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$1.12

Average Selling Price

4-weeks ending Octobés, 2025

Category Average Selling Price per Unit for the

3 63 o 4Mi|lion

Consumer Media
Impressions

Includes offline, onlin@and social media
impressions througkctober 2025

1 77 Million

Consumer
PR Impressions
Media coverage impressions secured wit

print, broadcast, online media and influenc
outlets throughOctober2025

er

47 c OMiIIion

Trade Media and Public
Relations Impressions

Positive direct CAC trade media and

public relations circulation through October
2025.

1 3 . 8\/Iilli0n

Store Visits

Driving users to local retailers carrying
California Avocados through custdBumGum
ads through October 2025

750.000

Custom CALIFORNIA
AVOCADO bag straps
distributed
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TRADE
PR

REVENUE: RETAIL SALES AND VOLUME

RETAIL
(4 weeks)

Sep24

(9/9/24-10/6/24)

Sep25

(9/8/25¢10/5/25)

Variance

Avg. Volume (Units) / Week 47,045,021 48,139,201 +2.3%
Avg. Dollars / Week $59,748,614 $54,016,076 -9.6%
Avg. Selling Price/Unit $1.27 $1.12 -11.6%

RETAIL Mar24-Aug25 Mar25-Sep25 .
California Season SR e ) variance
Avg. Volume (Units) / Week 48,908,609 51,628,716 +5.6%
Avg. Dollars / Week $59,742,176 $62,221,666 +4.2%
Avg. Selling Price/Unit $1.22 $1.21 -1.3%

RETAIL

Non-California Season

Sep23Feb24

(8/28/23-2/25/24)
26 weeks

Sep24Feb25

(9/2/24-3/2/25)
26 weeks

Variance

Avg. Volume (Units) / Week 45,238,243 47,750,561 +5.6%
Avg. Dollars / Week $47,801,999 $57,962,142 +21.3%
Avg. Selling Price/Unit $1.06 $1.21 +14.9%

Source: Circana, Total U.S., 4 weeks endin@Q5t®5 vs. prior year; 2025 CA Season vs. prior year; 2025CoBeason vs. prigear




dymmumn
California Avocado Commission Dashboard Update s 202425 YearEnd

SOum1s5IO%:
TRADE
REVENUE PR

REVENUE: RETAIL SALES AND VOLUME

Avg. Retall Price Avg. Retalil Price Avg. Retalil Price
$1.22 $1.21 $1.21

2025 NorSeason

2024 California Season 2025 California Season

Mar 2024¢ Aug2024 Sep 202 ¢ Feb2025 Mar 2025¢ Sep2025
(314124 ¢ 9/1/24) (9/2/24 ¢ 3/2/25) (3/3/25 ¢ 9/28/25)
26 weeks 26 weeks 30 weeks

Source: Circana, Total U.S., 2024 CA Season; 2026 Al&@eason; 2025 CA Season
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CONSUMER ADVERTISING:CONTENT & CREATIVE

Held fourmulti-day photo and video shoots throughout the year, developing content for the
FY25 creative evolution and paid media program, social media, and retailer/partner assets.
Content included grower and lifestyle content, vertical social media assets, and videos for
retailer social use.
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CONSUMER ADVERTISING:OVERALRESULTS

2024 Budget 2025 - 2024 2025 Scoped - 2025 Actuals Tracking to
Budget Impressions Impressions Scoped

AUDIO

OOH

DIGITAL

VIDEO

SEARCH

SOCIAL

TOTAL

$220,000
$100,000
$945,000
$350,000
$93,750

$190,000

$1,898,750

$150,000
$150,000
$940,000
$1,150,000
$100,000
$435,000

$2,925,000

-32%

+50%

-1%

+329%

+6%

+290%

+54%

24,202,805

45,255,517

130,425,014

40,556,678

3,000,000

30,535,292

273,975,306

b

10,774,917

14,318,951

63,970,417

35,013,923

5,882,352

35,651,681

165,612,241

-55%

-68%

-50%

-14%

+96%

+17%

-46%

12,751,493

16,170,058

137,982,482

78,616,088

8,176,805

109,719,383

363,416,309

202425 YeaEnd

+18%

+13%

+115%

+124%

+39%

+208%

+180%
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ADVERTISIN
CONSUMER ADVERTISING:AUDIO © spotify @Pieart
A Approach:

L Deploy audio and video ads across music and podcast
streaming on Spotify

b 30-second audio ads deployed across iHeart Podcast
network

L Reaching our target audience through interest
targeting such as grocery shoppers, avocado
purchasers and green buyers

A Results:

A Al SEFNIQa L2 ROI 468K uhi®idusedss | O K B8
with a frequency of 2.1. CTV ads on the iHeart media
network also saw a high completion rate of 97.1%
from 307K unique users

A Spotify podcast ads reached a total of 1M unique
users with a frequency of 1.73 an®@% completion
rate

A Spotify video ads on podcast and music placements
reached 2.6M unique users and generated 48K video
expands and 20.9K clicks to the store locator page

A This resulted in more thaROK page viewsand
an averageengagement time of 176+13%
above average)

CALIFORNIA
AVOCADOS

sustainably farmed,
deliciously fresh

7
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ADVERTISIN
CONSUMER ADVERTISING:OUFOFRHOME VOLTA
A Approach:

b Digital outof-home ads on EV car charging
stations surrounding grocery stores,
supermarkets and shopping centers in key
geographies
b Programmatic digital oubf-home ads on
screens inside key target retailers
L DMA Regions:
A Los Angeles, Calif.
A San Francise@aklandSan Jose, Calif.
A San Diego, Calif.
A SeattleTacoma, Wash.
A Portland, Ore.
A Results:

b 16,170,058 impressions

A More than half in the Los Angeles DMA

FRESH FROM

iy .

) A\

: . R A

NOW AVAILABLE FOR NOW AVAILABLE FOR NOW AVAILABLE FOR
A LIMITED TIME A LIMITED TIME A LIMITED TIME

NOW AVAILABLE FOR
A LIMITED TIME




oRNIA l«'vc,‘:4
California Avocado Commission Dashboard Update 7 (3 * 202425 YeaEnd

SOum1s5IO%:

ADVERTISIN PR
CONSUMER ADVERTISING:DIGITAL CUSTOM CONTENT the kitchn
TASTEMADE
A ApproaCh W thekitchn BAs
b Custom recipe features and taleled recipe videos amplified across 1] 1o
The Kitchn's social channeés)ewslettersand onthe website From
A Additional highimpact display ads and video distribution Loigl %ﬁves

A Custom illustrated landing page with credsannel promotion
b Custom content included sociftst video, static and sponsored
story ads acros$astemade'social channels
A Additional newsletter placements and prell ads on
Tastemade'streaming channels

A Results:
b 18.2M impressions
L 3.5M video views
L 39.5k total clicks
b Nearly all custom content tactigerformed well above benchmarks ‘ o
A Engagement rates exceeding benchmarks by +800% (Pinterest e N e A

and +200% (TikTok) e,

o Custom recipe videos e

A 0.55% CTR on Custom illustrated landing page (0.3%
benchmark)

o average of 0:41 time spent on page = ! ==
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ADVERTISIN
P .'Iln
CONSUMER ADVERTISING:DIGITAL BRAND ADVERTISING gumgum”  vidzoamp ([ YouTube
A Approach:
L Deploy highmpact, dynamic mobile and desktop ads and
online video (OLV) on contextually relevant sites through g - —

the GumGumandLoopMemedia platform network
b Deploy preroll video ads througWideoAmpand
Catalina's streaming and linear TV network
b Run videassets as preoll, in-stream, Shorts and #eed
ads on YouTube and interdsased CTV (aka streaming TV
or connected TV)
L Deploy contextually targeted, shoppable display banners |
through Chicory's recipe publisher network
A Results:
148.6M digital ad impressions
30.1M video views
539K clicks
216% higher than average engagement rates
A onGumGunmobile and desktop ads
89.7% average view rate across YouTu@eoAmp
Catalina and CTV
A Benchmarks:
o YouTube: 30%
o VideoAmp 80%
o CTV:94%
o Catalina: 94%

L

ororor o

o

RESPONSIBLY and fresh from
grown LOCAL GROVES
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ADVERTISIN
CONSUMER ADVERTISING:DIGITAL RETAIL ADVERTISING g StackAdapt @3 YouTube
A Approach:

L Deploy YouTube istream and iAfeed
video ads accompanied by companion
banners customizedith each retailer's
logo

b New: Run retailetagged CTV video ads
geo-targeted around retailer locations

b Run programmatic display banners geo
targeted around retailer locations

A Results:

b 8.3Mretail ad impressions

b 1.3M clicks/engagements

b 55% average YouTube view rate

A Benchmark: 30%
b 98% CTV view rate g
A Benchmark: 94% h— DU S—
b 0.33% average CTR
A of geotargeted banners
(benchmark 0.070.10%)

CALIFORNIA AVOCADOS oot

Raleys

of

=
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CONSUMER
ADVERTISIN

CONSUMER ADVERTISING:SOCIAL BRAND ADVERTISING 0 0 @

A Approach:

b Drive engagement on posts amgtbsite
traffic while boosting brand visibility and
paid targeting to drive brand loyalty and
email sigrups

L Alwayson paid ad approach included cros
platform dark ads and promotion dollars ft
influencercontent to reach a greater
audience

A Results:

b 90,166,426 social ad impressions (89%
growth)

b 5,369,918 engagements & link clicks (629
YOY growth) on Meta ads

N

L 1.31% CTR

L 12.2M+ video views and 107.5K site click’ 4
on TikTok ads

b 8.4M impressions and 141K clicks &
engagements from Pinterest ads

b 51K site clicks from influencer content
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CONSUMER
ADVERTISIN

CONSUMER ADVERTISING:SOCIAL RETAIL ADVERTISING

A Approach:

b Leverage retail partnerships to
promote availability of California
Avocados during peak season
through trafficdriving store
locator ads

A Results:

b 19,012,957 retail ad impressions
(1% growth YOY)

b 3,980,012 link clicks and
engagements (~105% growth YQY)

b $0.42 CPC ($0.05 more YOY)

b 1.28% CTR (15% higher YQY)

202425 YeatEnd

0Oe

O

& Learn more

G California Avocados © eee X

Stop by Stater Bros. today for ethically sourced,
locally grown fresh California Avocados strasght
from the groves

stalertyros com

California Avocado
Season

Learn more
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CONSUMER

ADVERTISIN

CONSUMER ADVERTISING:SEARCH ENGINE ADVERTISING

Approach:

b Placed dynamic search ads on both
Google and Bing targeting California
Avocados, recipes, nutrition and hew
to related keywords and queries

Results:

b Website traffic improved yeanver-year,
with gains in new users, page views and
sessiong showing sustained consumer
interest

A 2M website pageviews
A 25.5% engagement rate

b Paid search ranked as the top website
traffic driver, showing that consumers
are actively seeking our content

L Organic search delivered the highest
engagement rates among the top traffic
driving channels, reinforcing consumer
intent

b Paid search ads drove 223.9K clicks to
site

b Average CTR of 6.29%

A Benchmark:23%

|Headline 1 |Headline 2 Headline 3 |
Avocado Guacamole Quick & Easy Guacamole Homemade Guacamole Recipes
Locally Grown Sustainably Farmed When iz an Avocado Ripe?
Discover Avocado Dip Recipes Homemade Avocado Dip Avocado Hummus Recipe

How To Make Avocado Toast Simple Avocado Toast Eecipe for Avocado Toast
California Avocados Harvested in the Golden State Buy California Avocados

How to Ripen Avocados Pick the Perfect Avocado How To Store Avocados
Avocado Recipes Eazy Recipes with Avocados Locally Grown

How To Freeze Avocados How To Cook Avocados How To Store Avocados
1How to Cut an Avocado Safely How To Cut Avocados Harvested in the Golden State
Locally Grown Sustainably Farmed Buy California Avocados
Smoothies Made with Avocados Avocado Smoothie Fecipes Beverage Recipes

How To Make Avocado Toast Simple Avocado Toast Eecipe for Avocado Toast
Avocado Dinner Recipes Make Dinner Easy Delightful Dinner Ideas

How to Ripen an Avocado How To Store Avocados Grown Close to Home
Nutrients in Avocados Avocado Nutrients Facts Becipe for Avocado Toast
MNutrients in Avocados Facts about Avocado Nutrients Nutrient Powerhouse
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ONLINE
MARKETING

ONLINE MARKETING: EMAIL MARKETING

HOW TO MAKE THE MOST
CALIFORNIA AVOCADO
OFCALILNEEASVOSADD SEASON IS WINDING

DOWN &/

A Approach:

b Send consistent email communications during
California Avocado season, including engaging
content such as recipes, hetws and
information on where to buy

b Drive new subscribers with leagenerating
social media ads

b Conduct A/B testing with subject lines and oSSR
calls to action to continuously improve metrics Wit
throughout the year L

A Results:

b 1M+ emails delivered

b 922 new subscribers (compared to X in FY24)
b 21% open rate : ”

b 1.2% clickhrough rate o e e
b Email was primary driver to blog content patphathy
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ONLINE

MARKETING

ONLINE MARKETING: WEBSITE AND BLOG

Sessions Over Time

— Spssions Sessions (previous yoar)
80,000

Approach: 50 - ——— —
b Conducted a full site audit to identify =4 : :
strengths and uncover technical SEO
opportunities to improve our site's ranking i
through Google Lighthouse aiBEMRush = P g i LS
b Conducted monthly website maintenance
to ensure site performance and positive
user experience
b Continued to test and optimize fobest
performing blog content and website
drivers (e.g. recipe content thrives in the
newsletter whereas nutritional content
performed better through paid search)
Results:

b 20% increase in mobile performance
score

b Increased site's authority score and
market share to match those of
Avocados from Mexico

0000] -

20000

Daconan Wtrtan v vtismasiny MHow Ty v Anncads vin v Q

THE MOST POPULAR CALIFORNIA AYOCADO RECIPES
OF 2024
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ONLINE
MARKETING

ONLINE MARKETING: NOVEMBER 20240CTOBER 2025

SEARCH RESULTS

A Organic Search Sessior&08,606 (18.53% of CONSUMER WEBSITE
traffic)
A Paid Search Sessiod§7,180 (28.66% of traffic) A Sessions: 1.6M (3.68&creaseYQY)

A Pageviews2M (4.5%decreaseYQY)
A Engagement rate26.2% (23.8%ecreaseYQY)

SOCIAL MEDIA

A Facebook

T Page Fans: 300K Followers (0@86reaseyQY)
A YouTube

T Subscribers: 3.9K (7.3%reaseYQY) EMAIL
A Instagram

1 Followers: 49.6K Followers (3.18reaseYQY) A Subscribers: 168,024 (29%Greasen new
A TikTok subscribers YOY)

1 Followers: 4K (307%creaseYQY) A Emails Sent: 1,044,322 total sends (4186rease
A Pinterest YOY)

T Followers: 13K (N/A; not providday Pinterest) A Average Open Rate: 21.07% (goal: 25%) (6.1%
A X decreaseYQY)

T Followers: 19K (N/A) A ClickThrough Rate: 1.2%yoal: 0.97%) (7%

increaseYQY)
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PR

CONSUMER PR:CALIFORNIA AVOCADO SEASON OPENER RETAIL ACTIVATION: BRISTOL FARM

OnApril 5,15 social media influencers and content

creators gathered at southern California trendy retailer, [SREIta=EE- @ onire g e cuns [ Follow
Bristol Farms, to celebrate the beginniafCalifornia . ,mg:;;:;tzﬂi:ggefo

table lnjust a few days

Avocado Month with an kstore sampling opportunity a———— I

and grove tour. 2 a(, by
AV@CAB@@

Approach

A Partner with Bristol Farms for an influencer
activation aimed at raising awareness of
[ FEAFT2NYALF | @201 R2 |
launch, and differentiators to support sales

A Feature a local grove tour for a famn-store

stations and a photogenic California Avocado

display
ReSU|tS Afrer the grove tour Bristol Farms hosted a
A2.2M impressions rocvmste by . b
A 816K reach
A 23K engagements
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CONSUMER
PR

CONSUMER PR:CALIFORNIA AVOCADO SEASON OPENER ACTIVIATION: GROVE TOUR

On April 23224, CAC hoste80 attendeedncluding consumer
and trade media, influencers foodservice and retail partrers
join us in an immersive California avocado grove experience.

Approach

b Create anemorable grove tour experience aimed at fostering both
immediate and londerm coverage and loyaltyith targeted
partners (regional and national consumer media, trade media,
foodservice media, regional foodservice operators, regional retailers

L Provide gpremium experience throughout the tour, encouraging
attendees to capture and share California Avocado content, as well
as fostering lasting memories that draw them to cover the product i
2025 and beyond

Results

30 attendees, including 15 consumer media
15 feature stories

24 social media posts

100% positive attendee feedback

gr o oo
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CONSUMER
PR

CONSUMER PR:CALIFORNIA AVOCADO PEAK SEASON RETAIL EVENT: PCC

On June 12, CAC worked with PCC
Community Markets in the Seattle,

Washington region, to drive awareness " Gt i
and store visits of California avocado | bowed st Soccmriens
season in one of our expanded western

region markets.

Approach

L Capitalize on the robust crop forecasted fo
2025 by partnering with PCC Community
Marketson a turnkey influencerevent
during the heart of California avocado
season, to promote awareness of Californi
avocado differentiators to support sales

Results

b 323K impressions
b 185K reach

b 32K engagements

SUSTAIN
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CONSUMER
PR

CONSUMER PR:CALIFORNIA AVOCADO "COME SHOP WITH ME" RETAIL EVENT:-XOBESRAUNEONS

marie reginato @ I8N
ﬂ 1 Faunto Papedi ALK o

Between June 2dune 24, CAC X
welcomed various Californibased

influencers and content creators to R e s
Albertsons, Vons and Pavilions store ‘ -
locations throughout southern -
California, helping to raise awareness of j
California avocado peak season and in =
store availability. -

Approach

b Hosted influencers in three different
content capture sessions, which
resulted inl0 relatable, highquality
V|deosand3OInsta?ram tories
across influencer ? atforms posted
throughout Augus

Results

b 1.0M impressions

b 660K reach

b 286K engagements

LOVE bhow Salbertsoms is boyal to local

They're one of the langest purchasers and biggost
supporters of fresh and local prodoce In
Southern Caldornla - »0 you "know”* you can find
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CONSUMER
PR

CONSUMER PR:CONSUMER INFLUENCERS

Approach

A Partner with foodie and lifestyle
influencers located in the western region
of the U.S. to promote and build
excitement for the upcoming California
Avocado season

A Make the California Avocado season a
buzzworthy moment on social media

A Increase awareness, perceived value ant
preference for California Avocados amon
consumers

Results

A Partnered with 5 higiguality influencers

A 10 videogpublished across IG, TikTok &
YouTube

A 3.6M impressions

A 2.4M reach

A 68K engagements
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CONSUMER

PR

CONSUMER PR:NEWS BUREAU

In FY25177M media impressionsvere earned throughout the western regi@potlighting theCalifornia Avocado
season, bolstered by select national media articles establishing thought leadership for the California Avocada
Commission, 2 SN} 3S FSI GdzZNBRY 20t ¢+ aS3aYSyida YINJAY
western region daily news outlets with fast facts on California avocados; and tips and tricks for how to enjoy t
delicious fruit.

allrecipes IYWEEKLY MENTAL FLOSS

The Avocado | Wait All Year For Is
Back in Season

Here’s whyyou should pick it up.

How to Tell If an Avocado Is Ripe

Master the art of avocado timing.

8y Keaton Larson  Fublizhed on

N/

Bl Lu:nch at Camlam Farrms (Michele Stueven)

For several decades, my grandmother lived in the rolling hills of San Diego
County where the urban landscape meets rural farmland. On her property were

o i CALIFORNIA AVOCADO SEASON IS HERE AND IT’S
A HEAVY HARVEST

e < (\ ( \)
but the California Avocado Commission, an industry group, warns the fruit

By Calea Johnson | Jun 26, 2025

o
You might be tempted to toss the grocery item in the oven or the microwave,
won't actually get ripe through cooking. The avocado will be softer, but it
won’t have the familiar creamy consistency or flavor.

Meet the California Avocado
MICHELE STUEVEN x MAY 20, 2025

Avocado trees thrive in regions with warm, sunny days and cool air, which in
California comes in the form of coastal winds that push inland from the ocean. “ n n

Like citrus trees and grape vines, avocados are grown here because of the

weather.

California Avocado season is here, and it's shaping up to be a big year. With an estimated 375 million pounds of
premium avocados being harvested across the Golden State, this fleeting window from spring through summer is a

true celebration for avocado lovers.
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A More than 11 million Trade PR impressions November 2024 through October 2025

A Onmessage coverage garnered through esreone media engagements and 5

marketing announcements and Commission news

Fresh |
Plaza

California avocado consumer
ad campaign launches

Avocad has launched it advertising
program for the 2025 season. The campaign is an evolution of the prior year's
advertising creative that showcased California avocado groves and the
growers' care in producing the fruit.

‘The new ads also spotlight the consumer side of the story, featuring shots of
California avocado-centric dishes and vibrant imagery of consumers enjoying
the fruit. The new ads reference key attributes of the fruit, such as locally
grown, y farmed, and ly to action

for consumers to take advantage of the special season when California
avocados are available.

frt. Frota: C:

cammission

press releases centered on

PERIMETER

California Avocado Commission sees good weather,
growth in 2025

SauTee: Galforio Avocado Comeissian

Americans' lowe of avocados has shawn na signs of waning. and grawers from Califarnia, Mexico an

atier grawing areas and their marketing partners are working hard to make e e

California Avocado Consumer Advertising
Campaign Launches

MARCH 31, 2025

MORNING AgClips

AMERICA'S #1 AG NEWS SOURCE

THE

PRODUCE NEWS

Est. 1897 NYC  se—

—

@ yvy

A Fresh .
New Look. \‘

<t

"CAC conducted research with our target audiend
communicating key messaging about California
sustainably farmed and ethically sourced is very
motivating” said Terry Splane, Commission vice o
“Combining those benefits with inspirational mea)
especially appealing”

Net i~
West

The California avocado target audience will be
media that aligns with where and when they co
combination of streaming/connected TV and &
elements. For the Los Angeles market, CAC is ¢
television. Rounding out traditional media plact
running via electric car charging stations that a
retailers merchandising California avocados. O
with Tastemade and The Kitchn will gamer st le
overall, the California avocado media plan is ex
million impressions.

Highly targeted consumer advertising via retaik
CAC's media plan both in the Commission's cor
where the fruit is distributed.

California Avocado Growers Preparing for
Largest Crop Since 2020

= of fruit in 2025,

¢He

rnia svocade seasan has been good, 30

mia Avocade Commission.

Tributed to better soil and ree health, teading
igher than projected yield in 2024, with Califar

aptimistic that raduction will increase furthe
wing regicns.

d o be one of the highest-producing Californi
ions farecast the orog muld be abaut 400 mill

aing that it was early in the grawing pracess a

& size and strength of the California avacada it
sassion, planring and hard work of the Califarr

California growers are one of the main drivers

behind the state's increase in avocado yields

Campaign Launches

+ sudkences and confirmed that communicating key mess:

wery well rece:

farmed and ethically sourced nd pf

ent of marketing. ‘Combening thase benefits with

‘media that aligrs with

/ audic advertisng with

n. cunding out traditional

e, cae.

California Avocado Consumer Advertising
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TRADE PR:Q3 AND Q4 HIGHLIGHTS
t NSaa NBfSlIasSa loz2dzi /!'/ Qa OFft G2 | {5! 02
executive leadership changes and optimistic outlook for remaining 2025 crop, received significan

u p [ Autouikeey # Fresh Frulc Portal.com i
MORNING AgClips
P THE PACK]ER j . - . M AMERICA'S #1 AG NEWgS souE(E

Meet the California California avocado season extending to early fall
Avocado Commission’s on robust harvest Spring Marketing Support for California Avocados
new president RS et Promotable volume expected wellinto Augus

g, 2028

K

1 Melban has held

FRESH FROM
local groves TO YOU

NOW AVAILABLE
FOR A LIMITED TIME

Perishable

PB 5

4

o Fresh Mews com
1 :; Plaza immission board of directors promoted 37th Annual Marketing Excellence Award Winner:
- anization's president May 22 Avocado California A do Ci ion C ds USDA
| cCalifornia producers ask the e e el e Pl Reorganization Focused on Agricultural Mission and
o vice president of industry affairs. He has | 1 e tte: Public Safety

“=s50 | USDA to reactivate Mexican
~| avocado inspections due to
pest risk utstanding leadership of the

ve leader of the organization By Caltoria Avocado Commission [ 5 | (e ] |:s,_ =

In this article:

The California Avocado Commission praised US. Se

nd administrative operations s well as
Califoria’s Avocado Commission (CAC) has asked th  Jasn Cole, CAC boas

P USDA) P orchards and een understanding
packing plants in Mexico, given the increase in pest detections since that task do growers and o advocate

was delegated to Mexican autherities at the end of 2024, L vt the sl recopetn

by \ge in pi | which shi ity to Mexicos National ing them to frultion”
Health Service, has raised concerns in the Californian sector, which values its
avocada industry at $1.5 billion. For nearly 30 years, inspectors from the
USDA's Animal and Plant Health Inspection Service (APHIS) carried out
controls at the entry of pests such weevils and seed
weevils.

Since the transfer, more cases have been reported in Mexican packing plants,
according to the CAC, which believes that without strict inspections, local

production and the country's agricultural biosecurity are at risk. The PROMOTION
that, if y restored, imports of
" do, frout 90% G US. Wi i i Ao Yo 1 Compign
should be suspended.
STRATEGY

The Commission has stepped up its lobbying in Washington, D.C., with
‘meetings with lawmakers including Darrell Issa, Ken Calvert, and Glenn
Thompson, and the backing of a bipartisan letter sent to USDA Secretary
Brooke Rollins. Senator «chairman Agriculty
Committee, was al; tive fo s 9.

IRVINE, Calif. — The California Avocado Commissior
Sec

ssed appreciation today for U.S.

ulture B

ste
The CAC insists that exporting to the U.S. is a privilege, not a right, and that in
the absence of effective inspections, the privilege should be reconsidered.
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s 4 California Avecados
gallfor.f“a Avo_cado are grown locally and
Fajita Grilled Foil Packs » sustainably by the state’s

/

nearly 3.000 farmers who
nurture their avocados

m and the land every atep

of the way!

Their earth-friendly regenerative agriculture practices
help protect our planet with:

« No soil tilling - this helps to generate healthy soils which
reduces greenhouse gas emission by preventing the
release of carbon

+ Prevention of soil erosion

« Improved water retention and infiltration




California Avocado Commission Dashboard

2024-25 Year-End
Update

RETAIL

RETAIL: TRADE RELATIONS i KEY ACCOUNT MARKETING COMMUNICATIONS

Cinco de Mayo Peak Season
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Celebrate aCocodeMayo California [nciis,_scnas)Make the most of Picnic Seascn this July! o/s
style with in season, locally grown, .

and sustainably farmed
Gca_svocadon. o Get this and many

NOINNg is MOre DICNiC Porfect than & 990U SUMMSITIme
spread featuring in-seascn favorites Ske this cool and creamy
Griled Caltornia Avocado, Peach and Burrata Salad.

the ek in our blo!
Griling sustalnably farmed Caldorna Avocados trings out thew
@ the_regal_spiegal 7w natiral et of smcky Mareoe. Paie with caramedized poaches,
& Any comments on your LP creamy burrata, and fresh fettuces dressed in a lemon
employee assauiting 3 woman winaigrette for & colortul salad That's the Nghlight of any cutdeor
and endangering a child in for Indoor) gathering!
P o Get the full recipe in our latest blog post at:
Ropty DIog. MABeSLONes.com and De sure 10 Stop by your local
Grrolie_stores and pick up some fresh Gica_avocados Tor your
ca_mvocados © 0w et outdoor adventure &
Ll
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made with locally grown and SRR WY N O fow W) Svalatie 30 & M Temed Sca_motaoes nowt o
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Ca_vocades O 11w
The best time of the year! &/
sarved as & dip with tortila chips and S
vegetables o piled Pigh on tacos. -y
Grab in-308400 Sca_rr0cados ad
everything else you need for your

Cinco de Mayo flesta ot your local
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National Ice Cream Day National Avocado Day

'\ gelsonsmarkets - Follow
Original sudio

gelsonsmarkets 10w

It's Hatch Chile roasting season and a
great time to put some kick in your
queso with Hatch Chiles! This Double
Smashed Avocado Burger with Hatch
Chile Queso from @ca_avocados is a
flavor-blasted blend of creamy, spicy,
and savory that'll make your taste
buds dance! & X

Made with responsibly grown
California Avocados and zesty Hatch
Chiles, this burger is a celebration of
summer flavors, &
#NationalAvocadoDay

Recipe/video provided by
@ca_avocados

£ ca_avocados © 10w

Qv W

Here's the scoop on the newest .. @ E@ Liked by ablitchh and others
> Followed by ca_avocados and 1 July 31
other
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California Avocado Month

e pavilions
W June 14
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Contmuing the celebraton of CA Avecado Month and the nearly 3,000
growers who nurture the avocados & 1and every step of the way @ Try this
spcy & bold guac recipe from the O'Hara Famidy, Caldornia avocado growers
O Mps//Ditly/404130)

Stop by Albertsons 10 pick up some ethically sourced Calfomia Avocados B
Recipe and video provided by @ca_avocades
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>
Wb .,15
PR Y p O

5Prosldem of Camlam Farms
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< +. Weicome tb California Avocado Month




California Avocado Commission Dashboard
Update

2024-25 Year-End

RETAIL

RETAIL: TRADE RELATIONS i KEY ACCOUNT MARKETING COMMUNICATIONS

Late Season

/D gelsonsmarkets - Follow

gelsonsmarkets S

When you choose @ca_avocados at
Gelson’s, you're supporting families
like the Lyalls, whose dedication to
sustainable farming spans
generations. &/

The Lyall family has been cultivating
excellence for nearly a century, with
four generations of farmers
dedicated to growing California
Avocados. What started as a family

oQv R

() Liked by ca_avocados and others

August 18

/j gelsonsmarkets « Follow

X
O
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gelsonsmarkets GIVEAWAY & We love our produce, and 10
Coleteate poak Calfornia Avocado AND Hatch Chile season,
we're hosting a giveaway Pat'll "heat up” your summer griling
Qame _ in emore ways than one!

Locally grown and y farmed C. ia A pared
with Nere Marxico's begandary Hatch chies - known for theis
spicy-swoet flavor and subtie, smoky heat - ace the perfect
PEing foe Beating up and COORNY GOWN SUTMEr SNLAMANING.

Enter for a chance 10 win » Blackstone 1833 Original 28 Griddie
Ocdeal for prifling both avocados snd chiles!) along with & $100
Gelson's gift card and a box of deicious, creamy Calldornia
AvOcados. Two wieners will Do Chosen M random and rotified by
8ns.

To orfter

oQv R

Liked by amesen and others
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W  mollie_stones - Following e

N mollie_stones 'w
‘We love our @8ca_avocados , and to
celebeate it's peak season and Labor
Day, wo're hosting a giveaway thati
“heat up® your summer grilkng game.
Locally grown, sustainably farmed
Calornia Avocadios - creany,
delicious, and perfect for griling
season!

~WIN!~-

$100

MOLLIE’S
GIFT CARD

BT OF GO S AR

We want 1 lucky Molie's Rewards
Momber* 10 win this EPIC prize se1,
pertoct 10 onjoy these last fow wooks
of summer sun!

What you could win & got mailed
directly 10 you!

== $100 Mollie Stone’s Markets Gift
Card (Courtesy of California

Qv A
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TASTEo FRESH

Varletals o 2088

Reed Avocados: The Summer
Delight You Need to Try

-
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U [THTIN July Dietitian Newsletter

e Dietitian Pick

OF THE MONTH
hyveedietitians swe) Dietitian’s Pick @
. July 23 _/ of the month
The benefits of

California
Reasons to choose

AVOCADOS

Richin Locady » Sustainabl
MM‘\ Grown « Dvd o0 krow, 0ne-third o¢ 3 radhum Calformes
/’ avecie conlibules nearly 20 dlamin
’ Ntk and ST INTs. 3nd b & 920d
Cood source souTCo of *ker?

of Fiber & 3 t oe
Par haaky moncursuiared . Ty c2 DI ANS PICK OF

3CT 25 3 “TUINENT LOosr by hakrg noeas
Use abscrztun of vileeks A D L wd K

« Chack 0wt Carten i avec3dos — athwaly

Dietitian Pick of the Month:
California Avocados

Absorption '
eavrend 30 Groowre with e gty /
B vt Supports Py it i R Mo N T H 2 kocados are the only fruit that contain heart-
g5 / Settety U T ccary, W v b 5y healthy monounsaturated fats, They can actas
Minorais - b Fzece A0, LD 3 "nutrient booster™ by helping increase the
absorption of vitamins A D, £, and K They are

als0 packed with vitamins, minerals,

phytonutrients, and a good source of fiber
Check out California avocadas at your bacal Hy-

Dietitian Pick of the Month Ves store!

hyveedietitians

BRERRE 0C3d0S | enta
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In-Store Activation intercom script that plays in our stores N
throughout the month:

Dietitian POM: California Avocados

It’s green, it’s glorious, and it’s in season! California Avocados are HERE and
they’re your Hy-Vee Dietitian Pick of the Month for July! These little nutrition
powerhouses are more than just toast-toppers - they’re packed with nearly 20
vitamins, minerals, and good-for-you fats that help keep you full, fueled, and
feeling fantastic. Basically their the most delicious way to upgrade everything
from smoothies and salads to tacos and even ice cream. (Yes, really.) So whether
you're slicing, smashing, or spooning it straight—now’s the time to stock up on
peak-season California Avocados. Swing by the produce section and grab a some

Reasons to choose

while they’re at their best!
v California Avocados

VOCA00 contribates nedarly 20 wiaming

WHAT'S TRENDING AT HY-VEE , : : ; 65

mnarals, ang phytonulriants, and 5 4 good
Source of fier?

@ Our dietitian news o AvOCadas are the onty frult that contains
heart haalthy monoursaturatad fats, They can

Dietitian’s Pick of the Month — California Avocados ACL a5 A "rutnent Booster” by helping ncraase

Did you know one-third of a medium California avocado the absorption of vitamins A, D, £ and K

contributes nearly 20 vitamins, minerals, and phytonutrients and o Check out Califosnia avocados — ethically

is a good source of fiber? Avocacos are the only fruits that SOUFOS and Gromn with Ftegrity

contain heart-healthy monounsaturated fats. They can actas a

‘nutrient booster” by helping increase the absorption of vitamins TR ST rostzrrepmps~rahe
A, D, E. and K. Check out California avocados — ethically eyt oy A g
sourced and grown with integrity. Shop now. next smoothic

Jann Blaser, RO, LD

Distitian Tip: GOt 1o0 Mmarty D8 vocados on
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Hy-Vee Dietitians Pie&f-the-Month

How to enjoy the unique flavor and
health benefits of avocados

hhhhh Hy-titas Dot T ek o D0 = 5 P S L L e fXx®E

Hy -Vee Dietitian: Think outside the pit — 5 fun ways
to use avocados
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A Shopper Marketing Campaign-poomo with CA Grown of ads that drive to Shop Now
Online & Mobile App

A Just 4 U Digital Coupon Offer at $1 off bagged avocados

A California Divisions = 37% increase for bagged avocado sales during coupon, natic
results only 7.3% among other divisions

RETAIL: 48 SAFEWAY €Y  NATIONAL Promotion

Albertsons

Ambgnso“s Shop Albertsons for U Pharmacy  Your Store S Account Q W

for u ' $ 1 .00 ol l BI Shopping at 4700 N Eagle Rd Change
A )

California flavor
Signatu re Fa rms Bagged . Exc'm md Look for California avocados, nuts, berries and stone
fruit!
5-7-ct. Limit 1.
Offer Details

Shop now »

Weekly Ad

Clip Coupon
| clpcowon £\ Atbertsons

[OBRI0]
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A June: Sales contest, just4U Coupon at $.50 off bagged California
avocados and CAC display bi$,880 coupons redeemed

A July digital coupon for Buy 3 small avocados, receive 1 Free. 218,335
coupons redeemed. 11% coupon driven sales, 22.8% overall California
avocado sales

@ Buy 3, get 1 FREE

California Avocados
Limit 1.
Offer Details

CUp Coupon Unlimited use
Expires 7/22/2025
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Albertsons

A May GEM Digital Coupon and Display Bins in Stores
A Feature Ads on GBromo with National Mango Board
A GEM Units increased 66.4% / Hass increased 7.97% bulk and 8.51% bagged avoc

wll) $0.50 off

GEM Avocado

Offer Details
cup coupon Unlimited use
Expires 5/28/2024
Comments
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A JuneAugust Ad Flyers and Digital Offers
A 55% average increase in sales when on feature

Members Save More!

Members Save More! ? 0510 Sign.Up
D0 sign Up i Online
= Online FRIDAY

Find what's fresh Find what's fresh

. 2 1
and in season now! and In season now:

Biueberries Id or Red Bell Peppers ifarni Yellow Peaches or Nectari
s Grown in the Northwest. ¢ %ﬁeﬁ&m . 9 9 ¢ (;a!ﬁorma Large Avocados $1 4 9 ‘ellow Peaches or rines
1 79ea 88 S8 ey Friday, August 10Only! ea ?h'::ksYou Card Price ° Ib ?rfa:ﬁ(evg: &m Plums

4

California Large Avocados
Limit4 Thank You Card Price
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A GEM Avocados in Passport to Savings Bo«
A Chalk Artist Contest

Grown exclusively in California
and available April-May, the GEM

avocado has a thick skin, creamy
texture and delicious taste.

Bristol Farms is teaming up

BELIFORN with local growers to bring

R

. —4 C /s : 12 '“"”
\u A X 7
4V ADOS Don’t miss out on these special g ‘ S |
California Avocados! S A (—7 W @\
©.2023 California Avocado Commission. All rights reserved. - % 4“-_7 \ T ; e SUSTA‘ MB E{RESWNSIBLE

“FIRSTHARVEST (F SEASONy ===

GEM avocados to our shoppers.

WMM srmazy THE BEST, Z E
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ReTAIL: Bristol Farms

A LateSeason Support with Produce & Deli Sales Contest in August

A2 G 8% sales mcrease

OPGANIC
= UUMBO

HASE

¥ A"G(ADGS

B SAVE BIG!
- \0BeANIC hee
Sare
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ADSt a2 yaR%easGrmPiaEndtion: Mardidadness Ad an®emos in 27 Stores

A Cinco de Mayo demos with National Mango Board and Memorial Day Ad, May
A Influencer cepromo with National Mango Board for IG Recipe Posts May g

A Build Your Own CA Salad demos and newsletter promo, Jul '

Gelson's
CVUT, PEEL,
) SLICE & :moy
J Buy Groceries Catering Prepared Meals To Go Gifts Recipes & Resources
G OH. A Cinco de Mayo - endless possibilities m ther!

PAGES .
Celebrate Memorial Day!
Al Browse
GREAT DEALS ON
CATEGORIES MEMORIAL DAY FAVORITES!
Featured Items
Featured
R Your Gl
Buy Groceries Roasted Hatch Chilies Catering Pre d Meals To Go  Gi Reci|
Delicious| ly Cool
Selections T
California LOCATION
v More RURES Sous R VA LNUTS S
Summer Salad Shine ®-
With Diamond Walnuts ~¥~* | sHoPPING
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ADSt az2yQa Wdz & g ! dAaAdAad | FGOK [/ KAES {I S
A Displays in Stores & Demos

A Volume 28% 36.8% increase

Q¢
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