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For a listing of industry events and dates for the coming year, please visit:  

http://www.californiaavocadogrowers.com/upcoming-meetings-events/ 

April 2, 2013, 1:00 p.m. to 3:00 p.m., CAS, CAC, UCCE California Avocado Grower Seminar – Chemical Strategies and Pest 
Updates 
San Luis Obispo Cooperative Extension Office/Auditorium, 2156 Sierra Way  
 
April 3, 2013, 9:00 a.m. to 11:00 a.m., CAS, CAC, UCCE California Avocado Grower Seminar – Chemical Strategies and Pest 
Updates 
Ventura Cooperative Extension County Office/Conference Room, 669 County Square Drive  
 
April 4, 2013, 1 p.m. to 3:00 p.m., CAS, CAC, UCCE California Avocado Grower Seminar – Chemical Strategies and Pest 
Updates 
Fallbrook Public Library, 124 S. Mission Rd. (PLEASE NOTE NEW LOCATION IN FALLBROOK) 
 

http://www.californiaavocadogrowers.com/upcoming-meetings-events/
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2013 CAC Annual Meetings 

Join us in April at our Annual Meetings as CAC President Tom Bellamore provides 
insight into the value of premium positioning as a means of differentiating California 
Avocados.  This year’s meetings will also feature a panel discussion with two food 
industry all-stars.  Reggie Griffin of Reggie Griffin Strategies, and former Corporate 
Vice President of Produce and Floral at The Kroger Company; and Chef Ray Martin of 
Restaurant Epicurean Services, and former Vice President of Culinary Development 
and Corporate Executive Chef of BJ’s Restaurants will be on hand to answer your 
questions about California Avocados in the marketplace. 

CAC offers three meeting dates throughout the growing regions, so plan to attend!  
No RSVP required.  For more information, contact CAC at (949) 341-1955 or 
cac.iaf@avocado.org 

Fallbrook-  April 9, 2013, 9:00 a.m. – 11:00 a.m.  
Grand Tradition Estate and Gardens, 220 Grand Tradition Way, Fallbrook, CA 92028 
 
Santa Paula-  April 10, 2013, 1:00 p.m. – 3:00 p.m. 
Santa Paula Community Center, 530 West Main Street, Santa Paula, CA 93060 
 
San Luis Obispo-  April 11, 2013, 9:00 a.m. – 11:00 a.m. 
University of California Cooperative Extension, 2156 Sierra Way, San Luis Obispo, CA 93401 

Combating the Threat from the Shot Hole Borer 

By Tim Spann, CAC Research Project Manager 

Dr. Mary Lu Arpaia, UC Riverside Subtropical Horticulture Specialist, recently visited Israel and had an opportunity to 

spend some time looking at the polyphagous shot hole borer/Fusarium dieback situation there. A report on her visit was 

published in the March 19th edition of the California Avocado Society’s Weekly Newsline.  

 

With a new pest such as PSHB, we can never learn too much. Mary Lu’s report is very good at describing the effects of this 

pest/disease complex on avocado production, and CAC shares the concern about this pest that she expressed in her trip 

summary. We believe that the work being done in Israel is excellent and their willingness to share information with us has 

been crucial to our early response to this pest.  You should be aware that the Commission has a very active research 

program underway that is making rapid, significant advances and over the 3-year period of 2012-2014 CAC has committed 

over $625,000 to research on this pest/disease complex.     

 

Dr. Richard Stouthamer, UC Riverside Professor of Entomology, is using molecular genetic techniques to try to determine 

where the beetle originated. His work is indicating that the beetle may originate from a region of Thailand, and he is in the 

process of obtaining more samples from there to confirm his preliminary findings. As Mary Lu indicated in her trip 

summary, this is important information to know as it may allow for the discovery of biological control agents that evolved 

with the beetle in its native habitat and could possibly be used to control it in California.  

 

Dr. Tim Paine, another UC Riverside Professor of Entomology, is working on understanding the life cycle of the beetle and 

potential control strategies. Most recently, his team has been looking at pesticides and chipping as tools for PSHB control. 

Although there are no pesticides currently registered for use in avocados against this pest, three common pesticides 

(imidacloprid, dinotefuron, and bifenthrin) have shown positive results at reducing PSHB populations in field trials using 

castor bean plants. However, it must be understood that despite these pesticides reducing the beetle population in an 

infected tree the Fusarium fungus can continue to grow and block the tree’s vascular system.  

mailto:cac.iaf@avocado.org
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Tim’s group is also working on rearing the beetle in the UCR quarantine facility to further study the biology of the insect. 

They have very active colonies established in logs, and have recently had success rearing the pest on artificial media. Their 

colony on artificial media is young, but the second generation of beetles is beginning to emerge, indicating that the 

beetles are feeding and reproducing.  

 

Dr. Akif Eskalen, UC Riverside Plant Pathologist, has recently found that, in addition to the Fusarium sp., the beetle is 

carrying a Graphium sp. and an Acremonium sp., both of which appear to be pathogenic. The Graphium sp. appears to be 

the primary food source for the larvae, whereas the adults feed mostly on the Fusarium sp. The Acremonium sp. has only 

recently been identified and it is uncertain what role it plays in the beetle’s diet. Akif emphasizes that these are very 

preliminary data, and they are doing more work to verify these results. Also, preliminary work in which they are infecting 

young (nursery size) avocado trees with these two pathogens has indicated that the Graphium sp. may be more aggressive 

within the tree than the Fusarium sp. The Graphium sp. and Acremonium sp. have not yet been identified by the work 

being done in Israel.      

 

Akif has also been working with his team to identify suitable hosts for the PSHB/Fusarium complex, screen fungicides for 

their ability to control Fusarium dieback, and track the spread of the infestation. So far, more than 20 species have been 

identified as reproductive hosts. That is, the beetle is capable of reproducing in these trees and the fungus can grow. In 

addition to avocado, this group of 20 includes such common trees as box elder, castor bean, English and coast live oak, 

California sycamore, and several maple species, among others.  

 

As mentioned earlier, controlling the beetle does not rid the tree of the Fusarium fungus, so effective methods for 

controlling both the fungal and beetle components of this complex are necessary. Akif’s team has collected Fusarium 

samples from avocado, box elder and castor bean for use in laboratory fungicide screening trials. As with pesticides, it 

must be stressed that no fungicides are currently registered for use on avocado against this fungus. However, of 11 

fungicides that have been tested, eight showed some level of growth inhibition against the Fusarium fungus in laboratory 

assays. Of these eight, three were significantly better than the others, metconazole, pyraclostrobin, and tebuconazole, and 

these have moved into preliminary greenhouse and field trials. Fungicide work on the Graphium sp. and Acremonium sp. is 

just beginning since these were only recently discovered. 

 

Akif’s lab has also been leading the efforts, in cooperation with Tim Paine’s and Richard Stouthamer’s labs, to track the 

movement of the infestation. Their efforts in 2012 allowed them to determine the boundary of the infestation. And now 

their surveying efforts are focused on monitoring that boundary for movement of the infestation, which will allow the rate 

of spread to be calculated and predictions made regarding when major commercial avocado groves may be affected.      

 

CAC has been a leader on this issue since it was identified in California and we are supporting research efforts to monitor 

the beetle infestation, identify host species, understand the biology of the pest and pathogens, and develop effective 

control strategies for avocado growers. In addition, we have supported cooperation with the Isreali industry by funding a 

visit by Akif Eskalen to Israeli last year. We are currently working to develop more research and outreach support from the 

nursery and landscape industries here in California, and we have applied for USDA funding to help us fight this pest. 

 

CAC Successful in Securing USDA Funding for Shot Hole Borer Survey and Outreach Efforts 

In early December, CAC submitted a proposal to the USDA for funding under Section 10201 of the Farm Bill. This program 

is specifically earmarked for “developing and deploying scientifically sound survey protocols and pest diagnostics, 

conducting pest surveys, accurately identifying pests of regulatory significance, and reporting pest survey results in a 

timely manner.” CAC requested 3-years of funding (maximum allowed) totaling almost $300,000 to help with survey and 

outreach efforts related to the Polyphagous Shot Hole Borer and Fusarium Dieback, in cooperation with the California 
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Master Gardener program, County Agriculture Commissioners, County and State Parks personnel, and nursery and 

landscape industries.  

 

We just learned that our submission was successful and has been included in the 2013 Spending Plan.  Click here to review 

the USDA Farm Bill Spending Plan:  http://www.aphis.usda.gov/section10201. 
  

We believe this will be a big help in getting other industries involved in the CAC-led efforts on this pest and disease, and 

will allow for an expansion of our current outreach efforts into those industries who are affected by this pest, but who 

have not been active in the survey and outreach efforts to date. 

 

Production Research Committee Grower Survey is Now Available 

The California Avocado Commission (CAC) has as its mission statement: "To maximize grower returns by maintaining 
premium brand positioning for California avocados and improving grower sustainability." In January 2011, the Commission 
Board defined the Strategic Technical Imperatives CAC will need to meet its mission as: 
 

 Effective grower education 

 Increase average per acre production 

 Achieve and sustain critical industry mass 

 Maintain a premium quality product  
 

The research projects funded by the Commission are required to address at least one of these imperatives.  
 
In 2011 the CAC Board adopted a new research process where periodically the Commission would consult with growers 
regarding the alignment of the production research program with the needs of California Avocado growers.  
 
Research projects are long term in nature and need to be combined with strong outreach efforts for growers to realize the 
value and benefit research can bring to their grove operations. Research outcomes where there is the possibility of 
significant change in cultural management are likely to occur only every three to four years. Over this time circumstances 
for growers can change requiring periodic evaluation of whether the research program is continuing to meet grower 
needs. Having growers tell us the impediments to successful avocado growing ensures that the research needs of growers 
are understood, are still current and are prioritized to emphasize the most important subjects to improve grower 
profitability. 
 
The Commission delegates discussion and advice on research to the Production Research Committee (PRC). The PRC’s 
primary function is to present the CAC Board with clear, concise and logical reasons for funding, or rejecting, research 
projects. The results of this survey will be used by the PRC and CAC Board to determine if the research funded by the 
Commission is continuing to add value to growers and the California avocado industry. 
 
To complete the survey online please follow this link:  https://www.surveymonkey.com/s/PRCgrowersurvey.   
 
To download a fillable PDF to complete the survey, please click here:  
http://www.californiaavocadogrowers.com/assets/Uploads/Growers-Site/Production-Research-News/CAC-PRC-Grower-
Survey.pdf.   

Please complete and return this survey by April 12, 2013 
 

Please send survey forms completed electronically to: TSpann@avocado.org 
 

Please send hard copy completed survey forms by mail to: 
 

Production Research Survey 
California Avocado Commission 

http://www.aphis.usda.gov/section10201
https://www.surveymonkey.com/s/PRCgrowersurvey
http://www.californiaavocadogrowers.com/assets/Uploads/Growers-Site/Production-Research-News/CAC-PRC-Grower-Survey.pdf
http://www.californiaavocadogrowers.com/assets/Uploads/Growers-Site/Production-Research-News/CAC-PRC-Grower-Survey.pdf
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12 Mauchly, Suite L 
Irvine, CA 92618 

 

Call to growers to take UCR Water Use Efficiency Electronic Survey 

by Julie Escalera, UCR Graduate Student, Water Science and Policy Center 

If you are a grower or manager and would like to help with this study by taking the survey, please follow the link: 

http://edu.surveygizmo.com/s3/1199654/Adoption-of-water-technologies-and-management-practices-research-survey-

from-UCR 

Droughts in recent years throughout California have led avocado growers to make difficult decisions, facing much lower 

availability and quality of fresh water resources. When growers are faced with scarce and/or low quality irrigation water, 

short-term objectives during drought episodes are to minimize long-term damage to trees rather than maximize current 

profits.  As a result, we hope to estimate the extent to which such management strategies affect avocado growers' 

profitability.  Understanding the economic, physical, human capital and climate determinants that affect adoption of 

water technologies and management practices may allow growers and the avocado industry to implement more targeted, 

successful and cost-effective water conservation practices. 

Objective of Survey 

This survey will be given to avocado growers throughout California in an effort to collect data that will allow an 

understanding of decision making under drought, limited access to water or low quality water.  The results of the analysis 

will be shared with California avocado growers in public meetings, and by distributing a final report that will provide 

insight into the following research questions: 

 

•    Evaluation of effective water management approaches for avocado production; 

•    Identification of effective water technologies in support of sustainable management of avocado orchards; and 

•    Estimation of cost effective practices to withstand drought and water quality deterioration. 

At the end of the survey, growers will have the option to elect to receive an individual report on their water strategies 

compared to other California avocado growers. The estimated time to complete the survey is under an hour and can be 

completed in sessions if you choose to save your progress. 

Please contact Julie Escalera at jesca003@ucr.edu if you have any questions. 

All information is confidential and only for use by the Water Science and Policy Center.  The study is funded by the 

Giannini Foundation of Agricultural Economics and administered by the Water Science and Policy Center of UCR. 

Wake up to Breakfast with California Avocados 

This article is about the California Avocado Commission (CAC) Breakfast Promotion—Wake up to Breakfast with California 

Avocados. 

 

How this information/activity helps California avocado growers: Wake up to Breakfast with California Avocados 

promotes the premium fruit as a key ingredient for breakfast, educating consumers about the benefits of avocados for 

breakfast, increasing demand for California Avocados and positioning the California Avocado brand as a leader in the 

industry. 

http://edu.surveygizmo.com/s3/1199654/Adoption-of-water-technologies-and-management-practices-research-survey-from-UCR
http://edu.surveygizmo.com/s3/1199654/Adoption-of-water-technologies-and-management-practices-research-survey-from-UCR
mailto:jesca003@ucr.edu
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The California Avocado Commission’s (CAC) Wake up to California Avocados for Breakfast campaign promotes California 

avocados as a nutritious and delicious way to start the day. Because many consumers—even fans—may not have 

considered avocados as a breakfast food, providing nutrition information, tips and breakfast recipes encourages them to 

find more ways to include California avocados in their healthful diets. A contest on the social media outlet Pinterest gives 

fans the opportunity to engage even further with the brand by creating and sharing pictures of their own collection of 

favorite California Avocado breakfast recipes for a chance to win free California Avocados. 

 

Details of the online and retail Wake up to Breakfast with California Avocados promotion include: 

 Breakfast promotion page on CaliforniaAvocado.com—including nutrition tips, breakfast recipes and featured 

breakfast tips 

 Recipe booklet download featuring breakfast recipes and nutrition tips  

 Content featuring chef videos, tips and recipes for breakfast 

 Social media engagement activity—including a Pinterest Breakfast Recipe Contest for a chance to win free 

California avocados 

 Cross-promotions with blogger partners 

 100,000 recipe booklets to be used on retailer displays of California avocados 

 
The objective of the promotion is to increase the value of and demand for California Avocados in target markets in season. 

Check out the all new breakfast promotion page, with contest that will be running through June, here: 

http://www.californiaavocado.com/avocados-for-breakfast  

 

Fresh California Avocados Now in Season at Applebee’s 

 

This article highlights a California avocado foodservice promotion with Applebee’s in May/June. 

 

http://www.californiaavocado.com/avocados-for-breakfast
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How this information/activity helps California avocado growers: Promotions with foodservice chains that feature fresh 

California avocados promote new avocado uses and boost sales. 

 

 

Beginning May 6, 2013 through June 23, 2013, fresh California avocados will be in season at 1,879 units of Applebee’s. 

One of the “Fresh Flavors of the Season” to be featured at Applebee’s, fresh California avocados will be showcased in two 

new menu items: Margarita Queso Chicken & Shrimp and California Shrimp Salad. To merchandise their fresh California 

avocado menu signatures, Applebee’s will feature the Hand Grown in California logo on a menu insert showcasing the 

Margarita Queso Chicken and Shrimp and use fresh avocado imagery and the logo in a “free standing insert” newspaper 

ad. The “Fresh Flavors in Season” is CAC’s first promotion with Applebee’s in many years, and one of the largest CAC chain 

promotions to date. 

 

Kicking off the Season with Fantastic Media Coverage! 

 

This article is about CAC securing two big media placements featuring California avocados.   

How this information/activity helps California avocado growers: Media coverage helps to drive demand and awareness 

of California avocados. 

To coincide with the start of California avocado season, CAC secured two great media placements in March that 

showcased the versatility of California avocados and highlighted their seasonality. 

 

Eating Well, a national magazine promoting healthy lifestyles, published a multi-page story reminding readers that "March 

to September marks the height of the Hass avocado season in The Golden State, where more than 60,000 acres of the fruit 

grow." The story also highlighted the nutritional benefits of the fruit and featured creative uses of avocados in everything 
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from Chipotle-Cheddar Broiled Avocado Halves to vegan avocado shakes to roasted poblano peppers stuffed with creamy 

avocado. They’re “not just for guacamole!” said the magazine. 

 

Another popular publication, Sunset magazine, featured California avocados in a “Market Fresh” story on five of the 

West's most iconic ingredients -- mentioning that California produced 460 million pounds of avocados in 2012. The editors 

developed an Indian-inspired guacamole recipe that demonstrated how ethnic flavors can pair beautifully with avocados. 

This aromatic Indian Guacamole recipe also ran on Sunset's companion recipe website, MyRecipes.com, which reaches 

more than 3 million visitors each month. 

CAC is continuing to secure media coverage with several other features in the works scheduled to run throughout the 

season. 

Media-savvy Registered Dietitians Will Help Drive Consumer Demand for California Avocados 

This article is about CAC formalizing our Registered Dietitian (RD) network program. 

How this information/activity helps California avocado growers: These accomplished nutritionists provide third-party 

credibility to CAC PR efforts, serve as valuable sources of nutrition information and provide unique, health-focused content 

that encourages California avocado demand. 

CAC has created an RD Network Program to build on the success of several years of touting the nutritional benefits of 

California avocados. The program, consisting of a group of media-savvy registered dietitians, will help promote the 

benefits of California avocados to consumers and health practitioners. 

CAC will continue to leverage its relationships with the “Meal Makeover Moms,” Liz Weiss and Janice Newell Bissex, as 

well as Katie Ferraro, a registered dietitian with impressive public health experience, and Michelle Dudash, a “clean 

eating” expert and cookbook author. This year, CAC also developed a relationship with Bonnie Taub-Dix, a widely 

published nutritionist who appears regularly on shows like “Good Morning America” and “The TODAY Show.” 

All of these registered dietitians are credentialed health experts who will conduct media interviews on CAC’s behalf, write 

articles highlighting the benefits of avocados throughout the season, promote California avocados on various social media 

channels, create healthful recipes for use in CAC’s marketing programs and develop original content for the website. 

CAC will continue to forge valuable partnerships with key influencers and thought leaders to help drive demand and 

increase consumer awareness of California avocados and their many benefits and uses. 

For a complete list of the RD’s in the CAC RD Program, visit: http://www.californiaavocado.com/meet-our-nutrition-

experts/  

Hy-Vee “Seasons” Magazine 

This article is about the Hy-Vee “Seasons” Magazine. 

How this information/activity helps California avocado growers: California avocados will be featured in this retail 

publication, which is distributed to more than 845,000 readers. 

http://www.eatingwell.com/recipes/chipotle_cheddar_avocado.html
http://www.myrecipes.com/recipe/indian-guacamole-50400000126569/
http://www.californiaavocado.com/meet-our-nutrition-experts/
http://www.californiaavocado.com/meet-our-nutrition-experts/
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Hy-Vee, a 220-store retailer with locations in seven Midwestern states is featuring California avocados in an upcoming 

edition of their "Seasons" magazine, which is distributed to shoppers by direct mail and in-store and available online. This 

California avocado display idea shown in the photograph will be distributed to Hy-Vee stores as a merchandising idea for 

all to follow. 

Additionally Hy-Vee committed to starting their California season in April 2013 - an unprecedented early start for this 

dynamic Midwest retailer! 

  

California avocado display built at the Hy-Vee store in Windsor Heights, Iowa, using point-of-sale materials ordered by the 

produce manager through CaliforniaAvocado.com. 

FPFC Day at the Races 

This article is about the Fresh Produce & Floral Council’s “Day at the Races” event. 

 

How this information/activity helps California avocado growers: The event provides the opportunity for California 

Avocado Commission staff to connect with the Southern California retailers. 

 

The Fresh Produce & Floral Council held its Annual Family “Day at the Races” event at Santa Anita Park on Saturday, March 

9. The turnout was exceptional with many of Southern California’s retailers in attendance. CAC staff connected with their 

key contacts from Albertsons, Bristol Farms, Gelson’s, Smart & Final and Vons. 

 

 
Connie Stukenberg, CAC retail marketing director with Mark Carroll, Senior Director of Produce/Floral Purchasing & 

Merchandising for Gelson’s with David Cruz, CAC marketing development manager 
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CAC Retail Target Accounts Update 

This article is about the retail calls CAC has conducted year to date. 

 

How this information/activity helps California avocado growers: CAC meets with our key customers to present our 2013 

Marketing Program and set up promotions featuring California avocados throughout the season. 

 

California Avocado Commission merchandising staff has met with 50 key retail accounts so far this year to present crop 

information, upcoming consumer promotions, in-store marketing, avocado category and performance data and best 

practices in merchandising. 

 

Key account calls include:  

A&P, Albertsons – Intermountain, Albertsons LLC, Albertsons – SoCal, AWG Corp., AWG KC, Balls, Bashas’, BJ Wholesale, 

Bristol Farms, Cardenas Markets, Charlie’s Produce, Costco, Dierbergs, El Super, Fiesta, Food Maxx, FoodTown, Fred 

Meyer, GSC, Haggen/Top Foods, Hannaford Bros., HEB, Hy-Vee, King Kullen, Kings Super Markets, Kroger Corporate, 

Kroger – Southwest, Kroger Wesco, Lunardi’s, Market Basket, Northgate Gonzalez Markets, Nugget Markets, QFC, Raley’s, 

Safeway – Corporate, Sam’s Club, Save Mart, Schnucks, Smart & Final, Sprouts Farmers Markets, Stater Bros., Unified 

Grocers – NorCal, Unified Grocers – Portland, Vallarta Supermarkets, Wakefern, Walmart – Corporate, Walmart GFS, 

Whole Foods (NorCal & Corporate) and WinCo Foods. 

 

 
 

Many other meetings are scheduled for the coming weeks, with several retailers already committing to make the switch to 

California avocados. 

 



Page 11 of 14 

California Avocado Commission receives “Role Model” award from Produce for Better Health 

Foundation 

This article is about CAC receiving an award from the Produce for Better Health Foundation (PBH).  

 

How this information/activity helps California avocado growers: CAC works closely with PBH to encourage consumption 

of all fruits and vegetables, using PBH tools specifically to promote California avocado use. 

 

On March 14 at their annual board meeting and conference in San Francisco, the Produce for Better Health Foundation 

presented the California Avocado Commission (CAC) with a “Role Model” award for extraordinary support of the Fruits & 

Veggies-More Matters® national public health initiative. Angela Fraser attended the event and accepted the award on 

behalf of CAC. 

 

 
Howard Naber, chair of Produce for Better Health presents the Role Model Award to Angela Fraser of CAC. 

 

In a press release Elizabeth Pivonka, Ph.D., R.D., president and CEO of PBH said, "We appreciate the efforts of all our 

supplier donors to spread Fruits & Veggies-More Matters messages to consumers. These Supplier Role Models…went the 

extra mile in their support of PBH's mission to increase fruit and vegetable consumption.” 

 

CAC has a long history of support of PBH and its campaigns, including featuring California avocado recipes that meet strict 

PBH standards on CaliforniaAvocado.com, providing recipes for PBH outreach, and serving on the organization’s board and 

committees. Jan DeLyser, CAC vice president of marketing, is a past chair of PBH. 

 

Produce for Better Health is a non-profit 501 (c) (3) fruit and vegetable education foundation. Since 1991, PBH works to 

motivate people to eat more fruits and vegetables to improve public health. PBH achieves success through industry and 

government collaboration, first with the 5 A Day program and now with the Fruits & Veggies-More Matters public health 

initiative. 

California Avocados served on “World’s Largest School Lunch Tray” in Sacramento 

This article is about CAC participating in Ag Day in Sacramento.  

 

How this information/activity helps California avocado growers: Participation in the event helped showcase the 

California avocado industry and encouraged the use of avocados on school salad bars. 

http://www.californiaavocado.com/recipes/RecipeSearchForm?categories%5B11%5D=11&Search-Recipes=&action_RecipeResults=
http://www.californiaavocado.com/recipes/RecipeSearchForm?categories%5B11%5D=11&Search-Recipes=&action_RecipeResults=
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As part of Ag Day in Sacramento, California legislators and leaders from the California agriculture industry gathered 

together near the steps of the state capitol on March 20 to feed a healthy school lunch to several hundred schoolchildren. 

The lunch was served from what was dubbed the “World’s Largest School Lunch Tray”. The eight by ten foot tray was 

modeled on the typical tray used in school cafeterias, and it was topped by nutritious choices including a salad with fresh 

California Avocados. The event was organized by the California Department of Food and Agriculture (CDFA), the California 

Women for Agriculture and the California Foundation for Agriculture in the Classroom.  

 
Images left to right: Ag Day activities near state capitol steps, serving from the “World’s Largest School Lunch Tray,” 

preparing California avocados for the salad and CAC’s Northern California Retail Marketing Director Dave Howald with 

emcee Laura McIntosh. 

 

CAC participated in the event that gave farming and ranching leaders an opportunity to show legislators and the public 

how they produce California’s amazing agricultural bounty. According to a (CDFA) press release this year’s theme, “The 

California Advantage,” acknowledged “all of the special elements that make our state so productive and so innovative: 

climate, soils, water, research, technology, labor… it all adds up to world-renowned productivity, variety and quality.” 

 

Laura McIntosh, Host of “Bringing it Home” PBS TV program was the event emcee. She introduced CDFA Secretary Karen 

Ross who addressed the crowd. CAC Retail Marketing Director Dave Howald represented the Commission. 

California Market Trends 

To view all market trend graphs, including “Avocado Volume Summary,” “Weekly Price Range” and “U.S. Avocado Supply,” 

please visit: http://www.californiaavocadogrowers.com/market-information/. 

 

http://www.californiaavocadogrowers.com/market-information/
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Weather: 30-Day Outlook For California’s Coastal & Valley Areas 

Synopsis…A lack of atmospheric energy will still persist in the near term. The westerlies are trying to strengthen, but there 

is still a significant lack of energy in the westerly flow to produce much rain. Additionally, the airmasses are drawing less 

moisture than normal from the ocean surface, so this also contributes to a deficiency of rainfall. 

The snowpack water equivalent in central and northern California is only 59% of normal. The upcoming rains over the next 

week are not expected to result in improved snowpack water supply. 

Although there is more support now for westerly flow and warmer airmasses, we will still experience a near-term shot of 

cold air from the Gulf of Alaska that will occur from April 2 to 4. 

In the Near Term - March 27 to April 12... The best chance for rain over southern California would be on the 28th, 31st, 

and April 1. These periods of rain will be associated with an upper low. However, coming so late, these rains may improve 

the fire weather outlook but will not significantly help the water supply outlook. Rain amounts are expected to be small. 

Following the southern California rains associated with an upper low, the subsequent California rains apparently will focus 

to the north of southern California. 

April 12 to 27... Southern California Avocado Region... Cutoff lows are most likely to occur during this part of the season. 

These result in an alternation between coastal eddy events with drizzle and warm, dry offshore flow. Due to the cold sea 

surface temperatures, those periods with onshore flow and deep marine layer will tend to be abnormally cool. This is to 

say there will be cold days with nighttime lows averaging a few degrees below normal. 

Seasonal Outlook/El Niño Update... (April 27 to July 20) La Niña conditions will be ending. The latest guidance from NOAA 

suggests a summertime return of El Niño conditions into the tropical Pacific. As this occurs, it would tend to produce a 

possible robust start to the monsoonal thunderstorm season in western Mexico and the southwestern U.S. in June. 

The latest guidance from NOAA's Climate Forecast System (CFS) still suggests troughing along the west coast during the 

first part of May and a decrease in troughing after May 15. 
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During May and early June, there is still the potential for the development of cutoff lows with thunderstorms in the 

mountains and deserts that will alternate with dry northwest wind (sundowner) events. In Mexico, there will be support 

for early development of moist easterly flow into the southern states of Mexico, with above normal rainfall and possibly 

some early tropical cyclone developments in the latter half of May and into June. Monsoonal east by southeast flow into 

western Mexico and northwestward into Arizona may also begin in June which is a little earlier than normal. 

...Alan Fox, Fox Weather LLC... 


