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TRADE
PR

2024-25 Year-End

NOVEMBER 2024 ς OCTOBER 2025

.

47.0 Million

Trade Media and Public 

Relations Impressions

Positive direct CAC trade media and 

public relations circulation through October 
2025.

$1.12
Average Selling Price*

Category Average Selling Price per Unit for the 
4-weeks ending October 5, 2025

363.4 Million

Consumer Media 
Impressions

Includes offline, onlineand social media 
impressions through October 2025

13.8 Million

Store Visits

Driving users to local retailers carrying 
California Avocados through custom GumGum 

ads through October 2025

177 Million

Consumer
PR Impressions

Media coverage impressions secured with 
print, broadcast, online media and influencer 

outlets through October 2025

TRADE
PR

750,000
Custom CALIFORNIA 
AVOCADO bag straps 

distributed
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RETAIL SALES AND VOLUME

2024-25 Year-End

RETAIL
(4 weeks)

Sep24
(9/9/24-10/6/24)

Sep25
(9/8/25ς10/5/25)

Variance

Avg. Volume (Units) / Week 47,045,021 48,139,201 +2.3%

Avg. Dollars / Week $59,748,614 $54,016,076 -9.6%

Avg. Selling Price/Unit $1.27 $1.12 -11.6%

RETAIL
California Season

Mar24-Aug25
(3/4/24-9/1/24)

26 weeks

Mar25-Sep25
(3/3/25-9/28/25)

30 weeks

Variance

Avg. Volume (Units) / Week 48,908,609 51,628,716 +5.6%

Avg. Dollars / Week $59,742,176 $62,221,666 +4.2%

Avg. Selling Price/Unit $1.22 $1.21 -1.3%

RETAIL
Non-California Season

Sep23-Feb24
(8/28/23-2/25/24)

26 weeks

Sep24-Feb25
(9/2/24-3/2/25)

26 weeks

Variance

Avg. Volume (Units) / Week 45,238,243 47,750,561 +5.6%

Avg. Dollars / Week $47,801,999 $57,962,142 +21.3%

Avg. Selling Price/Unit $1.06 $1.21 +14.9%

Source: Circana, Total U.S., 4 weeks ending 10-05-25 vs. prior year; 2025 CA Season vs. prior year; 2025 Non-CA Season vs. prior year

TRADE
PR
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RETAIL SALES AND VOLUME

2024-25 Year-End

2025 Non-Season

Sep 2024 ς Feb 2025
(9/2/24 ς 3/2/25)

26 weeks

Avg. Retail Price
$1.21

2024 California Season

Mar 2024 ς Aug 2024
(3/4/24 ς 9/1/24)

26 weeks

Avg. Retail Price
$1.22

2025 California Season

Mar 2025 ς Sep 2025
(3/3/25 ς 9/28/25)

30 weeks

Avg. Retail Price
$1.21

Source: Circana, Total U.S., 2024 CA Season; 2025 Non-CA Season; 2025 CA Season

TRADE
PR
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CONTENT & CREATIVE

Held fourmulti-day photo and video shoots throughout the year, developing content for the 
FY25 creative evolution and paid media program, social media, and retailer/partner assets. 
Content included grower and lifestyle content, vertical social media assets, and videos for 
retailer social use.

TRADE
PR
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OVERALLRESULTS

Tactic 2024 Budget
2025

Budget
2024

Impressions
2025 Scoped
Impressions

2025 Actuals Tracking to 
Scoped 

AUDIO $220,000 $150,000 -32% 24,202,805 10,774,917 -55% 12,751,493 +18%

OOH $100,000 $150,000 +50% 45,255,517 14,318,951 -68% 16,170,058 +13%

DIGITAL $945,000 $940,000 -1% 130,425,014 63,970,417 -50% 137,982,482 +115%

VIDEO $350,000 $1,150,000 +329% 40,556,678 35,013,923 -14% 78,616,088 +124%

SEARCH $93,750 $100,000 +6% 3,000,000 5,882,352 +96% 8,176,805 +39%

SOCIAL $190,000 $435,000 +290% 30,535,292 35,651,681 +17% 109,719,383 +208%

TOTAL $1,898,750 $2,925,000 +54% 273,975,306 165,612,241 -46% 363,416,309 +180%

2024-25 Year-End

TRADE
PR
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2024-25 Year-End

AUDIO

ÅApproach: 
ҍ Deploy audio and video ads across music and podcast 

streaming on Spotify
ҍ 30-second audio ads deployed across iHeart Podcast 

network
ҍ Reaching our target audience through interest 

targeting such as grocery shoppers, avocado 
purchasers and green buyers

ÅResults:
ÅƛIŜŀǊǘΩǎ ǇƻŘŎŀǎǘ ŀŘǎ ǊŜŀŎƘŜŘ ƻǾŜǊ 463K unique users 

with a frequency of 2.1. CTV ads on the iHeart media 
network also saw a high completion rate of 97.1% 
from 307K unique users

Å Spotify podcast ads reached a total of 1M unique 
users with a frequency of 1.73 and a 97% completion 
rate

Å Spotify video ads on podcast and music placements 
reached 2.6M unique users and generated 48K video 
expands and 20.9K clicks to the store locator page

Á This resulted in more than 20K page views and 
an average engagement time of 17s (+13% 
above average)

TRADE
PR
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2024-25 Year-End

OUT-OF-HOME

ÅApproach: 
ҍDigital out-of-home ads on EV car charging 

stations surrounding grocery stores, 
supermarkets and shopping centers in key 
geographies
ҍProgrammatic digital out-of-home ads on 

screens inside key target retailers
ҍDMA Regions:

ÁLos Angeles, Calif.
ÁSan Francisco-Oakland-San Jose, Calif.
ÁSan Diego, Calif.
ÁSeattle-Tacoma, Wash.
ÁPortland, Ore.

ÅResults:
ҍ16,170,058 impressions

ÁMore than half in the Los Angeles DMA

TRADE
PR
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2024-25 Year-End

DIGITAL CUSTOM CONTENT

ÅApproach:
ҍCustom recipe features and talent-led recipe videos amplified across 

The Kitchn's social channels, enewsletters and onthe website
Á Additional high-impact display ads and video distribution
Á Custom illustrated landing page with cross-channel promotion

ҍCustom content included social-first video, static and sponsored 
story ads across Tastemade's social channels
Á Additional newsletter placements and pre-roll ads on 

Tastemade's streaming channels
ÅResults:

ҍ 18.2M impressions 
ҍ 3.5M video views
ҍ 39.5k total clicks
ҍNearly all custom content tacticsperformed well above benchmarks

Á Engagement rates exceeding benchmarks by +800% (Pinterest) 
and +200% (TikTok) 

o Custom recipe videos
Á 0.55% CTR on Custom illustrated landing page (0.3% 

benchmark)
o average of 0:41 time spent on page

TRADE
PR
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2024-25 Year-End

DIGITAL BRAND ADVERTISING

ÅApproach: 
ҍ Deploy high-impact, dynamic mobile and desktop ads and 

online video (OLV) on contextually relevant sites through 
the GumGum and LoopMe media platform network

ҍ Deploy pre-roll video ads through VideoAmp and 
Catalina's streaming and linear TV network

ҍ Run videoassets as pre-roll, in-stream, Shorts and in-feed 
ads on YouTube and interest-based CTV (aka streaming TV 
or connected TV)

ҍ Deploy contextually targeted, shoppable display banners 
through Chicory's recipe publisher network

ÅResults: 
ҍ 148.6M digital ad impressions
ҍ 30.1M video views
ҍ 539K clicks
ҍ 216% higher than average engagement rates 

Á on GumGum mobile and desktop ads 
ҍ 89.7% average view rate across YouTube, VideoAmp, 

Catalina and CTV
Á Benchmarks:

o YouTube: 30%
o VideoAmp: 80%
o CTV: 94%
o Catalina: 94%



REVENUE
HOMEHOME

HOME

California Avocado Commission Dashboard Update

CONSUMER ADVERTISING:  

CONSUMER
ADVERTISING

CONSUMER
PR

RESEARCHRETAIL FOODSERVICE
ONLINE

MARKETING

TRADE
PR

2024-25 Year-End

DIGITAL RETAIL ADVERTISING

ÅApproach: 
ҍDeploy YouTube in-stream and in-feed 

video ads accompanied by companion 
banners customizedwith each retailer's 
logo

ҍNew: Run retailer-tagged CTV video ads 
geo-targeted around retailer locations

ҍRun programmatic display banners geo-
targeted around retailer locations

ÅResults: 
ҍ8.3M retail ad impressions
ҍ1.3M clicks/engagements
ҍ55% average YouTube view rate

Á Benchmark: 30%
ҍ98% CTV view rate

Á Benchmark: 94%
ҍ0.33% average CTR 

Á of geo-targeted banners 
(benchmark 0.07-0.10%)
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2024-25 Year-End

SOCIAL BRAND ADVERTISING

ÅApproach: 
ҍDrive engagement on posts andwebsite 

traffic while boosting brand visibility and 
paid targeting to drive brand loyalty and 
email sign-ups

ҍAlways-on paid ad approach included cross 
platform dark ads and promotion dollars for 
influencercontent to reach a greater 
audience

ÅResults: 
ҍ90,166,426 social ad impressions (89% YOY 

growth)
ҍ5,369,918 engagements & link clicks (62% 

YOY growth) on Meta ads
ҍ1.31% CTR 
ҍ12.2M+ video views and 107.5K site clicks 

on TikTok ads
ҍ8.4M impressions and 141K clicks & 

engagements from Pinterest ads
ҍ51K site clicks from influencer content
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SOCIAL RETAIL ADVERTISING

2024-25 Year-End

ÅApproach: 
ҍLeverage retail partnerships to 

promote availability of California 
Avocados during peak season 
through traffic-driving store 
locator ads

ÅResults: 
ҍ19,012,957 retail ad impressions 

(1% growth YOY)
ҍ3,980,012 link clicks and 

engagements (~105% growth YOY)
ҍ$0.42 CPC ($0.05 more YOY)
ҍ1.28% CTR (15% higher YOY)
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SEARCH ENGINE ADVERTISING

2024-25 Year-End

Approach: 
ҍPlaced dynamic search ads on both 

Google and Bing targeting California 
Avocados, recipes, nutrition and how-
to related keywords and queries

Results: 
ҍWebsite traffic improved year-over-year, 

with gains in new users, page views and 
sessions ς showing sustained consumer 
interest
Á 2M website pageviews
Á 25.5% engagement rate

ҍ Paid search ranked as the top website 
traffic driver, showing that consumers 
are actively seeking our content

ҍ Organic search delivered the highest 
engagement rates among the top traffic-
driving channels, reinforcing consumer 
intent

ҍ Paid search ads drove 223.9K clicks to 
site

ҍ Average CTR of 6.29%
Á Benchmark:2-3%
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EMAIL MARKETING

ÅApproach: 
ҍSend consistent email communications during 

California Avocado season, including engaging 
content such as recipes, how-tos and 
information on where to buy
ҍDrive new subscribers with lead-generating 

social media ads
ҍConduct A/B testing with subject lines and 

calls to action to continuously improve metrics 
throughout the year

ÅResults: 
ҍ1M+ emails delivered
ҍ922 new subscribers (compared to X in FY24)
ҍ21% open rate
ҍ1.2% click-through rate
ҍEmail was primary driver to blog content



REVENUE
HOMEHOME

HOME

California Avocado Commission Dashboard Update

ONLINE MARKETING:  

CONSUMER
ADVERTISING

ONLINE
MARKETING

CONSUMER
PR

RESEARCHRETAIL FOODSERVICE
TRADE

PR

2024-25 Year-End

WEBSITE AND BLOG

Approach: 
ҍConducted a full site audit to identify 

strengths and uncover technical SEO 
opportunities to improve our site's ranking 
through Google Lighthouse and SEMRush

ҍConducted monthly website maintenance 
to ensure site performance and positive 
user experience

ҍContinued to test and optimize for best-
performing blog content and website 
drivers (e.g. recipe content thrives in the 
newsletter whereas nutritional content 
performed better through paid search)

Results:
ҍ20% increase in mobile performance 

score
ҍ Increased site's authority score and 

market share to match those of 
Avocados from Mexico
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NOVEMBER 2024 ς OCTOBER 2025

EMAIL 

ÅSubscribers: 168,024 (29% increase in new 
subscribers YOY)
ÅEmails Sent: 1,044,322 total sends (41% decrease 

YOY)
ÅAverage Open Rate: 21.07% (goal: 25%) (6.1% 

decrease YOY)
ÅClick-Through Rate: 1.2%(goal: 0.97%) (7% 

increase YOY)

CONSUMER WEBSITE

ÅSessions: 1.6M (3.6% decrease YOY)
ÅPageviews:2M (4.5% decrease YOY)
ÅEngagement rate:26.2% (23.8% decrease YOY)

SOCIAL MEDIA  
ÅFacebook
īPage Fans: 300K Followers (0.2% decrease YOY)

ÅYouTube
īSubscribers: 3.9K (7.3% increase YOY)

ÅInstagram 
īFollowers: 49.6K Followers (3.1% increase YOY)

ÅTikTok
īFollowers: 4K (307% increase YOY)

ÅPinterest
īFollowers: 13K (N/A; not providedby Pinterest)

ÅX
īFollowers: 19K (N/A)

SEARCH RESULTS
ÅOrganic Search Sessions: 308,606 (18.53% of 

traffic)
ÅPaid Search Sessions:477,180 (28.66% of traffic)

2024-25 Year-End
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CALIFORNIA AVOCADO SEASON OPENER RETAIL ACTIVATION: BRISTOL FARMS

OnApril 5,15 social media influencers and content 
creators gathered at southern California trendy retailer, 
Bristol Farms, to celebrate the beginningof California 
Avocado Month with an in-store sampling opportunity 
and grove tour.

Approach
Å Partner with Bristol Farms for an influencer 

activation aimed at raising awareness of 
/ŀƭƛŦƻǊƴƛŀ !ǾƻŎŀŘƻ ŀǾŀƛƭŀōƛƭƛǘȅ ǘƘŜ ǎŜŀǎƻƴΩǎ 
launch, and differentiators to support sales

Å Feature a local grove tour for a farm-to-store 
experience and include food tastings, sampling 
stations and a photogenic California Avocado 
display

Results
Å2.2M impressions
Å816K reach
Å23K engagements
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CALIFORNIA AVOCADO SEASON OPENER ACTIVIATION: GROVE TOUR

On April 23-24,CAC hosted30 attendees including consumer 
and trade media, influencers foodservice and retail partnersto 
join us in an immersive California avocado grove experience.

Approach 
ҍ Create a memorable grove tour experience aimed at fostering both 

immediate and long-term coverage and loyaltywith targeted 
partners (regional and national consumer media, trade media, 
foodservice media, regional foodservice operators, regional retailers)

ҍ Provide apremium experience throughout the tour, encouraging 
attendees to capture and share California Avocado content, as well 
as fostering lasting memories that draw them to cover the product in 
2025 and beyond

Results
ҍ 30 attendees, including 15 consumer media
ҍ 15 feature stories
ҍ 24 social media posts
ҍ 100% positive attendee feedback
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CALIFORNIA AVOCADO PEAK SEASON RETAIL EVENT: PCC 

On June 12, CAC worked with PCC 
Community Markets in the Seattle, 
Washington region, to drive awareness 
and store visits of California avocado 
season in one of our expanded western 
region markets.

Approach

ҍ Capitalize on the robust crop forecasted for 
2025 by partnering with PCC Community 
Marketson a turn-key influencerevent 
during the heart of California avocado 
season, to promote awareness of California 
avocado differentiators to support sales

Results

ҍ 323K impressions

ҍ 185K reach

ҍ 32K engagements
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CALIFORNIA AVOCADO "COME SHOP WITH ME" RETAIL EVENT: ALBERTONS-VONS-PAVILIONS

Between June 22-June 24, CAC 
welcomed various California-based 
influencers and content creators to 
Albertsons, Vons and Pavilions store 
locations throughout southern 
California, helping to raise awareness of 
California avocado peak season and in-
store availability.

Approach
ҍ Hosted influencers in three different 

content capture sessions, which 
resulted in 10 relatable, high-quality 
videos and 30 Instagram Stories 
across influencer platforms posted 
throughout August

Results
ҍ 1.0M impressions
ҍ 660K reach
ҍ 286K engagements
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CONSUMER INFLUENCERS

Approach 
Å Partner with foodie and lifestyle 

influencers located in the western region 
of the U.S. to promote and build 
excitement for the upcoming California 
Avocado season

ÅMake the California Avocado season a 
buzz-worthy moment on social media

Å Increase awareness, perceived value and 
preference for California Avocados among 
consumers

Results
Å Partnered with 5 high-quality influencers 
Å 10 videospublished across IG, TikTok & 

YouTube 
Å 3.6M impressions 
Å 2.4M reach 
Å 68K engagements
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NEWS BUREAU

In FY25, 177M media impressions were earned throughout the western regionspotlighting theCalifornia Avocado 
season, bolstered by select national media articles establishing thought leadership for the California Avocado 
Commission. /ƻǾŜǊŀƎŜ ŦŜŀǘǳǊŜŘΥ ƭƻŎŀƭ ¢± ǎŜƎƳŜƴǘǎ ƳŀǊƪƛƴƎ ǘƘŜ ǎŜŀǎƻƴΩǎ ƭŀǳƴŎƘΤ ŀǊǘƛŎƭŜǎ ŀǇǇŜŀǊƛƴƎ ƛƴ ƳǳƭǘƛǇƭŜ 
western region daily news outlets with fast facts on California avocados; and tips and tricks for how to enjoy the 
delicious fruit.
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ÅMore than 11 million Trade PR impressions November 2024 through October  2025
ÅOn-message coverage garnered through one-on-one media engagements and 5 press releases centered on 

marketing announcements and Commission news
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Q3 AND Q4 HIGHLIGHTS

tǊŜǎǎ ǊŜƭŜŀǎŜǎ ŀōƻǳǘ /!/Ωǎ Ŏŀƭƭ ǘƻ ¦{5! ǘƻ ǊŜƛƴǎǘŀǘŜ ƛƴǎǇŜŎǘƛƻƴ ƻǾŜǊǎƛƎƘǘ ƛƴ aŜȄƛŎƻΣ ŀǎ ǿŜƭƭ ŀǎ 
executive leadership changes and optimistic outlook for remaining 2025 crop, received significant pick-
up 
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TRADE RELATIONS ï KEY ACCOUNT MARKETING COMMUNICATIONS

Season Opener
 

Earth Day
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TRADE RELATIONS ï KEY ACCOUNT MARKETING COMMUNICATIONS

Cinco de Mayo Peak Season
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TRADE RELATIONS ï KEY ACCOUNT MARKETING COMMUNICATIONS

National Ice Cream Day   National Avocado Day

2024-25 Year-End
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2024-25 Year-End

TRADE RELATIONS ï KEY ACCOUNT MARKETING COMMUNICATIONS

California Avocado Month
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TRADE RELATIONS ï KEY ACCOUNT MARKETING COMMUNICATIONS

Late Season 
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TRADE RELATIONS ï KEY ACCOUNT MARKETING COMMUNICATIONS

Varietals 
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2024-25 Year-End
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2024-25 Year-End
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TRADE RELATIONS ï KEY ACCOUNT MARKETING COMMUNICATIONS

Hy-Vee Dietitians Pick-of-the-Month
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ÅShopper Marketing Campaign co-promo with CA Grown of ads that drive to Shop Now 
Online & Mobile App

ÅJust 4 U Digital Coupon Offer at $1 off bagged avocados

ÅCalifornia Divisions = 37% increase for bagged avocado sales during coupon, national 
results only 7.3% among other divisions

NATIONAL Promotion
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ÅJune:  Sales contest,  just4U Coupon at $.50 off bagged California 
avocados and CAC display bins. 41,880 coupons redeemed

ÅJuly digital coupon for Buy 3 small avocados, receive 1 Free.  218,335 
coupons redeemed. 11% coupon driven sales, 22.8% overall California 
avocado sales

2024-25 Year-End
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ÅMay GEM Digital Coupon and Display Bins in Stores

ÅFeature Ads on Co-Promo with National Mango Board

ÅGEM Units increased 66.4% / Hass increased 7.97% bulk and 8.51% bagged avocados

Southwest/AZ Division
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Expansion Retailer

Å June-August Ad Flyers and Digital Offers
Å 55% average increase in sales when on feature
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April/May Promotion
Å GEM Avocados in Passport to Savings Book
Å Chalk Artist Contest
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ÅLate-Season Support with Produce & Deli Sales Contest in August

Å2 ς 8% sales increase
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ÅDŜƭǎƻƴΩǎ CƛǊǎǘ-of-Season Promotion: March Madness Ad and Demos in 27 Stores

ÅCinco de Mayo demos with National Mango Board and Memorial Day Ad, May

ÅInfluencer co-promo with National Mango Board for IG Recipe Posts, May

Å Build Your Own CA Salad demos and newsletter promo, July



REVENUE
HOMEHOME

HOME

California Avocado Commission Dashboard Update

RETAIL:  

CONSUMER
ADVERTISING

RESEARCHRETAIL FOODSERVICE
ONLINE

MARKETING
CONSUMER

PR

TRADE
PR

2024-25 Year-End

ÅDŜƭǎƻƴΩǎ Wǳƭȅ ϧ !ǳƎǳǎǘ IŀǘŎƘ /ƘƛƭŜ {ŀƭŜǎ /ƻƴǘŜǎǘ 

ÅDisplays in Stores & Demos

ÅVolume 28% - 36.8% increase 




