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VISION

To be recognized as the 

most-desired avocado in the 

world by fostering a vibrant 

industry.
MISSION

To maximize grower returns 

by enhancing premium brand 

positioning for California 

avocados and improving 

grower sustainability.
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 2020 2019 2018 

Total Income, Expenses, & Net Margins    
Total Gross Income $42,113,270 $40,346,948 $38,659,419 

Total Expenses $40,631,536 $36,773,638 $36,095,913 

Total Net Margin $1,481,734 $3,573,310 $2,563,506 

 





2021-22 Board Approved

• 1.75% assessment (level)

• 300MM pounds (projected crop volume)

• $1.25 per pound (projected avg. price)

• $14.8MM CAC budget

• $9.5MM for marketing programs

• $1.5 for industry affairs &

production research

• $3.5MM for administration

• $300k grant programs

• 2021-22 budget will draw down 

reserves by $1.9MM (projected)
to $7.7MM at the end of 2021-22 FY

2020-21 Ending Reserves

• $9.6MM (approximately)

• A million dollars less than budgeted (crop shortfall of 55MM pounds)
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https://www.yahoo.com/now/celebrate-california-avocado-month-fresh-164000549.html
https://theproducenews.com/produce-living/celebrate-california-avocado-month-fresh-spin-summer-favorite
https://www.bakemag.com/articles/14870-california-avocado-reveals-winner-of-recipe-contest
https://www.supermarketperimeter.com/articles/6791-california-avocado-commission-names-winner-of-recipe-contest
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Mascha Davis, MPH, RDN Elizabeth Shaw, MS, RDN, CPT

Bonnie Taub-Dix, MA, RDN, CDN Manuel Villacorta, MS, RDN
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Monday 8.23
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Chains 
identified 

as potential 
targets

112 Chains 
reached75 Chain 

Promotions13

• Full service/Quick 
service

• Menu profile
• National chains with 

a strong 
representation of 
units in the west

• West coast-based 
chains

• Chain contacts met 
at Events

• Contact initiated in 
December 2020/
January 2021

• 37 chains either 
didn’t meet 
threshold or no 
contact information 
available

• 11 returning chain 
partners from 2020

• 2 chain partners 
from 2018-19
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California 
Avocados on 

the Menu

Events: 
Virtual and 

On-site

Menu 
Ideation 
Sessions

Menu 
Promotions 
with Chains

Educational 
AvoTour & 
Immersion

Foodservice 
PR

Print/Digital 
Ads
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