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IN THIS ISSUE, YOU’LL FIND: 

Commission Management Takes 2013-14 Preliminary Budget and Assessment Rate to the Field 

Deadline to sign-up for 2015 crop insurance is November 30, 2013 

Polyphagous Shot Hole Borer Professional Development Training 

Utilizing the Newest Sales Resource: The Supermarket Registered Dietitian 

Retail Corner: Social Media Update, Albertson’s Sales Contest 

CAC Challenges Registered Dietitians in Recipe Contest 

California Avocado Consumer Advertising Continues into September 

Market Trends 

Weather Outlook 

Calendar 
For a listing of industry events and dates for the coming year, please visit:  

http://www.californiaavocadogrowers.com/commission/calendar 
 

 

CAS Fertilization for Avocados Seminar 
This seminar is entirely in Spanish.  Click here for more information. 
September 12 

Time: 9:00 am - 12:00 pm 

Location: Fallbrook Public Utility District, 990 E Mission Rd, Fallbrook 

 

CAC Retirement Plan Committee Meeting 
September 18 

Time: 1:00 pm – 2:30 pm 

Location: CAC Northern Field Office, 705 E. Main Street, Suite A, Santa Paula, CA 93060 

 

District Grower Meetings – Fallbrook, Ventura, San Luis Obispo 

September 24 

Time: 9:00 am - 11:00 am 

Location: Grand Tradition Estate & Gardens 220 Grand Tradition Way, Fallbrook, CA 92028 

September 25 

Time: 1:00 pm - 3:00 pm 

Location: Museum of Ventura County 100 East Main Street, Ventura, CA 93001 

September 26 

Time: 9:00 am - 11:00 am 

Location: UC Cooperative Extension Office, Auditorium 2156 Sierra Way, San Luis Obispo, CA 93401 
 

CAPCA Polyphagous Shot Hole Borer / Fusarium Dieback Workshop 
Click here for more information. 
September 26 

Time: 9:00 a.m. - 1:00 p.m. 

Location:  Huntington Gardens, Ahmanson Classroom, 1151 Oxford Rd, Santa Marino, CA 91108 
 

 

http://www.californiaavocadogrowers.com/commission/calendar
http://www.californiaavocadogrowers.com/sites/default/files/documents/CAS%20Fertilization%20for%20Avocados%20Seminar.pdf
http://www.californiaavocadogrowers.com/sites/default/files/documents/CAPCA%20ED%20FLYER%20Sept%2026%202013.pdf
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Commission Management Takes 2013-14 Preliminary Budget and Assessment Rate to the Field 

 

At its August meeting, the Commission Board of Directors took up the annual task of reviewing management's recommendations on 

budget and assessment rate for the coming fiscal year. While an official 2013-14 budget and assessment rate are not finalized until 

October, preliminary recommendations are provided in August so that the Board can begin discussions about estimated crop size, 

revenues and expenditures. With a consensus from the Board in August, management can then take the results of those discussions to 

the field and obtain further input from the grower community at large. 

On August 27th, subsequent to hearing Finance Committee support for management's recommendation, and following in-depth 

board-level discussion, the CAC Board approved a preliminary 2013-14 budget of $16.2 million based on a crop size of 325 million 

pounds and an assessment rate of 2.10%. The proposed $16.2 million budget reflects a robust marketing spend of $10.7 million, 

approximately 66% of the total budget, with 7.6% dedicated to Production Research projects and 8.7% going towards Industry Affairs 

activities.   

Have an opinion on how you want your assessment dollars spent? Then plan to attend one of the upcoming District Grower Meetings 

on September 24-26th when CAC management will provide an overview of the activities that took place during the 2012-13 season 

and what is planned for 2013-14. General information regarding meeting dates and times are listed below; please visit the 

CaliforniaAvocadoGrower.com Calendar Page for further details. 

District Grower Meetings - Fallbrook, Ventura, San Luis Obispo 

 Tuesday, September 24, 2013 - Fallbrook - 9:00 - 11:00 a.m. 

 Wednesday, September 25, 2013 - Ventura - 1:00 - 3:00 p.m. 

 Thursday, September 26, 2013 - San Luis Obispo - 9:00 - 11:00 a.m. 

 

Deadline to sign-up for 2015 crop insurance is November 30, 2013 

Growers who are interested in participating in the USDA Risk Management Agency’s (RMA) crop insurance program for the 2015 crop 

year must sign up by November 30
th

, 2013 (information may be found at 

http://www.rma.usda.gov/fields/ca_rso/2013/caavocado.pdf).  Although the most recent USDA RMA Fact Sheet is for the 2014 crop 

year, very little is expected to change for 2015.  If you have any questions or would like to sign-up please contact your crop insurance 

agent or the USDA/Risk Management Agency by calling (530) 792-5870 or emailing: rsoca@rma.usda.gov. 

 
Polyphagous Shot Hole Borer Professional Development Training 

The California Association of Pest Control Advisors, in association with the California Avocado Commission, is holding a professional 

development training seminar on Thursday September 26 at the Huntington Botanical Gardens. The course is specifically designed for 

PCAs, but growers are also welcome to attend. Registration is $40 and can be done online by going to https://capcaed.com/. California 

Department of Pesticide Regulation, Certified Crop Advisor, International Society of Arboriculture and Golf Course Superintendents 

Association of America continuing education hours are available. Early registration (by September 22) is strongly encouraged as seating 

is limited. For more information, click here. 

 

Utilizing the Newest Sales Resource: The Supermarket Registered Dietitian 

Supermarket Registered Dietitians (SRDs) continue to be a growing force in retail communication and nutrition education for their 

customers. SRD’s often appear on local radio and television shows. They also contribute to newsletter articles, newspaper columns, 

company websites, blogs, Facebook and Twitter, and host store tours and cooking classes as well as counsel shoppers with menu 

suggestions and shopping lists. CAC has become a trusted resource and partner to these respected resources under its SRD program. 

Below are highlights from this season’s initiatives:  

http://www.californiaavocadogrowers.com/commission/calendar
http://www.rma.usda.gov/fields/ca_rso/2013/caavocado.pdf
mailto:rsoca@rma.usda.gov
https://capcaed.com/
http://www.californiaavocadogrowers.com/sites/default/files/documents/CAPCA%20ED%20FLYER%20Sept%2026%202013.pdf
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CAC partnered with Hy-Vee, a large Midwest retailer, which featured California avocados as their May produce “Pick of the Month.” 

Information packets created by Hy-Vee’s lead dietitian using materials provided by CAC went out to all 200+ Hy-Vee RDs with a QR 

Code that linked to the “Cut, Nick & Peel” video on the CAC website. The Celebrate American Summer Holidays with California 

Avocados recipe brochures and the Wake Up to Breakfast with California Avocados were also shipped to and used by RDs in all stores 

at various in-store and community events.  

 

Giant Eagle, which operates more than 200 stores in the northeast, held “Back to School” events hosted by their 21 SRDs. At each 
event, the SRD distributed 100 sets of CAC materials to customers, which included recipe booklets, stickers, magnets and kids activity 
sheets. 

 



Page 4 of 9 

California avocados were also featured on various retailer social media sites as a result of the personal contact and relationship-
building with SRDs. A favorite of the season was Bristol Farms’ “California branded” 4th of July Facebook and Twitter posts that 
reached more than 7,000 fans and followers of the Southern California-based retailer.  

 

Additionally, a television segment in Austin, MN on the ABC affiliate with its accompanying website article: The Fruit with Healthy Fat: 

Avocados featuring Hy-Vee SRD Jen Haugen, provided California avocado nutrition information and recipes. 

 

The Supermarket RD Outreach program is another way that CAC supports sales and programs at retail while simultaneously reaching 

consumers at point-of-purchase. 

Retail Corner: Social Media Update, Albertson’s Sales Contest 

Social media is playing an increasingly important role in CAC’s produce retailer outreach. CAC provides content for retailer social media 

accounts with recipes, nutritional information, usage, selecting and ripening tips, all providing their customers with information on 

California avocados and many retailers choose to pick up the content for sharing with their fans.  

http://www.kaaltv.com/article/stories/s3018085.shtml
http://www.kaaltv.com/article/stories/s3018085.shtml
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The following is an example of a Facebook post featuring our California Summer Avocado Pie which Gelson’s (a Southern California-

based retailer) shared for Labor Day weekend: 

 

In other retail promotion news, Albertson’s stores in Southern California and Phoenix will soon feature a California avocado “Fresh 

Made Guacamole Sales Contest” from September 16 – 29. Albertsons will support the contest by featuring California avocados in their 

ads and displays. California avocados also will be used in the Fresh Made Guacamole that is sold in their stores. If you shop at 

Albertson’s, be sure to look for the signage, displays and in-ad branding during this period! 

CAC Challenges Registered Dietitians in Recipe Contest 

CAC continued the momentum of its American Summer Holidays program by partnering with a blogger group, The Recipe ReDux, to 

create and conduct a recipe development challenge. The Recipe ReDux is the first and only recipe challenge founded by – and made up 

entirely of – registered dietitians whose blogs are primarily recipe-focused on healthy food preparation. Through its monthly recipe 

challenges, The Recipe ReDux aims to inspire healthy eating and a love for food. 

CAC sponsored The Recipe ReDux’s August recipe challenge, which ran August 10 – 18. Top food and nutrition bloggers from across the 

country were challenged to develop the perfect summer get-together dish featuring California avocados. Participants who entered the 

contest also included a California avocado-branded post with the recipe on their respective blogs and shared it on their social media 

channels.  

In total, 63 recipes featuring California avocados were submitted. Each was judged on taste, simplicity, dish appearance/photo quality, 

nutritious attributes and creativity. By working with these bloggers, 63 new recipes featuring California avocados were created and 

shared with the followers of the bloggers to inspire them to recreate these dishes with the fruit and drive them to purchase California 

avocados.  

http://thereciperedux.com/
http://new.inlinkz.com/luwpview.php?id=292452
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The grand-prize winning recipe was Avocado Croquettes with Avocado Cucumber Sauce, featuring California avocado in both the 

croquettes and in the sauce. 

  
The two first prize winners were Grasshopper Pie Shots (left) and  

California Summer Salad (right) 

A key benefit of the sponsorship is that CAC receives the right to use all recipes and photos created for the contest, which provides a 

large number of new nutrition-focused recipes that can be used in future online and social media outreach and retail programs. 

California Avocado Consumer Advertising Continues into September 

The consumer advertising campaign continues into September, with messaging on California avocados proximity to market and the 

great taste and quality consumers have come to rely on. The advertising also reminds the consumer to look for “California” on  the 

label. 
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California avocado consumer advertising appears throughout the core western markets in Sunset magazine, retailer specific 

publications, major radio stations, billboards, online and in-grocery radio commercials. 

 

CAC’s online advertising communicates with our target consumer where they are looking for menu inspiration, including Google and 

through targeted advertising on top recipe websites like EatingWell.com, FoodNetwork.com and AllRecipes.com. The California 

avocado messaging also reaches consumers while they are listening to music in their web browsers or on their mobile devices through 

Pandora.com. 

 

 
Animated web banner 

 

With this integrated campaign, CAC is reaching our target audience with a message that not all avocados are created equal while 

inspiring them to look for “California” on the label. 

 

California Market Trends 

To view all market trend graphs, including “Weekly Volume Summary,” “Weekly Avocado Prices” and “U.S. Avocado Supply,” please 

visit: http://www.californiaavocadogrowers.com/selling-avocados. 

 

http://www.eatingwell.com/
http://www.foodnetwork.com/
http://allrecipes.com/
http://www.pandora.com/
http://www.californiaavocadogrowers.com/selling-avocados
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Weather: 30-Day Outlook For California’s Coastal & Valley Areas 

Synopsis... It was an active week of weather (September 2-8). Moisture from the remnants of Tropical Storms Kiko, Juliette and Lorena 

continued to cause hot conditions and thunderstorm activity in southern California. It was also hot in northern California, with Fortuna 

having a high of 87 degrees. Unusually dry conditions have persisted in northwestern and northern California. 

In the Near Term - Southern California Avocado Region - September 12-26... It will be hot through the 17th with a few thunderstorms 

in the mountains. It will be dry and cooler from the 18th to 23rd due to persistent troughing over central California. Expect onshore 

flow and coastal eddy conditions on the 24th. It will be warmer again on the 25th and 26th. 

September 27 to October 15 -- Southern California Avocado Region – The Overall Pattern -- We will begin a transition to upper high 

pressure and persistently warmer than normal or hot days with mild nights, offshore flow, and a tendency for shallow marine layer 

conditions. This would also support warm nights in the foothills. At this time, if cutoff lows still develop, the mountains and deserts will 

encounter thunderstorms from October 1 to 15. 

Seasonal Outlook/El Niño Update… There will be a small and gradual increase in El Niño influence as suggested in the guidance for the 

fall according to the latest NOAA sea surface temperature anomaly guidance posted on the NOAA/NCEP/CPC CFS2 web site. Scripps 

ECPC does not expect any increase in El Niño until next late winter and spring. 

Although we start the period with east winds at times, and hot conditions, this trend is unlikely to continue due to presence of El Niño. 

At the least we can expect some cutoff low activity during the fall and early winter, recurrent high pressure off and over northern 

California, and dry conditions. Predictability of rain events will be a challenge due to the lack of a well developed storm track into 

northern California. As long as weak El Niño conditions are present, there will tend to be cutoff lows during this particular season. In 

this case, weak El Niño conditions will tend to support cutoff lows and a lack of consistency between the midlatitude and subtropical 

branches of the westerlies. This supports a lack of predictability. 

Southern California Avocado Region – October 15 to January 15… In response to a slow increase in El Niño contribution, we should 

watch for a transition to more frequently occurring cutoff lows with thunderstorms. Predictability of rain events will be more difficult 
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this season due to the higher frequency of cutoff lows and lack of a well-defined storm track through the middle of December. This 

pattern does not support Atmospheric River (AR) events in southern California. 

...Alan Fox, Fox Weather LLC... 


