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Online Breakfast Promotions Drive Website Traffic and Social Media Activity 

Blogger Ambassadors Generate Millions of Unique Website Visits Per Month 

Labor Day Promotions Drive End-of-Summer Sales 

Late Summer Avocado Menu Items Featured from the West Coast to the Midwest 

Market Trends 

Weather Outlook 
 

Calendar 
For a listing of industry events and dates for the coming year, please visit:  

http://www.californiaavocadogrowers.com/commission/calendar 

 

District Grower Meetings 
Please see the article below for more information. 
September 16-18 

September 16 

Time: 9:00 a.m. – 11:00 a.m. 

Location:  Grand Tradition Estate and Gardens, 220 Grand Tradition Way, Fallbrook, CA 92028 
 

September 17 

Time: 1:00 p.m. – 3:00 p.m. 

Location:  Museum of Ventura County, 100 E. Main Street, Ventura, CA 93001 
 

September 18 

Time: 9:00 a.m. – 11:00 a.m. 

Location:  UC Cooperative Extension Auditorium, 2156 Sierra Way, San Luis Obispo, CA 93401 

 

Executive Committee Meeting 

September 25 

Time: 10:00 a.m. – 12:00 p.m. 

Location:  Santa Paula Field Office, 705 E. Main Street, Suite A, Santa Paula, CA 93060 

 

Pine Tree Ranch Demonstration Grove Open House 
Please see the article below for more information. 

September 27 

Time: 10:00 a.m. – 3:00 p.m. 

Location:  Pine Tree Ranch, 19455 E. Telegraph Road, Santa Paula, CA, 93060 

 

 

 

 

http://www.californiaavocadogrowers.com/commission/calendar
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28th Annual Carpinteria California Avocado Festival 
October 3-5 

October 3 

Time: 11:00 a.m. – 10:00 p.m. 

Location:  800 Linden Avenue, Carpinteria, CA 93013 

 

October 4 

Time: 10:00 a.m. – 10:00 p.m. 

Location:  800 Linden Avenue, Carpinteria, CA 93013 
 

October 5 

Time: 10:00 a.m. – 6:00 p.m. 

Location:  800 Linden Avenue, Carpinteria, CA 93013 

 

CAC Board Meeting 
October 9 

Time: TBA 

Location:  CAC Board Room, 12 Mauchly, Suite L, Irvine, CA 92618 

 

2014 District Grower Meetings This Week 

Want to learn more about the California Avocado Commission’s achievements over the past year and what’s ahead for the next fiscal 

year? Then plan to attend one of the upcoming District Grower Meetings on September 16-18th.  

At the meetings CAC management will provide an overview of the 2013-14 season, along with a summary of CAC’s current financial 

position. While an official 2014-15 budget and assessment rate will not be finalized until October, a recommended assessment rate 

and budget for 2014-15 will be discussed at the meetings. Input from the grower community concerning estimated crop size, revenues 

and planned expenditures is welcome at the district meetings. 

Attend one of the District Grower Meetings listed below for a recap of the 2014 season and to provide input concerning how 

assessment dollars will be spent in 2015. 

 September 16, 9:00 – 11:00 a.m., Grand Tradition Estate and Gardens, 220 Grand Tradition way, Fallbrook, CA 92028 

 September 17, 1:00 – 3:00 p.m., Museum of Ventura County, 100 E. Main Street, Ventura, CA 93001 

 September 18, 9:00 – 11:00 a.m., UC Cooperative Extension Auditorium, 2156 Sierra Way, San Luis Obispo, CA 93401 

Growers Encouraged to View Pine Tree Ranch Progress During Ventura County Farm Day 

As part of an initiative to connect school children to the production of food on the farmlands of Ventura County, Students for Eco-

Education and Agriculture (SEE AG) will host the Second Annual Ventura County Farm Day on Saturday, September 27, 2014. The 

California Avocado Commission (CAC) Pine Tree Ranch Demonstration Grove will participate in the event as one of the more than 20 

Ventura County Farms hosting an open house for the general public. 

The Pine Tree Ranch Demonstration Grove will be open to the public from 10 a.m. – 3:00 p.m. Grove tours will begin every thirty 

minutes from 10 a.m. – 3:00 p.m., with the exception of 12:00 p.m., 1:00 p.m. and 2:00 p.m. when educational seminars will be 

conducted. During the grove tour, CAC and Cal Poly volunteer tour leaders will discuss the history of the ranch, show participants the 

newly planted groves and demonstrate how Cal Poly and the Commission will utilize the ranch for research and educational purposes. 

Representatives from the UC Master Gardeners’ program, California avocado growers and Cal Poly professors and students also will be 

on site to answer general growing questions. 

http://venturacountyfarmday.com/
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Akif Eskalen will conduct thirty-minute presentations on the Polyphagous Shot Hole Borer (PSHB), providing a brief overview of the 

current situation to help raise public awareness of the PSHB issue. The presentations, geared toward the general public and California 

avocado growers, will take place at 12:00 p.m., 1:00 p.m. and 2:00 p.m. Attendees are welcome to participate in a Q&A session with 

Akif immediately following each of the presentations or to take a tour of the ranch. A complete schedule of the Pine Tree Ranch 

Demonstation grove open house can be found here. 

Julie Frink, Paul Frink and Denny Luba also will be on hand to demonstrate grafting techniques for growers and the public. They will 

have over 100 avocado varieties available at the open house as well as a number of avocado-related photos. 

This public event is a great opportunity for California avocado growers to visit Pine Tree Ranch Demonstration grove and see first-hand 

the progression the site has made during the past year. Growers can visit the existing two acres of mature avocado trees, examine the 

recently developed plots of land and ask questions of CAC staff and Board.    

The Second Annual Ventura County Farm Day has a variety of other events at other locations and is free for the general public. An 

after-party BBQ will be held from 4 p.m. – 8 p.m. at the McGrath Family Farm, located at 1012 W. Blvd., Camarillo, CA, 93010. The BBQ 

will include live music and a gourmet dinner prepared by Farm to Table Chef Tim Kilcoyne. 

California avocado growers are encouraged to help promote the event via the Ventura County Farm Day Facebook page. The Ventura 

County Farm Day website includes an interactive map denoting each farm that will be participating in the event.  

If you have any questions regarding the upcoming Farm Day Event, please contact April Aymami at (949) 341-1955 ext. 118 or 

aaymami@avocado.org. 

Online Breakfast Promotions Drive Website Traffic and Social Media Activity 

As part of its California avocado breakfast initiative, the California Avocado Commission (CAC) launched a new consumer avocados-for-

breakfast landing page on July 23, with campaign promotions launched the following day. A range of activities was initiated to promote 

California avocados as a key ingredient for breakfast and draw visitors to the website and the Commission’s social media channels. 

A variety of avocado-centric breakfast recipes and enticing photos are featured on the newly launched breakfast landing page. A 

variety of avocado-centric breakfast recipes and enticing photos are featured on the page, as well as key nutrition messaging 

concerning the importance of breakfast and the role avocados can play in “supercharging” a breakfast routine. Consumers can 

download a free breakfast recipe booklet, sign up for the Commission’s newsletter and view avocado nutrition information on the 

landing page. Both pay-per-click online ads and pay-per-click Facebook ads led consumers to the new California avocado breakfast 

landing page.  

To broaden the reach of the campaign, “The Scoop” featured a blog post entitled, “Drink your Avocados: 4 Breakfast Smoothie 

Recipes,” and a series of breakfast posts were featured on the Commission’s Facebook page. Finally, a dedicated “California Avocados 

Rise & Shine with Something New” email was sent to more than 200,000 subscribing California avocado fans. The email featured a 

variety of avocado breakfast recipes that readers could share on their social media channels with a simple click of the mouse. 

The integrated breakfast campaign has been a success thus far, generating 4,000 clicks to the website from the email and another 

3,500 post likes, comments and shares on social media. 

 
Ads featuring enticing avocado breakfast photos led consumers to the new breakfast-with-avocados landing page. 

http://www.californiaavocadogrowers.com/event/pine-tree-ranch-demonstration-grove-open-house
http://www.mcgrathfamilyfarm.com/
https://www.facebook.com/VenturaCountyFarmDay?ref=hl
http://venturacountyfarmday.com/
http://venturacountyfarmday.com/
mailto:aaymami@avocado.org
http://www.californiaavocado.com/avocados-for-breakfast
http://www.californiaavocado.com/avocados-for-breakfast
http://www.californiaavocado.com/avocados-for-breakfast
http://www.californiaavocado.com/blog/drink-avocados-4-breakfast-smoothie-recipes/
http://www.californiaavocado.com/blog/drink-avocados-4-breakfast-smoothie-recipes/
https://www.facebook.com/CaliforniaAvocados
http://email.californiaavocado.com/hostedemail/email.htm?CID=12948834933&ch=B89108212A73C5A4CC4EBCBEF7E709B5&h=ac4cba01dd2ee40a854c2047b9a21862&ei=J52O4NkiN
http://email.californiaavocado.com/hostedemail/email.htm?CID=12948834933&ch=B89108212A73C5A4CC4EBCBEF7E709B5&h=ac4cba01dd2ee40a854c2047b9a21862&ei=J52O4NkiN
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Blogger Ambassadors Generate Millions of Unique Website Visits Per Month 

Throughout the California avocado season, the Commission’s blogger ambassadors 

share tantalizing new avocado recipes and engaging, informative posts that educate 

consumers about the fruit. Because of these efforts, the Commission garners 

immediate, positive peak-season coverage that showcases the versatility of avocados 

and encourages conversations on social media that drive interest in the fruit. 

The Commission partners with some of the most respected and popular food and 

nutrition bloggers including: 

 Kristen Doyle, Dine and Dish 

 Rachel Matthews, A Southern Fairytale 

 Dara Michalski, Cookin’ Canuck 

 Sara O’Donnell, Average Betty 

 Diane Schmidt, Created by Diane 

 Shawn Syphus, I Wash You Dry 

Each of the blogger ambassadors provides one blog post featuring a new avocado-centric recipe each month. They also promote the 

avocado post on their social media channels — Facebook, Twitter, Instagram — sharing their unique recipe with their followers. In 

addition, the bloggers provide one guest post for CAC’s blog, “The Scoop”. Together, these integrated efforts provide content rich 

assets for the Commission and broaden the brand’s exposure to a wide range of consumers who in turn share their love for California 

avocados on social media channels. Ultimately, this helps drive sales of avocados in season. 

From April – July 2014, the blogger ambassadors generated 22 posts that led more than 1 million unique visitors per month to 

websites and generated 727,238 impressions on Twitter; 66,832 impressions on Instagram; and 467,603 impressions on Facebook. 

Labor Day Promotions Drive End-of-Summer Sales 

As Americans prepared to celebrate the end of summer, the California Avocado Commission (CAC) encouraged them to add fresh 

California avocados to their Labor Day weekend menus through a series of in-store retail promotions. The promotions, designed to 

catch the attention of consumers with fresh bins of California avocados, guacamole samplings and new recipes, were a means to 

encourage retailers to carry the fruit through the end of the season. 

During the week preceding Labor Day as well as the holiday weekend, a variety of retail chains featured California avocados and 

promotional materials. 

 All stores within the Southern California division of Albertsons hosted an In-Store Fresh-Made Guacamole Sales Contest to 

promote the dish and featured bulk displays of fresh California avocados. 

 Ralphs’ showcased custom in-store POS in all 228 stores, as well as a California avocado grower ad featuring Doug O’Hara. 

 Save Mart, Lucky Supermarkets and Smith’s Food & Drug all participated in a Labor Day sales contest utilizing California 

avocado display bins and recipe brochures to encourage shoppers to purchase the fruit for the holiday. 

 Northwest Grocers also participated in the Labor Day display and sales contest, shared California avocado recipe brochures 

and featured an ad with the Hand Grown in California logo. 

http://dineanddish.net/
http://asouthernfairytale.com/
http://www.cookincanuck.com/
http://www.averagebetty.com/
http://www.createdby-diane.com/
http://www.iwashyoudry.com/


Page 5 of 7 

 
Ralphs’ custom POS card featuring California avocados for the holiday weekend. 

Late Summer Avocado Menu Items Featured from the West Coast to the Midwest 

Rounding out the California Avocado Commission’s (CAC) peak season foodservice chain promotions, two restaurant chains — RAM 

Restaurant & Brewery/CB Potts and Fuzzy’s Tacos — offered diners unique California avocado dishes during the final weeks of 

summer. 

On July 21, RAM Restaurant & Brewery/CB Potts launched its regional “Chef’s Summer Salute” promotion in 28 units located from 

Washington to Indiana. The Summer Salute menu included a Spicy Caesar Salad featuring fresh California avocados. The Hand Grown 

in California logo was featured on in-store entry banners and posters, on the chain’s website and in email blasts to its club members. 

The promotion ended August 22. 

The BLT&A Taco is being featured at 78 Fuzzy’s Taco units from August 4 – September 14. This twist on the chain’s classic sandwich will 

be featured on the Limited Time Offer menu, in-store merchandising, the chain’s website and in ads. Based in Fort Worth, Texas, 

Fuzzy’s Taco is a national chain that provides California avocados with additional exposure. 

As the California avocado season winds down, the Commission continues its efforts to educate foodservice operators about unique 

avocado-centric menu items and the power of the California avocado brand, encouraging them to plan California avocado promotions 

next season. 

 
Fuzzy’s Taco website banner featuring the Hand Grown in California logo and the BLT&A Taco. 

California Market Trends 

To view all market trend graphs, including “Weekly Volume Summary,” “Weekly Avocado Prices” and “U.S. Avocado Supply,” please 

visit: http://www.californiaavocadogrowers.com/selling-avocados. 

http://www.californiaavocadogrowers.com/selling-avocados
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Weather: 30-Day Outlook For California’s Coastal & Valley Areas 

Synopsis... This past week we felt the influence of two tropical cyclones west and southwest of Mexico. The cyclones drifted further 

north than usual and remained strong due to the unusually warm sea surface temperatures near Baja. There were also fires in 

northern California fueled by dry, downslope winds. It has been consistently warmer than normal throughout Calif. Sea surface 

temperatures are unusually warm all along the California coast. 

In the Near-Term - Southern California Avocado Region - September 11-25…  Upper low pressure will continue to form to the west of 

southern California which will maintain the tendency for warm southern flow aloft. There is a chance for tropical cyclone related 

showers to occur in the mountains and deserts again in the middle of September, perhaps around the 21st to 24th, but these are 

unlikely to affect the avocado region with rain. They can, however, cause hot and humid conditions. 
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September 26 to October 9…  Warmer than normal sea surface temperatures near southern Baja and southwest Mexico will continue 

to induce upper low pressure to recur off Baja and southern California. El Niño will continue to be weak. Low pressure off Baja and 

southern California will tend to draw moisture and tropical cyclone remnants northward. Troughs will increase a little in frequency and 

intensity. With south by southeast flow still possible, we expect occasional thunderstorms in the southern California mountains and 

deserts at the end of September and into early October. 

Seasonal Outlook/El Niño Update – October 10 to December 30… With regard to El Niño induced rainfall, a shift to above normal 

rainfall may not occur for southern California until after the middle of December. Latest results from the Climate Forecast System 

(CFS2) model currently show about normal rain amounts in California through November. The latest CFS2 results indicate a gradual rise 

to near normal rainfall after the middle of December. Rains will focus in January, February, and March in southern California. NOAA/ 

CPC selected above normal rainfall for southern California in September and October. We believe that most of this still would occur in 

September while October will see more transport of tropical moisture into Arizona than into southern California. We expect conditions 

to continue to be drier than normal for central and northern California during this period. 

Latest results from Scripps Institution of Oceanography’s Experimental Climate Prediction Center (ECPC) and NOAA/CPC are showing a 

slow increase in the El Niño pattern in December and near maximum in January and February. Considering the contribution from the 

mid-north Pacific (not tropical) sea surface temperature anomaly (SSTA) pattern west of California, we expect northern California to be 

dry in October and November and less dry in December. Southern California will begin to turn wet in December, and also from cutoff 

lows in the middle of fall. 

In the avocado regions we expect it to be warmer than normal in October, November and early December. Upper lows will develop 

and still have the potential to produce showers and thunderstorms. Thunderstorms will be most likely be in mountain areas during the 

first half of October. In December we may see an up-tick in rains in southern California as the El Niño pattern becomes established. 

Rainfall will trend to above normal by the holidays. 

...Alan Fox, Fox Weather LLC... 


