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Market Trends 

Weather Outlook 

Calendar 
For a listing of industry events and dates for the coming year, please visit:  

http://www.californiaavocadogrowers.com/commission/calendar 

 

Managing Drought 
Hosted by Index Fresh, Inc.  RSVP with Susan Sota at 909-877-1577 

August 19-21 

August 19 

Time: 9:00 a.m. 

Location:  Embassy Suites, 333 Madonna Road, San Luis Obispo 
 

August 20 

Time: 9:00 a.m. 

Location:  Homewood Suites, 1950 Solar Dr., Oxnard 
 

August 21 

Time: 9:00 a.m. 

Location:  Pala Mesa Resort, 2001 Old Highway 395, Fallbrook 
 

CAC Finance Committee Meeting 
August 20 

Time: 3:00 p.m. – 5:00 p.m. 

Location:  California Avocado Commission, 12 Mauchly, Suite L, Irvine, CA 92618 
 

CAC Board Meeting 
August 21 

Time: 9:00 a.m. – 2:30 p.m. 

Location:  CAC Board Room, 12 Mauchly, Suite L, Irvine, CA 92618 
 

Nutrient Management Seminar 
Registration is Required.  For more information, click here. 

August 27 

Time: 7:30 a.m. – 3:15 p.m. 

Location:  Santa Ynez Valley Marriott, 555 McMurray Road, Buellton, CA 

 

 

 

http://www.californiaavocadogrowers.com/commission/calendar
https://capcaed.com/august-27-2014-buellton-nutrient-management-seminar/
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District Grower Meetings 
September 16-18 

September 16 

Time: 9:00 a.m. – 11:00 a.m. 

Location:  Grand Tradition Estate and Gardens, 220 Grand Tradition Way, Fallbrook, CA 92028 
 

September 17 

Time: 1:00 p.m. – 3:00 p.m. 

Location:  Museum of Ventura County, 100 E. Main Street, Ventura, CA 93001 
 

September 18 

Time: 9:00 a.m. – 11:00 a.m. 

Location:  UC Cooperative Extension Auditorium, 2156 Sierra Way, San Luis Obispo, CA 93401 

 

Californians Will Vote on Governor Brown’s $7.5 Million Water Bond 

In an effort to address California’s water concerns more cost-efficiently, Governor Jerry Brown proposed a new $7.5 billion measure to 

replace the $11.1 billion measure on the November ballot. It was widely agreed that voters would reject the high-priced proposal, so 

legislators worked on a more cost-effective water bond. While Jerry Brown originally proposed a $6 billion bond in June 2014, that 

proposal met with disapproval from numerous stakeholders who felt the funds would be insufficient to deal with California’s water 

issues. 

Brown’s most recent water bond proposal, submitted August 11, 2014, assigned more than one-third of the funds to dam, reservoir 

and other storage projects. This provision was noted as “essential to winning Republican support for the pared-down measure.” After 

final negotiations, the proposal allotted $2.7 billion to water storage projects. The proposal also invests in groundwater clean up, 

ecosystem and watershed restoration, and promoting water-saving technologies. 

On August 13, 2014, the California Legislature approved the measure. 

While a number of interest groups — labor unions, environmental groups, agricultural interests, the Metropolitan Water District and 

the Westlands Water District — gathered at Brown’s office early in the week to show their approval for the bond, some environmental 

activists criticized the proposal because they feared Brown would “use some of the money to finance his controversial plan to siphon 

off water” from the Sacramento Delta via tunnels. The proposal includes wording that forbids funds being spent on building said 

tunnels, but Jonas Minton, water policy director for the Planning and Conservation League, notes the measure “doesn’t block funds 

from being spent in other ways that could benefit the project.” 

The bipartisan-approved plan includes $7.1 billion in new borrowing and redirecting another $400 million from previous bonds to 

water priorities. Voters will need to approve the redirection of those funds. The new legislation (AB1471) replaces the old $11.1 billion 

bond measure. 

Pesticide Strategies and Organic Practices Seminar Materials Available 

California avocado growers can now download and print materials from the recent two-part seminar concerning pesticide strategies 

and organic practices.  

Dr. Ben Faber’s presentation materials, “Practices and Costs of Organic Avocado Production,” discuss the following: 

 Comparisons in fruit size between organic and conventional avocado orchards 

 Record-keeping for organic producers 

 Preparing soil and keeping it healthy for organic production 

 PRR Resistant Rootstocks – NO phosphorous acid treatment in organic production 

http://www.latimes.com/local/la-me-pol-water-bond-20140626-story.html
http://www.mercurynews.com/california/ci_26317535/water-bond-california-lawmakers-need-more-time-strike
http://www.usatoday.com/story/news/nation/2014/08/14/california-water-plan/14041491/
http://www.sacbee.com/2014/08/12/6623815/jerry-brown-legislative-leaders.html
http://www.usatoday.com/story/news/nation/2014/08/14/california-water-plan/14041491/
http://www.californiaavocadogrowers.com/sites/default/files/documents/organic%20avocado%20production.pdf
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 Importance of irrigation and best practices 

 Weed, pest and disease management 

 Beneficial cover crops 

 Costs and challenges of organic nutrient management 

 Benefits and drawbacks of mulches 

Dr. Joe Morse’s presentation, “Strategies Against Arthropod Pests — Pesticides, Resistance and New Tools,” covers the following: 

 Avocado thrips and persea mites — monitoring groves, seasonal habits and preferences, preventative measures, chemical 

control 

 Background, uses, application best practices and comparative effectiveness of various pesticides 

 Summary of recent pesticide field trials 

 Implications of Abamectin overuse and consequences of Abamectin resistance 

 Avocado resistance management 

 Trends and economics of helicopter spray coverage 

 Future pest resistance and management research priorities 

Download both presentations here. 

Social Media Channels Drive Increased Loyalty to California Avocados 

People love fresh California avocados and thanks to the California Avocado Commission’s (CAC) daily updates on Facebook, Twitter, 

Pinterest and Instagram, fans are sharing why they love the fruit and subsequently increasing the reach of the California avocado 

brand. Social media channels help create awareness and demand for California avocados by distributing content from the CAC website 

and blog in interesting formats that engage consumers in conversations and encourage them to share their love of the fruit. 

Following are highlights from the Commission’s May – June 2014 social media channels. 

 Twitter. By actively engaging with influencers, bloggers, chefs and dietitians, the Twitter account continues to grow in 

followers and in mentions (people talking about and tagging California avocados in their tweets). Events like FitBloggin’ and 

Twitter-based chats with dietitians have spurred this activity, along with quality content from the blog and a partnership with 

America’s Test Kitchen. 

 Facebook. The social media community is eager to share preferences and opinions with the Commission. In June, CAC asked 

fans how they prefer to eat avocados and more than 200 fans responded. The majority of responders love California avocados 

in any way, shape or form. The results of the Facebook survey were shared as an eye-catching mini-infographic. 

 Instagram. In May and June, the Commission encouraged followers on Instagram and Twitter to share photos of their favorite 

California avocado snacks for a chance to win a delivery of fresh California avocados. More than 127 fans shared photos, 

including a high percentage of food bloggers. As a result, the Commission received quality entries and new ideas for California 

avocado snack recipes. 

 Pinterest. In June, the CAC Pinterest account surpassed 8,000 followers. Recipes, nutrition and blog pins result in 

approximately 1,000 clicks through to CaliforniaAvocado.com each month. Fans especially enjoy sharing quality recipe 

photography on this channel. 

http://www.californiaavocadogrowers.com/sites/default/files/documents/Arthropod_Pests_August_2014.pdf
http://www.californiaavocadogrowers.com/event/two-part-seminar-pesticide-strategies-and-organic-practices
http://www.californiaavocado.com/
http://www.californiaavocado.com/blog/
http://www.californiaavocadogrowers.com/articles/nearly-380000-social-media-impressions-generated-fitbloggin%E2%80%99-conference
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As California avocado fans continue to vocalize their love for California avocados, the Commission is able to share information about 

the California avocado season, differentiate California avocados from competitors and encourage consumers to look for California on 

the avocado label. 

 
More than 200 California avocado fans responded to the Commission’s Facebook survey,  

indicating they love California avocados “every way.” 

Nearly 380,000 Social Media Impressions Generated by FitBloggin’ Conference 

Popular food bloggers are increasingly influential with consumers. Their posts inspire their large audience of fans to experiment with 

various products and brands. Bloggers also frequently share nutritional information and healthy diet alternatives. To that end, the 

California Avocado Commission (CAC) participated in the FitBloggin’ 14 Conference held in Savannah, Georgia, in order to share facts 

about the nutrition content of California avocados with approximately 300 food, wellness and weight loss bloggers. 

At the conference, Registered Dietitian and CAC Ambassador Michelle Dudash presented a 90-minute wellness session entitled, 

“Cutting Edge Culinary: California Avocados as a Fat Replacer, Flavor Enhancer and Nutritional Booster” to more than 50 bloggers. The 

presentation included: 

 An overview of the nutritional benefits of California avocados 

 Information on how to select California avocados 

 A nick and peel method hands-on demonstration 

 Samples of CAC’s FitBloggin’ grand prize winning recipe created by Alyssa Curran — Avocado Cream Tarts 

CAC staff engaged with bloggers throughout the conference sharing nutrition information, encouraging them to incorporate California 

avocados into snack and breakfast recipes and illustrating how avocados can be used as a fat replacer in baking recipes. During the 

three-day conference attendees also sampled a variety of California avocado-centric recipes, including California Avocado Red, White 

and Blueberry Salsa, California Avocado Blueberry Muffins and a Power Hour Pick-Me Up Smoothie.  

The food bloggers also were encouraged to participate in the Commission’s Twitter-based contest by sharing their favorite way to 

enjoy California avocados at breakfast using the hashtag #PowerBreakfast. As a result of the contest and one-on-one engagement with 
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CAC staff, approximately 300,000 Twitter impressions were generated. An additional 80,000 impressions were generated on blogs, 

Facebook and Instragram. 

Bloggers not only shared their favorite avocado recipes and preparation tips, but shared helpful information concerning how to choose 

a California avocado: “Picking a good avocado: squeeze in your palm, don't poke! It causes bruises. A good one yields slightly. 

@CA_Avocados #fitbloggin #avocados.” Another blogger passed along the nick and cut method demonstrated at the conference: 

“When you peel an avocado vs scooping, you preserve more of the nutrients. #avocadocuttingedgeculinary @CA_Avocados 

#fitbloggin”  

 
The winning recipe from CAC’s FitBloggin’ recipe contest, Avocado Cream Tarts. 

 

California Avocado Promotions and Tastings Receive High Marks at PMA Foodservice Expo 

The California Avocado Commission’s (CAC) foodservice operator chain promotions program, innovative menu ideas and strategic 

approach to marketing received high praise from produce supply chain, foodservice chain produce buyers and foodservice industry 

executive chef/menu developers at the 33rd Annual 2014 PMA Foodservice Conference & Expo. The event was held June 25 – 27, 2014 

in Monterey, CA, and played host to more than 203 culinary decision-makers. 

CAC was recognized for its successful promotions and unique menu items at an event themed around “innovating the [restaurant] 

plate.” Julie Krivanek, of Krivanek Consulting Inc., presented “Put the Latest Trends to Work for You.” The session was designed to help 

participants explore how to transform consumer trends into competitive advantages and retail success. During the presentation, CAC’s 

chain promotion program and website were cited as examples of successfully positioning a fresh produce item for adoption across a 

wide range of operations and menus. Krivanek credited CAC for its practice of identifying trends and acting on them through strategic, 

targeted and integrated programs. 

During the Expo, the Commission team served innovative fresh California avocado menu items created by Chef Dave Woolley. The 

featured dishes included Pork Taquitos with Fresh California Avocado-Tomatillo Sour Mojo Salsa and California Avocado Flatbread. The 

original 300 servings were so popular with attendees that an additional order of 100 servings was requested. Both dishes received high 

marks for flavor and appeal. 

CAC staff also met and networked with chain menu developers and produce purchasing decision-makers. By demonstrating the 

benefits and value of fresh California avocados on the menu, CAC was able to broaden its potential target chain contacts and confirm 

returning and new fresh California avocado menu items on current partner menus. 
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John Allstadt of Fuzzy’s Tacos sampling Pork Taquitos with Fresh California Avocado-Tomatillo Sour Mojo Salsa. 

 

California Market Trends 

To view all market trend graphs, including “Weekly Volume Summary,” “Weekly Avocado Prices” and “U.S. Avocado Supply,” please 

visit: http://www.californiaavocadogrowers.com/selling-avocados. 

 

http://www.californiaavocadogrowers.com/selling-avocados
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Weather: 30-Day Outlook For California’s Coastal & Valley Areas 

Synopsis... Hurricane Iselle made landfall on the Hawaii Islands this past week. 

Hurricane Julio moved off to the northwest, and then north of the Islands. High pressure prevailed off the northern California coast 

while weak low pressure continued off southern California. Flash flooding from thunderstorm induced rains occurred in southern 

California. 

In the Near-Term - Southern California Avocado Region – August 13 to 20… Upper low pressure will continue to the west of southern 

California. The basic summertime pattern consists of coastal low clouds and fog in the mornings with sunny afternoons. Superimposed 

on the basic pattern will be an occasional unstable airmass produced by upper low pressure to the southwest of southern California 

and the influx of tropical moisture. 

This pattern suggests continued thunderstorm risks for the mountains and deserts but does not produce an increase in rain for the 

avocado belt. Expect warmer than normal nights at the coast and coastal valleys and hot days in the foothills during the periods of 

shallow marine layer. 

August 23 to September 11... Warmer than normal sea surface temperatures near southern Baja and southwestern Mexico will 

continue to induce upper low pressure to recur off southern California. El Niño is also present, but its effect is currently minimal. Low 

pressure off Baja and southern California will tend to draw moisture northward into Arizona, the Sierra Nevadas and southeast 

California. With troughing now starting to increase, we will have the maximum probability of tropical cyclone effects (rains and hot 

spells) in California. In addition, the next period of troughing is still expected from August 20 to 30, and possibly in early September. In 

the avocado belt, rainshowers may occur in the evenings, at night, and in early morning occasionally from August 23 to 31, and 

September 1 to 5. 

Seasonal Outlook/El Niño Update – September 15 to December 15… Indicators from the CFS2 suggest a warmer than normal scenario 

persisting in all of California through the fall and into early December. Persistent troughing near Baja will tend to produce above 

normal rainfall in western Mexico but does not support above normal rainfall in California through the middle of December. However, 

from January through March 2015, DFS2 guidance suggest abnormally wet conditions in central and southern California. This solution 

appears consistent with the expected sea surface temperature anomaly pattern over the next two months. 
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El Niño is in a quiescent phase, and this is normal for this time of year. El Niño normally is strongest and most extensive during January 

and February. What has been abnormal about the past few winters is the mid-winter (January) weakening of El Niño during its 

normally strongest period. 

El Nino should start to develop again in Nov and Dec. The current El Niño is expected to remain weak according to the latest guidance 

from the CFS2 seasonal forecast model. Therefore, we should not expect to see a well developed southern storm track. However, with 

sea surface temperatures remaining above normal, we expect plenty of stationary upper lows to develop which would tend to support 

rains into central and southern California through the fall and most of December. 

The presence of a warmer than normal sea surface, covering most of the north Pacific north of 45N, would tend to delay the 

southward migration of the westerlies during October and November. Without the westerlies present, we would tend to see more of 

the stagnant upper high pressure with prolonged periods of warm or hot weather and higher ETO’s than normal in October. According 

to the CFS2, there still is potential for above normal rainfall. 

...Alan Fox, Fox Weather LLC... 


