pinterest)
X

— Followers: 19K (N/A)

CONSUMER WEBSITE

Sessions: 1.6M (3.6% decrease YOY)
Pageviews: 2M (4.5% decrease YQY)
Engagement rate: 26.2% (23.8% decrease YOY)

EMAIL

Subscribers: 168,024 (29% increase in new
subscribers YOY)

Emails Sent: 1,044,322 total sends (41% decrease
YOY)

Average Open Rate: 21.07% (goal: 25%) (6.1%
decrease YOY)

Click-Through Rate: 1.2% (goal: 0.97%) (7%
increase YOY)
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CONSUMER

PR

CONSUMER PR:  CALIFORNIA AVOCADO SEASON OPENER RETAIL ACTIVATION: BRISTOL FARMS

On April 5, 15 social media influencers and content

creators gathered at southern California trendy retailer, e Q) " oonwest Smanchange> [ Follow
Bristol Farms, to celebrate the beginning of California . e B oRE e sad trom o 1o
Avocado Month with an in-store sampling opportunity e Sk VN ddoe T
and grove tour. T - @16(% &

Approach

e Partner with Bristol Farms for an influencer
activation aimed at raising awareness of
California Avocado availability the season’s
launch, and differentiators to support sales

* Feature a local grove tour for a farm-to-store
experience and include food tastings, sampling
stations and a photogenic California Avocado

display
Res UIts After the grove tour. Bristol Farms hosted a
. . delacious lunch for us and gave us so many
* 2.2M impressions goodics. Qbristolfarms @ca svocados

» 816K reach
* 23K engagements
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CONSUMER
PR

CONSUMER PR:  CALIFORNIA AVOCADO SEASON OPENER ACTIVIATION: GROVE TOUR

On April 23-24, CAC hosted 30 attendees including consumer
and trade media, influencers foodservice and retail partners to
join us in an immersive California avocado grove experience.

Approach

- Create a memorable grove tour experience aimed at fostering both
immediate and long-term coverage and loyalty with targeted
partners (regional and national consumer media, trade media,
foodservice media, regional foodservice operators, regional retailers)

- Provide a premium experience throughout the tour, encouraging
attendees to capture and share California Avocado content, as well
as fostering lasting memories that draw them to cover the product in
2025 and beyond

Results

- 30 attendees, including 15 consumer media
- 15 feature stories

- 24 social media posts

- 100% positive attendee feedback




2024-25 Year-End

California Avocado Commission Dashboard Update

CONSUMER
PR

CONSUMER PR:  CALIFORNIA AVOCADO PEAK SEASON RETAIL EVENT: PCC

On June 12, CAC worked with PCC
Community Markets in the Seattle,

Washington region, to drive awareness " Gt i
and store visits of California avocado | Dosied at Specmarkets
season in one of our expanded western

region markets.

Approach

- Capitalize on the robust crop forecasted for
2025 by partnering with PCC Community
Markets on a turn-key influencer event

during the heart of California avocado €y ‘
season, to promote awareness of California | 23%2&,“ D)
avocado differentiators to support sales : =

Results

- 323K impressions

- 185K reach

- 32K engagements
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CONSUMER
PR

2024-25 Year-End

CONSUMER PR:  CALIFORNIA AVOCADO "COME SHOP WITH ME" RETAIL EVENT: ALBERTONS-VONS-PAVILIONS

Between June 22-June 24, CAC
welcomed various California-based
influencers and content creators to
Albertsons, Vons and Pavilions store
locations throughout southern
California, helping to raise awareness of
California avocado peak season and in-
store availability.

Approach

— Hosted influencers in three different
content capture sessions, which
resulted in 10 relatable, high-quality
videos and 30 Instagram Stories
across influencer platforms posted
throughout August

Results

- 1.0M impressions
- 660K reach

- 286K engagements

marie reginato @ N
1 Faunto Pagedi s ! .

LOVE bow Salbertsoms bs boyal to local

They re one of the largest purchasors and biggost
supporters of fresh and local prodoce In
Sowthern Caldornia - »o you "know* you can find
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CONSUMER
PR

CONSUMER PR: CONSUMER INFLUENCERS

Approach

e Partner with foodie and lifestyle
influencers located in the western region
of the U.S. to promote and build
excitement for the upcoming California
Avocado season

* Make the California Avocado season a
buzz-worthy moment on social media

* Increase awareness, perceived value and
preference for California Avocados among
consumers

Results

e Partnered with 5 high-quality influencers

e 10 videos published across IG, TikTok &

YouTube
* 3.6M impressions
e 2.4Mreach

* 68K engagements
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CONSUMER

PR

CONSUMER PR:  NEWS BUREAU

In FY25, 177M media impressions were earned throughout the western region spotlighting the California Avocado
season, bolstered by select national media articles establishing thought leadership for the California Avocado
Commission. Coverage featured: local TV segments marking the season’s launch; articles appearing in multiple
western region daily news outlets with fast facts on California avocados; and tips and tricks for how to enjoy the

delicious fruit.

allrecipes IYWEEKLY MENTAL FLOSS

The Avocado | Wait All Year For Is
Back in Season

Here’s whyyou should pick it up.

How to Tell If an Avocado Is Ripe

- Master the art of avocado timing.
By Keaton Larson  Fubliched on May 15,2025

QY \)
3 Q Qg
D'Q @ Y

N/

Credit: Getty/Tanja vanora

For several decades, my grandmother lived in the rolling hills of San Diego
County where the urban landscape meets rural farmland. On her property were
a collection of avocado trees, and when they grew fresh fruit, my family and | CALIFORNIA AVOCADO SEASON Is H ERE AN D IT,S but the California Avocado Con:ﬂiission, an industrygmup, warns the fruit

would often pick a full bag or two to take home. . ) . i
won't actually get ripe through cooking. The avocado will be softer, but it

A HEAVY HARVEST

You might be tempted to toss the grocery item in the oven or the microwave,

won’t have the familiar creamy consistency or flavor.

Meet the California Avocado
MICHELE STUEVEN x MAY 20, 2025

Avocado trees thrive in regions with warm, sunny days and cool air, which in
California comes in the form of coastal winds that push inland from the ocean. “ n n

Like citrus trees and grape vines, avocados are grown here because of the

weather.

California Avocado season is here, and it's shaping up to be a big year. With an estimated 375 million pounds of
premium avocados being harvested across the Golden State, this fleeting window from spring through summer is a
true celebration for avocado lovers.
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TRADE PR:

* More than 11 million Trade PR impressions November 2024 through October 2025
e On-message coverage garnered through one-on-one media engagements and 5 press releases centered on

marketing announcements and Commission news

Fresh |
Plaza

California avocado consumer
ad campaign launches

Avocad has launched it advertising
program for the 2025 season. The campaign is an evolution of the prior year's
advertising creative that showcased California avocado groves and the
growers' care in producing the fruit.

‘The new ads also spotlight the consumer side of the story, featuring shots of
California avocado-centric dishes and vibrant imagery of consumers enjoying
the fruit. The new ads reference key attributes of the fruit, such as locally
grown, y farmed, and ly to action

for consumers to take advantage of the special season when California
avocados are available.

frt. Frota: C:

cammission

2024-25 Year-End

PERIMETER

California Avocado Commission sees good weather,
growth in 2025

SauTee: Galforio Avocado Comeissian

Americans' lowe of avocados has shawn na signs of waning. and grawers from Califarnia, Mexico an

atier grawing areas and their marketing partners are working hard to make e e

California Avocado Consumer Advertising
Campaign Launches

MARCH 31, 2025

MORNING AgClips

AMERICA'S #1 AG NEWS SOURCE

THE

PRODUCE NEWS

Est. 1897 NYC  se—

—

@ yvy

A Fresh .
New Look. \‘

<t

"CAC conducted research with our target audiend
communicating key messaging about California
sustainably farmed and ethically sourced is very
motivating” said Terry Splane, Commission vice o
“Combining those benefits with inspirational mea)
especially appealing”

Net i~
West

The California avocado target audience will be
media that aligns with where and when they co
combination of streaming/connected TV and &
elements. For the Los Angeles market, CAC is ¢
television. Rounding out traditional media plact
running via electric car charging stations that a
retailers merchandising California avocados. O
with Tastemade and The Kitchn will gamer st le
overall, the California avocado media plan is ex
million impressions.

Highly targeted consumer advertising via retaik
CAC's media plan both in the Commission's cor
where the fruit is distributed.

California Avocado Growers Preparing for
Largest Crop Since 2020

= of fruit in 2025,

¢He

rnia svocade seasan has been good, 30

mia Avocade Commission.

Tributed to better soil and ree health, teading
igher than projected yield in 2024, with Califar

aptimistic that raduction will increase furthe
wing regicns.

d o be one of the highest-producing Californi
ions farecast the orog muld be abaut 400 mill

aing that it was early in the grawing pracess a

& size and strength of the California avacada it
sassion, planring and hard work of the Califarr

California growers are one of the main drivers

behind the state's increase in avocado yields

Campaign Launches

+ sudkences and confirmed that communicating key mess:

wery well rece:

farmed and ethically sourced nd pf

ent of marketing. ‘Combening thase benefits with

‘media that aligrs with

/ audic advertisng with

n. cunding out traditional

e, cae.

California Avocado Consumer Advertising
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TRADE PR: Q3 AND Q4 HIGHLIGHTS
Press releases about CAC’s call to USDA to reinstate inspection oversight in Mexico, as well as
executive leadership changes and optimistic outlook for remaining 2025 crop, received significant pick-

up _ M MORNING AgClips
AMERICA'S #1 AG NEWS SOURCE

a Meet the California California avocado season extending to early fall
(] Avocado Commission's on robust harvest Spring Marketing Support for California Avocados
new president g D CHNN S— Promatab pectiid

[ THE PACKER

hle volume ex Il into August

g, 2028

FRESH FROM
local groves TO YOU

NOW AVAILABLE
FOR A LIMITED TIME

. Fresh PB SR E m&g-?n'—'
Plaza immission board of directors promoted 37th Annual Marketing Excellence Award Winner:
anization's president May 22 Avocado California A do C ion Ci ds USDA p
California producers ask the e e el e ot Reorganization Focused on Agricultural Mission and [ ciems e iowsn et sons ccesics 31 o oo
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In this article:

The California Avocado Commission praised U.S. Secretary of Agriculture Brooke L Rollins for a USDA

California's Avocado Commission (CAC) has asked th

P USDA) P orchards and een understan
packing plants in Mexico, given the increase in pest detections since that task do growers an
was delegated to Mexican authorities at the end of 2024,

while

Jerests, along with the v

by \ge in pi | which shi ity to Mexicos National ing them to frultion”
Health Service, has raised concerns in the Californian sector, which values its
avocada industry at $1.5 billion. For nearly 30 years, inspectors from the
USDA's Animal and Plant Health Inspection Service (APHIS) carried out
controls at the entry of pests such weevils and seed
weevils.

Since the transfer, more cases have been reported in Mexican packing plants,
according to the CAC, which believes that without strict inspections, local
production and the country's agricultural biosecurity are at risk. The.

PROMOTION
that,if y restored, imports of
i do, bout 90% of U, Wit e s i Avcad Yo 1 Cumpuign
should be suspended.
STRATEGY

The Commission has stepped up its lobbying in Washington, D.C., with
‘meetings with lawmakers including Darrell Issa, Ken Calvert, and Glenn
Thompson, and the backing of a bipartisan letter sent to USDA Secretary
Brooke Rollins. Senator «chairman Agriculty
Committee, was al; tive fo s 9.

IRVINE, Calif. — The California Avocado Commissior

pressed appreciation todsy for U.S.

d supply.
The CAC insists that exporting to the U.S. is a privilege, not a right, and that in
the absence of effective inspections, the privilege should be reconsidered.
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s 4 California Avecados
gallfor.f“a Avo_cado are grown locally and
Fajita Grilled Foil Packs » sustainably by the state’s

/

nearly 3.000 farmers who
nurture their avocados

m and the land every atep

of the way!

Their earth-friendly regenerative agriculture practices
help protect our planet with:

« No soil tilling - this helps to generate healthy soils which
reduces greenhouse gas emission by preventing the
release of carbon

+ Prevention of soil erosion

« Improved water retention and infiltration
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Cinco de Mayo

e eugpetmarkets - Follow

nuggetmarkats

Celebrate aCocodeMayo Califormia
style with in season, locally grown,
and sustainably farmed
Gca_svocason. o Get this and many

-

Peak Season

|

moliie_stones
Orignal suso

[oiiie_stomes Make the most of Picnic Seasen this July! o/«

NOINNg is MOre DICNiC Porfect than & 990U SUMMSITIme
spread featuring in-seascn favorites Ske this cool and creamy
Griled Caltornia Avocado, Peach and Burrata Salad.

the ek in our blo!
Griling sustalnably farmed Caldorna Avocados trings out thew
@ the_regal_spiegal 7w natiral et of smcky Mareoe. Paie with caramedized poaches,
& Any comments on your LP creamy burrata, and fresh fettuces dressed in a lemon
employee assauiting 3 woman winaigrette for & colortul salad That's the Nghlight of any cutdeor
and endangering a child in for Indoor) gathering!
P o Get the full recipe in our latest blog post at:
Ropty DIog. MABeSLONes.com and De sure 10 Stop by your local
Grrolie_stores and pick up some fresh Gica_avocados Tor your
ca_mvocados © 0w et outdoor adventure &
Ll
Bage
~ ’ Qv A
5‘}:"* “g' oQv [ () Liked by ca_avocados and others
Al n\r. I A fd i ra ennadtas and mthase Iy 2

raloys - Follow e r.\ [IPp—
7/ nasse

raleys - Folow
Origrasl pudde Y e b @ Wyt @

Corduray [99 - Moy 00 Lucky

PR o Aoy Cttenied wEN B Reed sarwty of Califomuis Aeocaden et e I move row' )
'*Y‘ 24w Ll ot Satonmes Avocaton, Rawdt aor suntanuliy Lamad snd ehecally sowomd The St fyed

Hosting friends and family this Cnco FROCAO0R M09 8 W) B O T e G WY e D L IOne CHy M ety Sty

raleys 1w
Poen Qoodnens %0 egoy. Rendt e characheriand By & STocth Serure and & iGASy bwert tade | @huﬁc*mmnmv

g0 Maryo? No celebration is complete Feom our stores 10 your family table.
ey v e Gt B3 ) pins e barteiie — Yo trpert b GO it elety e

without the *Best Guacamole Ever* et retresturng Wonemanin, Cantsbinge and Cab%omsa Sacx o) Saind ] M) Sk mire? Reeds Pich o sustanadly tarmed

made with locally grown and SRR WY N O fow W) Svalatie 30 & M Temed Sa_mocaoss 0wt o

00 0 00 GO0 WOEe P g Ay | kel

Ca_mvocades O 11w
The best time of the year! &/
sarved a5 & dip with tortila chips and 1™
vegetables or plled Righ on tacos. " Ry
Grab in-308400 Sca_rr0cados ad
everything else you need for your

Cinco de Mayo flesta ot your local
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National Ice Cream Day National Avocado Day

'\ gelsonsmarkets - Follow
Original sudio

gelsonsmarkets 10w

It's Hatch Chile roasting season and a
great time to put some kick in your
queso with Hatch Chiles! This Double
Smashed Avocado Burger with Hatch
Chile Queso from @ca_avocados is a
flavor-blasted blend of creamy, spicy,
and savory that'll make your taste
buds dance! & X

Made with responsibly grown
California Avocados and zesty Hatch
Chiles, this burger is a celebration of
summer flavors, &
#NationalAvocadoDay

Recipe/video provided by
@ca_avocados

£ ca_avocados © 10w

Qv W

Here's the scoop on the newest .. @ E@ Liked by ablitchh and others
> Followed by ca_avocados and 1 July 31
other
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California Avocado Month

e pavilions
. June 14

Albertsons

== o

Contmwing the celebration of CA Avocado Month and the rearly 3.000
growers who nurture the avocados & 1and every step of the way @ Try this
spcy & bold guac recipe from the O'Hara Famidy, Caldornia avocado growers
@ Mtps//bitly/404130;

Stop by Albertsons 10 pick up some ethically sourced Calfomis Avocados %
Recipe and wieo provided by @ca_avocades

>~

 President of Camlam Farms
|+ Avocado Grove »

ms «

-
O Sl
R 6 4

Pavilions
$hort Video ! Y,

v +« Weicome t California Avocado Month
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Late Season
/D gelsonsmarkets - Follow

gelsonsmarkets S

When you choose @ca_avocados at
Gelson’s, you're supporting families
like the Lyalls, whose dedication to
sustainable farming spans
generations. &/

The Lyall family has been cultivating
excellence for nearly a century, with
four generations of farmers
dedicated to growing California
Avocados. What started as a family

oQv R

() Liked by ca_avocados and others

August 18

/j gelsonsmarkets « Follow

gelsonsmarkets GIVEAWAY & We love our produce, and 10
Coleteate poak Calfornia Avocado AND Hatch Chile season,
we're hosting a giveaway Pat'll "heat up” your summer griling
Qame _ in emore ways than one!

Locally grown and y farmed C. ia A pared
with Nere Marxico's begandary Hatch chies - known for theis
spicy-swoet flavor and subtie, smoky heat - ace the perfect
PEing foe Beating up and COORNY GOWN SUTMEr SNLAMANING.

Enter for a chance 10 win » Blackstone 1833 Original 28 Griddie
Ocdeal for prifling both avocados snd chiles!) along with & $100
Gelson's gift card and a box of deicious, creamy Calldornia
AvOcados. Two wieners will Do Chosen M random and rotified by
8ns.

To orfter

oQv R

Liked by amesen and others

Pty 49

~WIN!~-

$100

MOLLIE’S
GIFT CARD

BT OF GO S AR

W  mollie_stones - Following e

N mollie_stones 'w
‘We love our @8ca_avocados , and to
celebeate it's peak season and Labor
Day, wo're hosting a giveaway thati
“heat up® your summer grilkng game.
Locally grown, sustainably farmed
Calornia Avocadios - creany,
delicious, and perfect for griling
season!

We want 1 lucky Molie's Rewards
Momber* 10 win this EPIC prize se1,
pertoct 10 onjoy these last fow wooks
of summer sun!

What you could win & got mailed
directly 10 you!

== $100 Mollie Stone’s Markets Gift
Card (Courtesy of California

Qv A

’6\ Lunds & Bywiyn

Yot omie © Ay 1O

00 - Rty Clmend wEh B Faed sty of Caliloenis Avccadon TuE M0 n o now! ¢
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Reed Avocados: The Summer
Delight You Need to Try

-

2024-25 Year-End
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U [THTIN July Dietitian Newsletter

e Dietitian Pick

OF THE NONTH
Nassnaswn ba abnnsnn g“:°‘~" v w
hyveedietitians swe) Dietitian’s Pick @
. July 23 ~/ of the month
SO California Avocados

California
Reasons to choose

AVOCADOS

Richin Locady » Sustainabl
M’“‘\ Grown « Dvd 0 know, onw-third o€ 3 mrachum €3l formes
/’ avecie conlibules nearly 20 dlamin
/ Ntk and ST INTs. 3nd b & 920d
Cood source souTCo of *ker?

of Fiber & 3 t s
Par haaky moncursuiared . Ty c2 DI ANS PICK OF

3CT 25 3 “TUINENT LOosr by hakrg noeas
Use abscrztun of vileeks A D L wd K

Dietitian Pick of the Month:
California Avocados

« Chack 0wt Carten i avec3dos — athwaly

Absorption '
savarendd and Growe with ety /
E el Supperts Py it i R MO NT H 2 kncados are the only fruit that contain heart-
ocked % Satiety :‘:lululnu\;;llr Hone it el Do bs pour healthy monounsaturated fats, They can actas
- oo Fzene A0, D 3 "nutrient booster™ by helping increase the

absorption of vitamins A D, £, and K They are
als0 packed with vitamins, minerals,
phytonutrients, and a good source of fiber

Check out California avocadas at your bacal Hy-
Dietitian Pick of the Month ’ Vee storel

hyveedietitians

" Chcy cados
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In-Store Activation intercom script that plays in our stores ‘
throughout the month:

Dietitian POM: California Avocados

It’s green, it’s glorious, and it’s in season! California Avocados are HERE and
they’re your Hy-Vee Dietitian Pick of the Month for July! These little nutrition
powerhouses are more than just toast-toppers - they’re packed with nearly 20
vitamins, minerals, and good-for-you fats that help keep you full, fueled, and
feeling fantastic. Basically their the most delicious way to upgrade everything
from smoothies and salads to tacos and even ice cream. (Yes, really.) So whether
you're slicing, smashing, or spooning it straight—now’s the time to stock up on
peak-season California Avocados. Swing by the produce section and grab a some

while they’re at their best!

WHAT'S TRENDING AT HY-VEE

@ Our dietitian news

Dietitian’s Pick of the Month — California Avocados

Did you know one-third of a medium California avocado
contributes nearly 20 vitamins, minerals, and phytonutrients and
is a good source of fiber? Avocacos are the only fruits that
contain heart-healthy monounsaturated fats. They can actas a
‘nutrient booster” by helping increase the absorption of vitamins
A, D, E, and K. Check out California avocados — ethically
sourced and grown with integrity. Shop now.

Reasons to choose
California Avocados

+ Did you know, one-thied of & madium California

OCA0 contribates nearly 20 vwiaming
mnarals, angd phytonulriants, and is a3 Qood
source of fier?

o AvOCAdos 3 The Only frult that contans

heart Haalthy monoursaturatad Tats, Thay Car
SCL A5 3 "nutnent DOOSTer " Dy halpng NCraase
e absorption of vitamirs A D E and K

o Oheck ot Califormia avocados — athically

SOUrced and growmn with Ftegr Ly

Distitian Tipe GOt 100 Mmary riDe vocados on
your COunter? Chop tham Into chunks and freds
tham far 3 creamy, Nibar-rich 20ion 10 your
et SMOOthee

Jann Blaser, RO, LD
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Hy-Vee Dietitians Pick-of-the-Month

How to enjoy the unique flavor and
health benefits of avocados

hhhhh Hy-titas Dot T ek o D0 = 5 P S L L e fXx®E

Hy -Vee Dietitian: Think outside the pit — 5 fun ways
to use avocados
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Albertsons

* Shopper Marketing Campaign co-promo with CA Grown of ads that drive to Shop Now
Online & Mobile App

 Just 4 U Digital Coupon Offer at $1 off bagged avocados

 California Divisions = 37% increase for bagged avocado sales during coupon, national
results only 7.3% among other divisions

£\ Albertsons Shop  AlbertsonsforU  Pharmacy  Your Store o Account @ W
for u ' $ 1 _00 off Bl Shopping at 4700 N Eagle Rd Change
California flavor
Sig natu re Fa rm S Bagged . mm md Look for California avocados, nuts, berries and stone
fruit!
5-7-ct. Limit 1.
Shop now »
Offer Details

Weekly Ad

for. 4700 N Eagle Rd

Clip Coupon
| clo cupon £\ Atbertsons

[OBRI0]
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* June: Sales contest, just4U Coupon at $.50 off bagged California
avocados and CAC display bins. 41,880 coupons redeemed

e July digital coupon for Buy 3 small avocados, receive 1 Free. 218,335
coupons redeemed. 11% coupon driven sales, 22.8% overall California
avocado sales

"-D Buy 3, get 1 FREE

California Avocados
Limit 1.
Offer Details

Cl,ip Coupon Unlimited use
Expires 7/22/2025
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Albertsons

* May GEM Digital Coupon and Display Bins in Stores
* Feature Ads on Co-Promo with National Mango Board
e GEM Units increased 66.4% / Hass increased 7.97% bulk and 8.51% bagged avocados

wll) $0.50 off

GEM Avocado
Offer Details

Unlimited use

Clip Coupon
Expires 5/28/2024

Comments
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* June-August Ad Flyers and Digital Offers
* 55% average increase in sales when on feature

Expansion Retailer

Members Save More!

Members Save More!
E‘ R Sign Up
Online

!EI' 2 Sign Up
& Online

Find what's fresh
and in season now!

Find what's fresh
and in season now!

Blueberries

$1.79., iy I b 99¢ California Large Avocados $1 49 Yellow Peaches or Nectarines
DryPint Limit5 or Red or Black Plums
* 9ea ThankYou Crd Price 88 €3 mwathic € Thankvou i . b fancvourtpre

4

California Large Avocados
Limit4 Thank You Card Price

2024-25 Year-End
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retai: OBristol Farms

April/May Promotion
* GEM Avocados in Passport to Savings Book
e Chalk Artist Contest

Grown exclusively in California
and available April-May, the GEM

avocado has a thick skin, creamy
texture and delicious taste.

Bristol Farms is teaming up

BELIFORN with local growers to bring

R

. —4 C /s : 12 '“"”
\u A X 7
4V ADOS Don’t miss out on these special g ‘ S |
California Avocados! S A (—7 W @\
©.2023 California Avocado Commission. All rights reserved. - % 4“-_7 \ T ; e SUSTA‘ MB E{RESWNSIBLE

“FIRSTHARVEST (F SEASONy ===

GEM avocados to our shoppers.

WMM srmazy THE BEST, Z E
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RETAIL: (@ristol SFarms

* Late-Season Support with Produce & Deli Sales Contest in August

e 2—8% sales increase

OPGANIC
= UUMBO

HaSE

A"G'C ADOS §

2024-25 Year-End
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e Gelson’s First-of-Season Promotion: March Madness Ad and Demos in 27 Stores
* Cinco de Mayo demos with National Mango Board and Memorial Day Ad, May

* Influencer co-promo with National Mango Board for IG Recipe Posts, May 7

* Build Your Own CA Salad demos and newsletter promo, July

CUT, PEEL,
sLICE & ENJoy

Q 0 n/:d Buy Groceries Catering Prepared Meals To Go Gifts Recipes & Resources California Avocados and Mangos for
Cinco de Mayo - endless possibilities together!

i Celebrate Memorial Day!
Al Browse

GREAT DEALS ON
CATEGORIES MEMORIAL DAY FAVORITES!

Featured Items

Featured

Raise Your Glass

latch Chilies Catering Prepared Meals To Go Gifts Recipes & Resources cgc basas v m
Deliciously Cool
Selections 1
PAGES ‘alifornic LOCATION
Make Your Lalftunta
v More i Browse . WALNUTS | Calabasas
Summer Salad Shine ®- i
CATEGORIES With Diamond Walnuts s | SHOPPING
MylList ©

¥ Move to Cart

SHARE & PRINT

h &




California Avocado Commission Dashboard Update 2024-25 Year-End

RETAIL: G@@wn%

* Gelson’s July & August Hatch Chile Sales Contest
* Displaysin Stores & Demos

 Volume 28% - 36.8% increase

.

—

—
_——

X
U VAR

LOCALLY grown andl
~ | SUSTAINABLY far;

€ 88T AVOCADOS HAVE CALIFORNIA IN THEM
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SRaCESTATLANCE ]

* Independent Grocers in SoCalif and NorCalif
* Digital ad campaign with CA Grown and Ad Flyers in Stores during June —July

e SoCal 9% increase and NorCal 21.3% increase

L e c,\,\'ORnI‘

(A GROWN

-

idSmem
fovably owHed

grocery store foday

Vo can0%

SUPPORT
AMERICAN
“FARMERS

(A GROWN |~ .

.
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t

» Sales Contest on GEM & Large Hass Avocados in June
* Custom Signs
* 58% average sales lift — repeat promo

e THE GEM AVOCADO IS A
" VARIETY EXCLUSIVELY FROM

CALIFORNIA GROWERS

v- Sustainably farmed
- Creamy, nutty flavor

* Ripens in color from bright green.
to dark green

- Gold flecks on the outside, and a
thicker skin make it easier to peel

- Available for a limited time,

April-June

[E1EH
ZAIEORN s R
L

J¥ocano> OO
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RETAIL: MOLUE
STONE'S®

MARKETS

* Superbowl! and Cinco de Mayo Sales Contests
* Ad Flyer
* 12% sales lift over previous Cinco year

MOLLIE'S®
REWARDS

— member exclusive -

LOCALLY y
\ SUSTANABLY form

o S A S Sl me S

CALIFORNIA GROWN

AVOCADO
(ONE SINGLE AVOCADO)
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MARKET
* Full-season supporter March — October 3 DAY

* Ad flyers and digital promotions

[ -
* Organic and conventional sales averaged 6% - 33% increases = HOT DEAL -~

MLSMESOFB(MI.YTAI!—IOPM - -
[ T3] SEASONS reukbritad = Friday - Sunday

[MARKET] PRICES GOOD April 30 - May 6, zozs

BRING

ORGANIC
JAVOCADOS

WHOLE
HALIBUT SALE 51499

Satarday, May 3, frem 9am 10 som.  SAVE 591D
Sign in to add

=Really BIG DEALS =
BEELER'S PURE PORK TOM'S OF MAINE
BONELESS PORK 2"}3@5‘6%2“55 ORAL AND BODY CARE
SHOULDER ROAST Bt Rl

D

$2.50 / ea ($2.50/Each)

Organic Hass Avocado

and gree § &,
jou. Foven

SNAP

o

SAVE $2Ib “—SAesfl® | SAVE 89°ea

{ PRICING VALID IN-STORE ONLY, FROM JULY 18 - 20 2025, }

WHILE SUPPLIES LAST. NO CASH VALUE.
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April — September Feature Promotions

 Digital online feature, landing page to recipes
* Demos and Mailer Feature for New Store Opening

42.8% average increase on ad

Grown in Escondido, California
Extra Large Avocados . -
$ 3 9 9 /ea California Avocado Time

From poke amd pesto 1o chocolate mousse and more, take slmost any meal from meh to marvelous with Califernia
Avocados’ Make the moat of these smazing svocados while they're still in seasan with these svo-centric recipes.

Choose Your Avocado

Jane 5 2023

Save $1/ea.

Do you know what time it 12 Peak California Avocads season! These delicions,
“. _ creamy fruits make just shout anything “Californiastyle.” and now through
PRICES VALID E E SECRET More great de - L the end of sumamer Is the perfect time to get your fill. To help you get

N maniamim avecado enjoyment this sumser, we're hete 5o anewer 4 very
SEPTEMBER 10-16, 2025 = H pEc A toiyourlnbox < FAQ (Frequent Avocado How 40 you pick the perfoct
? E I L Sign up and st 'lfornla_ } = | ‘ )j you

WEEKLY
SPECIALS

"uuiu\ % ‘- u et =

\J

Open Every [}
6a.m.-10p.

$25 ,

Cascadian Farms
Organic Cereals

Selected Varieties. Grade AA Brown Eggs . .
86-135 0z Box 1Dazen Visit us online at nuggetmarket.com

Telephone: (916) 786-9400

4080 Douglas Blvd.
Granite Bay, CA 95746

$21

Fresh to Market -
Premium Beef $ Save $6.58 on 2 Save $6.98 on 2 Amy's BuffaloTrace 520 $7
New York Frozen Entrées Kentucky Straight

/ LB Pole & Line Siete Chips £ Selocksigiotek Bourbon Whiskey
;5.. Raw. Albacore Tuna Selected Varieties. 9-0.5 oz. Package. 750 mi. Botte.

Top 1/3 USDA Chaice. Save $9/LB. Selected Varietes. 5 2. Can 5-7502.Bag.
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RETAIL: Northwest Grocers

* Full-season support May to October
* Cinco de Mayo features & Savor Local store signs

e Store formats averaged 8% - 33% sales increases YOY
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California Avocado Commission Dashboard Update

9
RETAIL: l?aeeys

,\_\FORN,‘

. Lo:lllyd > rf.he:hrf;:,:
Raley’s — April — October Support and Ads ﬂ :

[ ]
* Digital Online Specials
— s a200/c0 sa
%-49% unit i
* RESULTS: 17%-49% unit increase
* Online Digital Ads driving Online Sales —Cinco de Mayo and July E i
e (1A =
Save $2980n2 = Raley's Dailies
o LT r—— 0 N D N D A A
119.9901 t219000 2for $7.000s 84980 $16.990 $7.9801 $7.990
€« Cc 25 raleys.com/search?q=avocados w o &4 a Zalifornia Olive Ranch Avocado  Taylor Farms Avocado Ranch Chosen Foods 100% Pure Raley's 100% Pure Avocado Oil Yucatan Guacamole, Restaurant
llend Chopped Salad Kit Avocadoand Extra Virgin Olive... . wse SHYIE
Ra?ey’s BEI,’;‘/;MR NOB HILL Raeey‘s Our Purpose  Our Story ® gg:u‘;::’d‘d:lwelvoohcni :Joooim e e e o 20 Zfooﬂm -
Shop  WeeklyAd Discover Q avocados| X ?gﬁsﬂ:jg&g‘n@m g Logln | SignUp Q

c*“‘"’k"ﬂq
Vo cADOZ

Locally grown /&
and sustainable |

California

Recder By @ D NEE -

7
at Raley's.

Y $1.25¢a $200e0 $3.99¢a $4000 $6.99¢a
Hass Avocado Raley's Hass Avocado, 6CT Bag Organic Avocados, Bagged

m ($125/ea) lea ($0.67/ea) 6ea (§233/ea) 3ea |8

Sponsored

|

E.

f orey

> ]
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2024-25 Year-End

RETAIL: Q")i/‘a:(it

e Ad promotions May - August

* 29% - 43% increase in unit movement when promoting
in May & June

e Co-Promotion with National Mango Board Medium ggea.

Avocados




California Avocado Commission Dashboard Update

RETAIL:
* May — October Support

SAFEWAY ‘, NorCal Division

2024-25 Year-End

e Just 4 U Digital Coupons June & July —47% increase on bag coupons

* Influencer & Social collaboration with National Mangos

:] $0.50 off

Hass Avocados
Limit 1
Offer Details

Clip Coupon

(@

One time use

SAFEWAY €Y
Ay oo

$5 ea. Member Price
Chicken Nuggets 20t.
$5 Ib. Member Price

Chicken Tenders
Original or Nashville Hot.

$5
Tater Kegs

Member Price Original or Bacon Cheddar.

Extra Jumbo

Signature Farms® $5
80% Lean b

Ground Beef

'S,

Member Price 50¢ ea.

Sweet Corn
Member Price:

Member Price Frozen.

Bar-S Corn Dogs
Qna

Nathan’s

Beef Franks

1110 12-02.

Fresh Sushi 2 4 Evergood Sausage p "

Made Fresh Daily 1202

Selected varieties.

Reser’s American S s Cake Slice 2 s
Classics Salad Made in store. fi

48.0z. Original Potato ea ea Selected varieties. or

of Macaroni Salad Only. Member Price Member Price Member Price: $250 ea. Member Price

: g
PN )
Signature MNIC) @7[
SELECT* —
refreshe® Purified =
Drinking Water m
24-pack, 16902 Signature SELECT® Foster's, Mode!
E -~ Nuts Sto 650z A
Soleil* “"U Zapp's Chips 8. Sierra Nevada,
Sparkling Water o New Belgium,
B 8pack, 1202 2 $ Tim's Cascade or 2 $ Coors or Bud 2 $
Selected v Hawaiian Potato Chi 19210 25.4-
Menba et i fOr 7501 Seeciedvaretts TOF warctes, (oo FOF Mondrian
$2.50 €a. Limit 4 items. Member Price Member Price: $250 €2.  Member Price a ce:$250ea  Member Price Roses Bouguet

L 5&

S

for ss

Member Price

Hass Avocado
Member Price:
$1.67 ea.

#U) $0.50 off

Mangos
Limit 1
Offer Details

2

cup Coupon One time use

“U) $2.00 off

Signature SELECT Hass ...

Bagged. Limit 1
Offer Details

One time use

Expires 9/23/2025

< Safeway Q

About Photos More »

Posts

&%
11 SALE !! Digital coupon: $0.50 OFF when you buy
(1) Hass Avocado or Mango....

Jul23-8

See more

CALIFORNIA AVOCADOS *

9 comments 7 shares 590K views

O 227
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SOum1s5IO%:

RETAIL: SPROUTS

FARMERS MARKET

N et Wal =

Ve L LRIV

* Sprouts Farmers Market — May Display promotion

* CAC Display bins & custom signage in CA & AZ stores
* Expansion to CO, OK, NV and TX Stores
e RESULTS: 18%-44.9% volume movement YOY

e A S b

S|?BIQHT]S Explore v Save v  Shop v Cavocado Q)
RMERS RK

Departments v Diet ~ Save v Brands - EBT ~ Sort by Best match v

Results for "avocado"

0o: Goe

Organic
= A
©

@ Paleo, +2 (@ Organic, +3 @ Organic, +3 @ Organic @ Paleo, +2 @ Organic
S‘I 25 5699 3499 5300 5250 5250 5300
Medium Hass Avocado Buy 1, get 1 50% off| Hass Avocados Bag Organic Large Hass Organic Large Green Jumbo Hass Avocado Organic Medium Hass
dkkk o (11) Organic Medium Avocado *kkk  (196) Avocado Avocados *kkd  (10) Avocado
1 each Bag 6ct *hkkk (5) Kk ) 1ct Jkk ok (29)

*k*x3  (10) 1each 1each 1 each

Sct

See eligible items
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2024-25 Year-End

RETAIL

e Sprouts Farmers Market — Late Season California Avocados + Morro Bay Feature

RETAIL: SPROUTS

FARMERS MARKET

All CA and AZ stores with custom signs and front-store displays

RESULTS: Average 8-39% volume increase in bulk, bags and organics
.“m P W

Organic
Medium Hass
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SOum1s5IO%:

Retail: - \TATER BROS,.

markets . ; seEr;[oyFleczl' w
e Co-Promo Digital and Social Media Campaign to drive online sales with CA Grown ‘% ::am:::‘::;::x:z":‘:;m ﬁ
* Landing Page with carousel of all avocado products, Small, Jumbo & Bags | A

* Display bins in stores |

q@@ §
* 17.2% increase on bulk avocados, 7.1% decrease on bagged avocados

Pl e R 20l

'b @*

Yellow Peaches Lemons
o

$1.99 Ib. 69¢
$3.99

Medium Har 0 Leaf Lattuc

$1.25 $1.99 $1.99

Total Engagements

Likes

TATER BROS, <o a ¢ o s

—— Markets
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California Avocado Commission Dashboard Update ¢
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RETAIL:

. Bu‘Ik and bagged ads support April - September
* Front-Page feature on bags 81% lift

Aguacate
en Bolsa

2024-25 Year-End

Aguacate
en Bolsa




California Avocado Commission Dashboard Update

2024-25 Year End

RETAIL: SK

SUPER KING Expansion Retailer

* Cinco de Mayo Ads and June California Avocado Month Ads
* CAC Display Bins in Stores

* Average 24 —49% lift in sales on ad

-\
29
®

SUPER KING

]
Tomatoes Avocados

-
. T LLIERLELERED
3 _ +
tass - ;.'n' 2: $3
' "".’?“«‘;‘:.;0 7

RN DRAA SALIFORNIA
S ‘ cALIESAGELN © CLeain

D SUPER SAVING
ORNIA \ ALIFORNIA
“E\{Ew\ CAtL;, Z : CREMA

‘ i SORNIA SALIFORNIA
B A CALIE A (o SCALTHR
| |

A RATA JFORNTA
oALFOR CALTENATIN] ./ bReen

RNIA & LiFORNIA
cr\%\gsﬁ'&‘“ : cALIEEA L

CALIFORNIA AVOCADOS

\.OCALLY By \ / CALIFORNIA AVOCADOS
"SM\:“S‘K:}:NABLY farmed > IS-SSTAA&l;IAgéoIYYnfand d -
AV(CAL\‘QINIA\N\N(M e arme

THE BEST AVOCAD
05 HAVE CALFo!
RNIA IN THEM
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SOum1s5IO%:

RETAIL: ﬁGVA-BIsAﬂTA

SUPERMARKETS

* Cinco de Mayo and June Promotions
* Displays in produce and at check-stands
* 62% increase in sales over promotion period




California Avocado Commission Dashboard Update

2024-25 Year-End

RETAIL: Start to Finish customer — 8 feature ads thru out season + varietals and branded

= () = Q search
Kyle’s Pick Cherries

Grown in the rich volcanic soil of Wenatchee,
Washington, Kyle's Pick® cherries are the season's
juiciest jewels. Hand-selected for consistently sweet,
firm and juicy fruit literally bursting with dessert-worthy:
flavor. Naturally anti-inflammatory and fat free, these
beauties are a delicious source of potassium and

beneficial melatonin

3 California Reed Avocados

Known as California’s summer treasure, these thick,
green are only from July

through August. With skin that stays green when ripe,
these medium-to-large avocados offer rich, buttery flesh
that's smooth, creamy and perfect for warm-weather
dishes. Add them to your summer lineup before the
short season slips away.

$6.99ea | SAVE AT LEAST $2.00 EA
Jeni’s Ice Cream

1 PINT, SELECT VARIETIES

Launched in 2002, Jeni's use of the best ingredients
and the freshest milk from family-run dairy farms—
rather than synthetic flavorings and mixes—sparked
the artisan ice cream movement more than a decade
before it would become a top trend.

BUY NOw
CURBSIDE OR DELIVERY

Prices Valid Only At:
YOUR LOCAL STORE
3712 Lawndale Drive
Greensboro, NC 27455

May 2-4

SHOP
CURBSIDE OR DELIVERY

Buy 1, Get 1 50% OFF

Juices & Mixers
SELECT VARIETIES, VALID IN STORE ONLY

$6.991b | save AT LEAST $3.00 LB $12.991b | save AT LEAST $5.00 LB
The Fresh Market Original or Spicy Wild Snow Crab Leg Clusters
Guacamole
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retai: COSTCO.

——WHOLESALE
Costco Labeled Master Cartons featured In not one but two
Temp price discounts 2026 - Hawaii and Intermountain Regions

PRADUCE

== )

GUREEN <
b PN SEEDLESS
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2024-25 Year-End

RETAIL:

@ TARG E'I:D Featured branded California Bags this season in 450 Western Locations

Summary
2398 — Ventura, Ca

1548 — Coron

a, Ca

2499 — Murrieta, Ca

4—‘\,_ - ¥

GC0C AVIN 180d3Y |d) 140ddNSHS3Y
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2024-25 Year-End

RETAIL

RETAIL: Digital coupon at King Soopers-Fred Meyer-Ralph’s GEM BAG x LARGE BULK OFFERING
BOTH PROMOS MOVED 95,000 units (GEM bags and buy 2 get a dollar on large)
Save $1on 2 Large California Avocados When you buy TWO (2) Large California Avocados. Excludes Organic Avocados
. Clip1D: 4037793 Retailer Offer D: 800000148830 ~ Manufacturer Offer ID: 1142180  Source ID: 4230:Kroger ~ Offer Destination: 4230:Kroger White Label Site
Preview
POSStat ~ POSEnd Dislay Disdplay Clp (Crtg? Clps Redemptions ~ Brands Categories  Targeting Rules
Start En Limit tme) (settled) P b Beting
Glfoni Banner City Market, Banner Dillons, Banner
077302025 08192025 077302025  08/12/2025 250000 0 NIA NIA hicadns Produce ~ Fred Meyer, Banner King Soopers, Banner
QFC
Created on: 07/17/2025 10:18 AM | Last edited on: 07/21/2025 1231 PM
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SOum1s5IO%:

RETAIL:  ERTEIgFT 3:2’;_ 750,000 custom CALIFORNIA AVOCADO bag straps distributed thru 6

Different Walmart DC’s in Western U.S.

ITEM SUFPLIER DG COD Weekly Uinits
Large Bagged Avocados West Pak 021 CA 14,219
Large Bagged Avocados Calavo Growers Inc 7013 CA 13,508
Large Bagged Avocados Dawvid Oppenheimer 7048 CA 7,763
Small Bagged Avocados West Pak 7021 CA 20,680
Small Bagged Avocados McDaniel FruitCo 8852 CA 27,724
Small Bagged Avocados Calavo Growers Inc 7013 CA 24,324
Small Bagged Avocados David Oppenheimer 7048 CA 25,781
small Bagged Avocados  Mission Produce 7084 CA 23,704
amall Bagged Avocados  Mission Produce 6090 CA 24,607
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RETAIL:
Dig and Print

LUNDS&BYERLYS A qvertisi ng

CALIFORNIA AVOCADOS

LOCALLY grown,

Oggee good ore
JUMBO REED AVOCADOS

Offer Vald July 3-9, 2025

SUSTAINABLY farmed

Three Feature Promo Periods for:
e GEM - season kick off
* REED - varietal display / sales contest WWQM

sustainlbly farmed, abways pale green. The REED Avocado
. . . = large, xmooth and creamy, making it = great summer avocado.
* MORRO BAY - season ending support with special ad R e Bty e G o Lk P g S
to bring REED Avocados to our shoppers for a limited time.

The best avocados have California in them.
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SOum1s5IO%:

RETAIL:

Doubled 2025 club count with a new video addition to digital advertising
Distributed in all clubs west of Mississippi this season!

Sponsored

Avocados, 5 ct.

$8.62 5172/

-
The best way to add\delicious,




California Avocado Commission Dashboard Update

RETAIL:

Celebrate Summer with

CALIFORNIA
AVOCADOS

Sustainably Farmed and Ethically Sourced

p\_\FoRN,‘

(O S

JVvocapC>

¥ 8
e s

Learn more

2024-25 Year-End

RETAIL

Publix handled CA Avocados in 80% of locations for
The 2025 season — dedicated distribution thru Mid August
Targeted digital ad support designed to showcase CA avos

Publix Co Op
Program
Recap

For Buyer Approval:

EVENT NAME: CA Avocados
Support at Publix

CAMPAIGN FLIGHT DATES: 4/28/25 - 7/21/25,
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2024-25 Year-End

RETAIL

Significant new business for 2025 in the Eastern U.S. Markets

RETAIL:

Wakefern early season GEM support 300+ locations NY Metro leader

[ %W] Eastern U.S. value added distributor (multi million pound seller)
o 900 stores dedicated to season long support (April thru Mid August)
Publix
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RETAIL: TRADE PRINT AD

* “Growing Sales and Satisfaction” Campaign

— Featured retail dollar and unit sales
information

— Directed readers to the CAC retail webpage
and to sign up for the new retail newsletter

e Atotal of 7 print ads ran from March—October

e Circulation count: 89,251

A
PERIMETER

R

2024-25 Year-End

CALIFORNIA AYOCADOS

GROWING SALES AND
CUSTOMER SATISFACTION

California Avocados offer more than just exceptional flavor. Where California Avocados

e carried, retail sales rise by +9% in units and +26% in dollars during the California season
compared to the non-California season.” With our expert insights, support and programs, the

California Avocado Commission can help you grow sales and improve customer satisfaction

LOCALLY GROWN, SUSTAINABLY
FARMED AND ETHICALLY SOURCED

Sign up for our retail newsletter for more information about
our marketing programs designed to help increase your sales:

CaliforniaAvocado.com/Retail

%”ﬁ
Jd¥ocanoS
© 2025 California Avocado Commission. All rights reserved.
Circana, 52 weeks ending 9-1-2024, *California and West. R"wm
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California Avocado Commission Dashboard Update

RETAIL: TRADE DIGITAL ADS

 Digital ads mimicked print ads and featured varied call to action buttons distributed during different
months of the season (Reap The Rewards, Discover the Difference and Now In Season)

— The button/ad was linked to CAC’s retail webpage
- Atotal of 262 digital ads ran from March—October 2025

ZRIFORN S CALIFORNIA AVOCADOS : 3
GROWING SALES ond SATISFACTION ‘o

e Circulation count: 23,136,000

produce industry news

) bluebook RETAIL N
SERVING THE PRODUCE INDUSTRY SINCE 1901
CALIFORNIA AVOCADOS Get added to the store locator to connect with consumers, Questions? Contact Us.
PRODUCE GROWING SALES
BUSINESS and SATISFACTION CROW SALES AND
Where California Avocados are carried, CUSTOMER SATISFACTION

WITH CALIFORNIA
AVOCADOS

California Avocados offer more than just exceptional
flavor—they help drive sales. Shoppers recognize the
e for

retail sales rise +9% in units
and +26% in dollars during the
California Avocado season
compared to the non-season.

supermarket

PERIMETER
HE PRODUCE NEW

sales. Stock up this season and watch your sales grow!

REAP THE REWARDS

Total print and digital circulations: 23,225,251
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RETAIL: EMAIL NEWSLETTER

 Communicated retail messaging to smaller-
sized chains, independent retail accounts,
handlers and distributors

» Highlighted the retail benefits/advantages of
utilizing and carrying California Avocados

e Results:
e 27.4% open rate (Industry Average* 38.02%)
e 7.3% click rate (Industry Average™ 2.9%)

* *Based on Mailchimp Metrics of Agriculture and Food
Service Emails

2024-25 Year-End

ZATORR
drocanss

Forward Ths Emad | Subscribe Here

CALIFORNIA AVOCADO INSIGHTS FOR YOUR BUSINESS

ZrTORAY
Jrocanc®

Forwwd This Emal | Subicribe Here

MAKE THE MOST OF LATE-SEASON AVOCADO
DEMAND

The 2025 California Avocado season has been one 1o celobrate, marked by strong
consumer demand. impactful in-store promotions and exceptional sales
performance across koy markots. As the season winds down, there's stil time to
capture sales through Lat merc! g and capitalize on
shopper enthusiasm heading into fall.

Lato-Season Action Tips:

« California frui is stit being stod — delivoring fresh rkot quatity
and flavor that stands apart from other growing regions.

* Highlight the California origin at display and in online Ustings

» Use social media and emad to inspire purchases before shoppers arrive at
the store

2025 CAUFORNIA

AVOCADO SEASON
. - . - - - - - - - - -
- E M AW M AW AL MG WP O MY DC

o an

CALIFORNIA AVOCADOS HELP DRIVE GREATER
SALES VELOCITY

Avocados drive strong retad sales nationwide, but sales soar even higher when
Caldfornia Avocados are available * in California and the West regions, dollar sales
velocity was 66% higher than in the rest of the US.™ at the start of this season in
March By mid-July. that tage 10 86% g the powerful
impact California Avocadios play in driving category growth.

s

S O

The gap in dollar sales velocity was 66%
at the start of the California season...

CALIFORMIA & WEST REGIONS

CALIFORNIA AVOCADO INSIGHTS FOR YOUR BUSINESS

2025 CALIFORNIA AVOCADO SEASON MARKS
ANOTHER FOUR CONSECUTIVE YEARS OF
GROWTH

Retailers soid +2 million more avocados per week where California Avocados were
available’ this season compared (o four years 390, In the California and West
regions, the season reached 15 million in average weekly unit sales in 2025,
Average weokly doliar sales also climbed to $20 milion — the highest level
recorded over the past four seasons.

AVERAGE WEEKLY AYOCADO UNIT SALES

California and West regions during the California Season

2022 2023 2024 2025

Cathorme vt Wt B B S Cfr Semac
Sonmce Cocana 1o U5 MAD, Cafomss Samson 10033008

MEET US AT THE INTERNATIONAL FRESH
PRODUCE ASSOCIATION’S GLOBAL PRODUCE
AND FLORAL SHOW

For the fourth consecutive year. California Avocados delivered growth in both unit
and dollar sales, reinforcing their value at retail. We look forward to connecting at the
IFPA Giobal Produce and Floral Show in Anaheim. CA. October 18-18

Visit us at Booth 2339
Well be sharing insights and opportunities designed 1o help drive sales
success In 2026.
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RETAIL: RETAIL WEBPAGE ENHANCEMENT

* Refreshed CAC retail webpage to
provide updated resources and a more
user-friendly experience for retail
partners

» Easily accessible tools including:
— POS Materials
— Merchandising Resources s
— Store Locator

— Contact Forms for additional
i nfo r.m ati On a n d Su p po rt iil’l:l:::‘l;is: ON CALIFORNIA AVOCADOS
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FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS

ERIK’S

eriksdelicafe

) =

Sleeping Lion * Sounds Like Summertime Remix (Michael Rix)

,i, eriksdelicafe Always fresh, flavorful, and California proud &
A We're serving up goodness with @ca_avocados - locally grown and
sustainably farmed!

esto DELICAFE 1973 Edited - 2d
. ca_avocados # Avocados on a sandwich? You simply can't go
* Returning partner © o 7

2d 1like Reply

° 28 u nits (CA) ——  View replies (1)
o 6_Wee k p ro m Ot i O n ,i, eriksdelicafe Some of our favorites! & @ o
[ ]

#californiaavocados #avocadolovers #avocadooneverything
#sandwichoftheday #avocadosandwich #avocadoseason

Approx. 558 pounds per location

2d Reply

Bl PostType: Feed

Qv W

@ Liked by ca_avocados and 5 others
2 days ago

E‘] Post Caption

Stacked with flavor, rooted in California #" @/ Our Dub Club sandwich
features locally grown, sustainably farmed @ca_avocados - because fresh
tastes better when it's close to home!

#CaliforniaAvocados #FarmToTable #EatLocal #SupportLocalFarms
#SustainableEats #AvocadolLovers #EriksDelicafe #EriksDel
#SandwichGoals

7 Improve this caption
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FOODSERVICE: CHAIN PROMOTIONS

e Returning partner
e 25 units (CA)

e 8-week promotion
* Approx 400 pounds per location

»'s Fish Taco - Following
Jun9-Q

WE START BY
USING ONLY FRESH

Chtsoo?

freshly made. pacific inspired.

Wahoo's Fish Taco @ - Following
&1 Wahoo's Fish Taco - Original audio

The making of our signature Spicy Avocado Salsa
using fresh California Avocados ¢% #avocado
#californiaavocados

FOODSERVICE

Your protein, organic kale, romaine lettuce,
corn, cilantro, pepitas, fresh California avocado,
cotija cheese, brown rice & tortilla strips.
Tossed with homemade chipotle dressing

Cnthoos

BIGE

OCEAN &
BIGGERI~

ZAVIFORN)

dvocano2

2024-25
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FOODSERVICE: CHAIN PROMOTIONS

2024-25

FOODSERVICE

Flame Broiler ®
July16-Q

Our toxic trait? Xnowing there’s nothing better than California Avocados and Steak Bulgegi f &

FLAME & BROILER

SIMPLY HEALTHY

* Returning partner

e 82 units (CA, AZ)

* 6-week promotion
e

California Avocado & Tofu: the perfect power food couple. ¢/... See more

#_. See more

Flame Broiler @
June 9 Q@

Avocados from California Avocados. Steak from our grill. Drama from your taste buds. ¢/ §»

#.. See more
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FOODSERVICE: ~ CHAIN PROMOTIONS 7
 Returning partner _ -
* 24 units (CA, AZ) i
* 6-week promotion
e Approx 138 pounds per location i

ADD FRESH CALIFORNIA
AVOCADOS TO ANY DISH!

E NORMS Restaurants
=/ May22-@

NORMS is keeping it local with California Avocados &/
... See more

PROUD TO
PARTNER WITH
| CALIFORNIA-
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FOODSERVICE: CHAIN PROMOTIONS

A
BUCKHORN

EBEQ +GRILL

Returning partner

9 units (CA)

6-week promotion

e Approx 190 pounds per
location

Q) -vocacon @ o many deicus cpsons §

2024-25

FOODSERVICE

g
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FOODSERVICE:

BOWLS + ROLLS

CHAIN PROMOTIONS

43 buddhabowlsandrolls and ca_avocados
‘ Original audio

buddhabowlsandrolls @ L. Fresh California Avocados paired with
crisp green apple make for the perfect crunchy and refreshing bite

«each time in our Avocado and Green Apple spring rolls and noodle
bowil!

We love that California Avocados are sustainably and ethically
grown and sourced by local farmers.

vy nto

#downtownsac #yelpsacramento #foodsofsacramento #sacfoodie
C iaavocados #californiaav

#avocadolove #avocadolover #avocado #nowinseason

#proudpartner

18w

ca_avocados @ These look incredible @ ©
18w 1like Reply

‘ rudolfal @ca_avocados take note! ©

18w 1like Reply

G victoriaa.sara Petition to bring back the mango sticky rice ©
spring rollsll T

18w 2likes Reply

6 Bnb0u M @ & ©
18w 1like Reply

oQv Al

@@ Liked by rudolfal and 76 others

June 16

Returning partner
2 units (CA)

6-week promotion
Approx 40 pounds per location

| @®

S e

Om“

oQv 2

D Liked by ca_avocados and 90 others

© Addacom

2024-25

FOODSERVICE

BOWLS + ROLLS

BUDDHA

ﬁ buddhabowlsandrolls and ca_avocados
. Original audio

@ buddhabowlsandrolls @ & Fresh California Avocados paired with

crisp green apple make for the perfect crunchy and refreshing bite
each time in our Avocado and Green Apple spring rolls and noodle
bowl!

We love that California Avocados are sustainably and ethically
grown and sourced by local farmers.

youroll
#downtownsac #yelpsacramento #foodsofsacramento #sacfoodie
act ados =l
#avocadolove #avocadolover #avocado #nowinseason
#proudpartner
18w
@ ca_avocados @ These look incredible @ o
18w 1like Reply
e rudolfal @ca_avocados take note! °
18w 1like Reply
G victoriaa.sara Petition to bring back the mango sticky rice V)
spring rolls!! ¥
18w 2likes Reply
) Bnblu » @ & o

18w 1like Reply

oQv W

@@ Liked by rudolfal and 76 others

June 16

© Addacomment..

buddhabowlsandrolls « Follow

Ihabowlsandrolls We've teamed up with @ca_avocados for
this California Avocados Month giveaway! One lucky person will win
a t-shirt. pencil pouch. socks, notebook. our favorite reversible
bucket hat. and two Buddha entrees (Avocado and Green Apple
spring rolls and noodle bowl).

How to enter:

@ Follow us @buddhabowlsandrolls

@ Like this post

@ Comment and tag the avocado lover in your fife!

Giveaway Details:

- Giveaway closes at 11:59 pm PST on June 25, 2025, Winner will be
announced on our story on June 26.

- Multiple entries are accepted.

- Winner must be able to pick up their prize at either of our
locations.

- This giveaway is in no way endorsed by Meta.

#sacfoodie
. . i e month
#avocadolove #avocadolover #avocado #giveaway
ca_avocados © So funl! @ & ©
Viw Vike Reply
foodiemelly The cutest merch & & )
17w Vike Reply
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FOODSERVICE

& ladleandleaf - Follow

FOODSERVICE: CHAIN PROMOTIONS

(C ladleandleaf @ 4+ We're going on record to say avocados make

< everything better! Especially when they are delicious California
Avocados Whether it's a mixed into a crips salad, layered on a
hearty sandwich or topped on a bowl of our soup, these creamy
little gems elevate any dish to a whole new level. Who else can't
get enough of that delicious avocado goodness? #LadleandLeaf
#ca_avocados #CaliforinaAvocadoMonth #SaladSeason #SFeats
#ComfortFood

15w

fficial
DEE. EEAE

* Returning partner @ crmeimsonicsets o
8 units (CA)

* 6-week promotion

[ ]

Approx 430 pounds per location
&V D

Proudl y Servmg. & ladleandleaf We're proud to serve healthy, delicious California o

Avocados! Did you know California Avocado growers farm under
robust federal and state requirements and follow Good
Agricultural Practices and the Food Safety Modernization Act.
They also are committed to regenerative agriculture practices,
which work to restore the natural benefits Mother Nature
provides, like healthy soils. Now that's something to feel good
about! #LadleandLeaf #ca_avocados #CaliforinaAvocadoMonth
#SaladSeason #SFeats #ComfortFood

Qv A

w Liked by jamlski and 5 others

June 26

@ Add a comment.

& ladleandleaf - Follow

Q(‘ ladleandleaf # Spice up your day with our mouthwatering

& chicken chipotle salad! Grilled chicken tossed with zesty chipotle
dressing, crunchy veggies, and creamy California avocados
creates the perfect harmony of flavors. @ #LadleandLeaf
#ca_avocados #CaliforinaAvocadoMonth #SaladSeason #SFeats
#ComfortFood

12w

13w

@ ca_avocados @ @ V]

13w Reply

chanelaleta & My fav! o
12w Reply

ca_avocados @ This is everything. Avocado is always the V)
move & @

12w 1like Reply

oQv A

@©) Liked by jamlski and 8 others

July 10

© Addacomment..

When California gives
s avocados, we make
Chicken Chipotle Salad!

oQv W

w Liked by jamlski and 9 others
July 17

® Addacomment
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FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS

* Returning partner
SUPER e 17 units (CA)
DUPE i * 6-week promotion

Approx 425 pounds per location

§  superduperburgers @ superduperburgers and ca_avocados

Original audio

i) superduperburgers Some things just make sense, like avocados
on our burger. @ £ In honor of National California Avocado
Month, let us introduce you to our friends @ca_avocados who
help us give you the best ingredients for the Bay Area's best
burgers. = Swipe to learn more about one of our favorite
ingredients or try it in our Veggie Sunnyside Up! @

B3 superduperburgers We're cooking up something special for
National Veggie Burger Day, today, with our
good friends at California Avocados, and we're ready to let you
inonit. @ Meet our Veggie Sunnyside Up featuring creamy
@ca_avocados @

IT'S PEAK
CAL lFo RN,A 3?:;‘3?30 Avocados on burgers? You simply can't go V)

This one’s for our Super Duper regulars who keep it fresh, local,
and a little under-the-radar. Just head to the kiosk and look for
the Suped Up menu (IYKYK). This flavor-packed collab won't stay
a secret for long. Get it now before it's gone!

- 14w Reply
P @ rudolfal Want! o
18w Reply
’ cdjd1221 Yummy 1l & @ © ¢4 Qo |
14w  Reply

6 adilenehernandezz love the veggie burger and this looks so o
good, please consider gluten free buns @ @

oQv W

Liked by rudolfal and 67 others

June 5

Qv W

@ Liked by rudolfal and 40 others

June 30

@ Add a comment...

@ Add a comment...
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California Avocado Commission Dashboard Update ¢ 2024-25
FOODSERVICE
FOODSERVICE: CHAIN PROMOTIONS
? Returning partner TN i
@ * 1 7 u n itS (CA) N :Li.l}:tp’j‘z:: :;:ifz:::j:;cados are locally grown, sustainably
Y 6_Week promotion | \ ;or;\:ce?j. and at their seasonal best—straight from California

15w

MIXT * Approx 1,225 pounds per
location

15w 1like Reply

—  View replies (1

© o
@ mixt @ Why limit free avocado to one day?

No promo needed. Avocado's always on us—and always fresh.

oQy A

Qv Al

@ Liked by rudolfal and 21 others
August 1

© Addacomment
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California Avocado Commission Dashboard Update

FOODSFRVICE: CHAIN PROMOTIONS

L

ROBEKS

Returning partner

52 units (CA)

6-week promotion

Approx 115 pounds per location

- & .
MENU REWARDS GIFT CARDS ROBEKS LOCATIONS FRANCHISING ORDER NOW

EVERYTHING AVOCADO & EGG CLASSIC AVOCADO PEANUT BUTTER &
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FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS

| * Returning partner
| LV &
Mn'—mm * 492 units (CA, AZ, NV)
* 6-week promotion

* Approx 410 pounds per location TMHE'AVOSIWITHITHEIMOST

P _COME FROMITHE\
THE AVOS wﬁﬁ THE MOST * WEST CvOAST
COME FROM THE ~-
*« WEST COAST
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FOODSERVICE

ORDER NOW

FOODSERVICE:  CHAIN PROMOTIONS oo

> NATIONAL
Eblasts 4 AVOCADO DAY

! . :\ ok FRe,
HEZ=
l ACAMOLE
RRITU S

p—
=

[=x]
[ —

== N suy one, SETLONE IS
. = ’ 2N EPICGGlﬁ\IgAEh?o‘I:."E"gﬁRRITO

* Returning partner S
* 358 units (CA only) : A O _FIre

°
)
—

4-week promotion S

v, o
. c‘;‘\_u:olu,,.1 “., N f S b3
* Approx 500 pounds per location WS 2k
g ERLIFORN,3 — ;
dvocano2 Y
2V0cAD0%
Since 187, it was discovered that the coastal California
environment provides everything avocados need to grow ORDER NOW R
in the most idyllic and sustainable way. About 3,000 i
farmers pour their passion and AN
dedication into every crop,
ensuring every California Text “TACOS” to 82267
Avocado season is worth 8 ’) TO ACCESS FREE VIP BENEFITS!
GET $2 OFF YOUR NEXT $5 ORDER"™

the wait. For many of ‘
these local farmers,

growing avocados is

alegacy passed down

through generations,

ingrained in their identity l )
and deeply rooted in the soil

of California. So for them, it's more

than just a livelihood, it's a way of life. Every single avocado
takes about 14-18 months to grow, which means, for more
than a year, California Avocado farmers carefully and patiently
grow each avocado day in and day out. When you cut into one .
of these precious fruits, you're unveiling the result of all the best i 02630
parts of Califomia coming together in one small, green package.

LEARN MORE ocados In o

Text “TACOS" to 82267
! TO ACCESS FREE VIP BENEFITS!
GET $2 OFF YOUR NEXT $5 ORDER"
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California Avocado Commission Dashboard Update

FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS

* Returning partner

e 39 units (CA)

* 6-week promotion

* Approx 345 pounds per location

CALIFORNIA'GROWN,
SUSTAINABLY FARMED.

JIMBOY’S SMASHED.

BECAUSE OUR GUAC
DESERVES THE
GOOD STUFF.
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FOODSERVICE: CHAIN PROMOTIONS

®
ﬁESI'I

®

ORNIA &
> % <D

SOum1s5IO%:

FOODSERVICE

NEW chain partner

20 units in Southern Cal

6-week promotion

Approximately 100 pounds per location

FRESH BROTHERS SALAD @ @

Crisp romaine and arugula with red onions,
cucumbers and grape tomatoes, with a red wine
vinaigrette.

Rewards Deals Gift Cards m

Menu Catering Locations

SiGNATURE SALADS

PROUDLY USING
CALIFORNIA AVOCADOS

CAESAR

Crisp romaine topped with focaccia croutons
and shaved parmesan, with a tangy parmesan
Caesar dressing.

ANTIPASTO

Crisp romaine with ham, salami, mozzarella
cheese, red onions, grape tomatoes, black and
green olives, pepperocini and served with Italian

dressing.

127127202

[ #UU3 CAC Foodservice Insertion Urder - Plate

2024-25
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FOODSERVICE
FOODSERVICE: CHAIN PROMOTIONS
0 dos_coyotes Fresh, bold, and California-grown & =
® We've partnered with California Avocado growers
DOS COYOTES (@ca_avocados ) to bring you the best of the Golden State in
, every bite. From our Shrimp Fajita Salad to the Crunchy Fish
BORDER CAFLC Tacos, Border Burrito Bowl, and California Salmon Tacos—our
new specials are loaded with creamy, sustainably farmed
avocados that take flavor to the next level.
@California Avocados
#doscoyotes #CaliforniaAvocados
19w
#doscoyotes #CaliforniaAvocados
19w
@ ca_avocados & Yum! @& ¢ o
19w 1like Reply
. ——  View replies (1)
* NEW chain partner
* 10 unites (Northern CA)
* 6-week promotion
e Approx 3,610 pounds per
location oQv x
@ Liked by ca_avocados and 13 others
May 28
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FOODSERVICE

FOODSERVICE: CHAIN PROMOTIONS

o‘P * NEW chain partner
—4Vw * 42 units (southern CA)

MendOCiHO- 6-week promotion
Farms * Approx 2,000 pounds per location

mendocinofarms € Mendo @ California Avocados!

with a bestseller like the Avocado & Quinoa Superfood Ensalada,
it's clear we hawve a whole lotta love for avos over here! &
there’s no better time than summer to enjoy peak avocado
season with @ca_avocados. stop by your local Mendo or visit
https://californiaavocado.com/ to get your fix! & @ T

10w

@ ca_avocados & We love this & @ % o
Sw Reply

O drinkolasol Looks amazing v}
=/ 10w 1like Reply

@ figatTth + @ S
° 10w 1like Reply

heatherfreshour That is a perfect avocado! &

10w 1like Reply

‘ w Liked by rudolfal and 97 others

August 1
& ’ ‘ @ Add a comment...
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FOODSERVICE: MENU IDEATION/EDUCATION

Compass Group @ Amazon

P4 * California Avocado cooking demo with Amazon
* COMPASS employees

GROUFP
e young, affluent professional customers
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FOODSERVICE

FOODSERVICE: MENU IDEATION/EDUCATION

LIFEWORKS i

RESTAURANT GROUP YORKS
@

* Two pop-up stations during lunct ~ ©5¢©

e California Avocado educational training

* Menu inspiration through building flavors with
California Avocados

e Culinary competition with opportunity to
showcase among Cisco employees
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FOODSERVICE: MENU IDEATION/EDUCATION

SOum1s5IO%:

FOODSERVICE

California Avocado educational
training

Menu inspiration through
building flavors with California
Avocados

Cooking demonstration with
culinary team
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FOODSERVICE

FOODSERVICE: MENU IDEATION/EDUCATION

UCSB

UNIVERSITY OF CALIFORNIA
SANTA BARBARA

California Avocado educational training

Menu inspiration through building flavors with
California Avocados

Cooking demonstration with culinary team
Student activation during Nutrition Week — 400
sample servings
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SOum1s5IO%:

FOODSERVICE

FOODSERVICE: MENU IDEATION/EDUCATION

USCHospitality

e California Avocado student activation

e California Avocados featured at 2-3 stations
within Common

* Free samples and trivia among USC students
to reinforce knowledge of California
Avocados seasonality, growing regions and
California Avocado growers
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FOODSERVICE

FOODSERVICE: EVENTS

00

Orange County Networking | February 5
San Diego Networking | February 18
CALIFORNIA Los Angeles Networking | February 25
RESTAURANT Connected with representatives from local
ASSOCIATION restaurants
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FOODSERVICE: EVENTS

MARKETING EXECUTIVE GROUP
e May 14-16
e Connected with representatives from
over 130 restaurant organizations
representing over 160 brands

2024-25

FOODSERVICE

OPERATOR BRUNCH
* May 18
* Connected with
representatives from over 36
chain brands
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FOODSERVICE

FOODSERVICE: EVENTS: KINETIC 12 EMERGING CHAINS

* Denver, CO | May 28 -29

* Los Angeles, CA | Oct 21-22

* Connected with representatives from 42
restaurant companies representing 60
chain brands
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FOODSERVICE

FOODSERVICE: EVENTS

IFPA FOODSERVICE CONFERENCE

* Monterey, CA

e July 31-August 1

e Connected with produce distributors, suppliers, chain
operators
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SOum1s5IO%:

FOODSERVICE

FOODSERVICE: EVENTS

FLAVOR EXPERIENCE
* Newport Beach, CA
* August 17-19
* Connected with chains’ culinary, marketing and
purchasing teams

* Showcased culinary resources and knowledge
>\ R EY
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» DESKSIDE BRIEFING with 5 editors representing 7 publications

* Launch Best of California with tasting menu to showcase innovative dishes featuring

California Avocados from California chefs and restaurants
* Opportunity to reinforce California Avocado seasonality, advantages and consumer

preference for

FOODSERVICE: PUBLIC RELATIONS




California Avocado Commission Dashboard Update

FOODSERVICE: PUBLIC RELATIONS

921,900 Foodservice PR impressions
* Key topics: Avocados, California style, Plant-
Based, Local, Avocado Growers’ stories

RESTAURANT

BUSIMESS

PREMIUM  (/exclusive-content)

FOOD (/FOOD)

A Peruvian chef reimagines paella with a California twist to
create a best seller

Behind the Menu: At La Mar Cocina Peruana in San Francisco, Arroz con Cangrejo showcases seafood
and produce from the West Coast

Recipe of the Week: Arroz con Cangrejo with California Avocados

2024-25

FOODSERVICE

Catersource’

California Avocado Commission v

California Avocado Commission

with 3 million

to this optimism. Fruit si

Eventsolutions v Food&Beverage v  Trends&Style v BusinessOperations v Our Events

Grilled California Avocado Ssam

B . J=

irick, Edstoe-in Ciel

 You heach Your Best Cussamerst

el Restaurante

YOUR SOURCE FOR MEXICAN AND LATIN FOODSIRVICE TRENDS | eirestaw

DIGITAL ISSUES  DIGITAL SUPPLEMENTS RECIPES BUYER'SGUIDE SUBSCRIBE ADVERTISE SAMPLE CENTER N ESPAROL

INDUSTRY NEWS

I)inoulrs.mm b m

California Avocado
Commission
Forecasts Healthy
Harvest

@ I Reztourante Magazine
o - 5t W1 715 AM

Dlgglng into the demognphlcs

P
//””,ﬂ/j /1//'//'

rod for each generation

Take inspiration from IRL (in real life) menus. Coin &
Grilled Avocada

e Village, CA featured 2 (
peanut alsa_macha and naan, combining

Mexican and South Asian influences.

Cool, refreshing and boasting a trendy kick of heat, this recipe from Califomia Avocados has

itall, topped with a spicy strawberry ssam sauce. Get the recipe

= a FSD Godservice =

Going green: UC Santa Barbara dining team features special

Participate if

avocado dish during its Nutrition Week event

The Gold Medal Classroom

The Official Ezine for CAFE
May 2025
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RESEARCH: COMPLETED STUDY

2024 California Avocado Market Analysis

e This study delivered a comprehensive assessment of evolving California Avocado market
dynamics

— Examined supply trends, retail sales performance, and FOB pricing within the California
Avocado marketplace

— Established key metrics to evaluate and monitor California season performance
— Presented to CAC staff in April 2025
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SOum1s5IO%:

RESEARCH: COMPLETED CONSUMER STUDIES
2025 Brand Effectiveness Study
Scope: This study provides a look into consumer insights on California Avocado messaging, creative advertisements and

what they think or believe about California Avocados. The purpose of this research was to better understand how the
evolution of the current campaign creative is resonating with consumers.

* Methodology: quantitative study of 1500 mega/ultra avocado buyers, aged 18+. Geographies included: CA, AZ, CO,
OR, UT and WA

e Timing: survey released in February 2025, and results were presented to CAC in March 2025; highlights were featured
in the spring edition of From the Grove, p. 26

* Key Learnings:

— Describing avocados as "fresh" earned the top positive reaction at 87%; including locally grown is also highly
appealing

— The campaign evolution "Fresh from Local Groves" was preferred over the previous campaign, "Responsibly Grown
by Local Farmers"

- When referencing growing methods, consumers prefer language that includes "local growers/farmers"



https://www.californiaavocadogrowers.com/sites/default/files/2025-05/24-FTG-Spring-2025-Evolution-of-2025-Campaign.pdf
https://www.californiaavocadogrowers.com/sites/default/files/2025-05/24-FTG-Spring-2025-Evolution-of-2025-Campaign.pdf

California Avocado Commission Dashboard Update

2024-25 Year-End

RESEARCH: COMPLETED CONSUMER STUDIES

2025 California Avocado Consumer Tracking Study

 Methodology: quantitative study of 1,400 avocado purchasers, aged 18+. Geographies included:
CA, AZ, CO, OR, UT and WA

* Timing:

Survey live July 28-August 15

Key results highlights presented at CAC’s October Board meeting and topline report tentatively
to be presented at CAC’s December Board meeting

Highlights will be featured in the winter edition of From the Grove

* Key learnings among consumers in California:

Preference for California Avocados significantly improved from 51% in 2024, to 61% in 2025.
This is significantly higher than Mexico, which declined from last year

Topline brand awareness held steady, on par with Mexico

California has the advantage of being perceived as having the most premium quality avocados
by consumers, significantly more than avocados from Mexico

Consumers note sustainable farming practices continue to be worth paying more for, with 80%
of respondents noting this importance
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